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lt casts a shadow 
3,000 miles long. 


What happens in Albany can have reper- 
cussions all across the country. But to be 
sure you get the complete story—you have 
to see New York's Capital Newspapers. 

To us, New York State government isn't 
just a sidelight. It's a main event—affecting 
the lives of thousands of our readers. That's 
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why we cover more. Dig deeper. Make sure 
we're tuned in to the latest thinking of one 
of the most important state political bodies 
in the country. 

To be sure what's up in New York’s Capital, 
it's New York’s Capital Newspapers. 

The Egg is our special dish. 
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Albany's billion dollar Empire State Plaza. 


NOBODY COVERS NEW YORK’'S CAPITAL LIKE 


NEW YORK’S CAPITAL NEWSPAPERS 
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Knickerbocker News 
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With Some Things 
The Difference 
Is Obvious 
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Discover the Difference 
With Mailroom Production Equipment 


PACEPACK PACEPACK PACEPACK 
Belt Stream Conveyors Jogger /Counter Stackers Bundle Handling Systems 


e Teflon belting, No e Streamaligners Heavy Duty 
Wiremarks e Squeeze Rollers ‘ s Portable ... 
e Heavy Duty All . i e Accurate : - e Roller Top 
Modular Design , Counter = Conveyors 
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PACEPACK 


MAKES THE DIFFERENCE 
WITH ENGINEERED INNOVATIONS FOR THE PRINTING INDUSTRY 


PACEPACK MARKETING CORPORATION 
1800 WATER PLACE * SUITE 280 » ATLANTA, GA 30339 * 404-955-0993 








In an attempt to reach more 
readers where they live, the 
St. Petersburg Times and Evening 
Independent have opened a 
customer service center in the city’s 
largest shopping center, Tyrone 
Square Mall. 

“We want the St. Petersburg 
Times and Evening Independent to 
reach out to younger people, those 
who are not entrenched in the 
newspaper tradition,” explained 
Advertising Director Leo Kubiet. 
“We think malls are a good place 
to remind residents and visitors 
of the many services our 
newspapers offer.” 

At the booth, readers can conduct 
almost all business usually handled 
at Times-Independent offices. 
Service representatives are available 
to help readers place ads directly 
into the computerized classified 
system. Another terminal is tied into 
the Circulation Department, so 
readers can order subscriptions. 
They can also pay their monthly 
delivery bill, order back copies, 
or purchase public service items. 

The Times and Independent 
always have tried to provide readers 
greater access to their newspapers. 
Setting up retail style service booths 
in community shopping centers is an 
innovative way to do just that. 


Readers 





St. Petersburg Cimes 
& Evening Independent 











EDITOR & PUBLISHER CALENDAR OF EVENTS 








MARCH 


30-31—West _— Virginia Press _ Association 
Ramada inn, |-77, Beckley. 

30/4-1—Foundation for American Communications, Economics Conference for 
Journalists, co-sponsored by Gates Foundation, Keystone, Colo. 


advertising Clinic, 


APRIL 


Suburban Newspapers of America, Editorial Conference, 
Four Seasons Hotel, San Antonio. 
Southern Circulation Manager's Association, Spring Meeting, 
Royal Sonesta Hotel, New Orleans. 
“Morbid Curiosity and the Mass Media” Conference, 
co-sponsored by Gannett Foundation and the College of 
Communications, University of Tennessee, Knoxville. 
North and East Texas Press Association Convention, 
Sheraton Inn, Tyler. 
South Texas Press Association Convention, St. Anthony 
Hotel, San Antonio. 
Southern Circulation Managers Association, Spring Conference, 
Royal Sonesta, New Orleans. 
North Carolina Press Association Mechanical Conference, 
Jane S. McKimmon Center, North Carolina State University, 
Raleigh. 
9-12— Inter American Press Association, Ocho Rios Sheraton, 
Mallards Beach, Jamaica. 
16-18—Videotex ‘84, Hyatt Regency, Chicago 
18-19—Canadian Daily Newspaper 
Westin Hotel, Toronto. 
25— Overseas Press Club of America, Inc., Annual Awards Dinner, 
Waldorf-Astoria, New York City. 
27/5-1—The National Society of Columnists, Galt House, 
Louisville, Ky. 
30-5/2—American Newspaper Publishers Association, Montreal Convention. 
Center,Montreal, Canada. 


Publishers Association, 


MAY 

6-9— Newspaper Research Council, Spring Conference, Hotel del, 
Coronado, San Diego. 

6-8— Society of American Business and Economic Writers, Hyatt Regency 
Hotel, Tampa. 

9-12— American Society of Newspaper Editors, Sheraton Washington, 
Washington, D.C. 

20-23—Institute of Newspaper Controllers and Finance Officers, 
National Spring Conference, Hyatt Orlando, Orlando. 


Seminars/Workshops/Clinics 
MARCH 


30/4-1—Mid America Press Institute, Covering Local, 
Business and Agriculture, Bel Air Hilton, St. Louis. 


APRIL 


1-3— Southern Newspaper Publishers 
Clinic, Adolphus Hotel, Dallas. 

45— New England Newspaper Association, Newsroom Management 
Seminar, Marriott Hotel, Newton, Mass. 

7— New England Newspaper Association, Classified Sales Training Clinic, 
Back Bay Hilton Hotel, Boston. 

8-13— American Press Institute, Newspaper Design for Dailies, 
Reston, Va. 

8-13— Penny-Missouri Newspaper Awards Workshop, University of Missouri, 
School of Journalism, Columbia, Mo. 

@11— ANPA, Managing People in the 
Department, 
Dallas. 

13-14—Georgia Press 
Stone Mountain Park. 


Vol. 117, No. 12, March 24, 1984; Editor & Publisher, The Fourth Estate (ISSN:0013-094X) is 
published every Saturday by Editor & Publisher Co. Editorial and business offices at 575 
Lexington Ave., New York, N.Y. 10022. Cable address “Edpub, New York.” Second class 
postage paid at New York, N.Y. and additional mailing offices. Printed at Hughes Printing Co., 
East Stroudsburg, Pa. 18301. Titles patented and registered and contents copyrighted 1984 
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Circulation 
Sheraton-Dallas Hotel & Towers, 
Association, 


Advertising Seminar, 





EDITOR & PUBLISHER for March 24, 1984 





“WHAT MY CAMERA 
USEDTO DO FOR ‘9,39, 
MY MINOLTA 
BETA COPIER DOES 
FOR 4¢.’ 


—Barbara Winkler, Advertising Director 
The Daily Ardmoreite, Ardmore, Oklahoma 





“This copier has revolutionized ad sizing for us,” 
says Advertising Director Winkler. “Now we don't 
have to go to the camera nearly as often.” 

The copier is the Beta 450Z from Minolta. With 


the exclusive Beta zoom lens that can reduce 
and enlarge to a virtually limitless range of copy 
sizes. From almost 50% larger than the original to 
50% smaller. 

The dramatic cost saving isn’t the only way 
the Beta 450Z is making news at the The Daily 
Ardmoreite. There's also the time saved. As much 
as an hour or two a day. 

As for copy quality, notes Ms. Winkler, “The 
Betas copies are so good our composing room can 
simply take the copies and paste them up.” 

For more on how the Beta 450Z can make your 
life easier, see your Minolta dealer. Look in the 
Yellow Pages under the Minolta trademark. Or call 
toll-free 800-526-5256. In New Jersey, 201-342-6707. 

The Minolta Beta 450Z.The first copier in the 
world that sizes like a camera. 


( Please have my dealer contact me for a demonstration of the Minolta Beta 4502's 
sizing capabilities. 

C) Please send me more information VEP 3/24 
Name 
Title 
Company. 
Address. City. 

State — Telephone. 


M | NOUA Mail to Minolta Corporation, Business Equipment 
Division, 101 Williams Drive, Ramsey, NJ.07446. 
BETA. THERE'S NO OTHER COPIER ON EARTH LIKE IT. 
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©/984 Minolta Corporation 


























PUBLIC RELATIONS 











A safe haven for all journalists? 


By Dick Elfenbein 


The symbolic and frequently 
ambivalent relationship between 
journalism and public relations, while 
not as old as the press itself, can be 
traced back to the appearance early 
this century of the first paid full-time 
PR practitioners. 

The majority of those early prac- 
tioners, who for a fee or wages 
advised businesses and others about 
dealing with the press and prepared 
and placed publicity materials, were 
former journalists. 

The generally accepted reason why 
journalists entered PR in the past was 
the same one which Willy Sutton gave 
in explaining his interest in robbing 
banks, because that’s where the 
money is. 

Such, however, is no longer the 
case, at least at entry level. 

Although by a wide margin the writ- 
ing capabilities best developed and 
tested in daily journalism are consid- 
ered the most essential characteris- 
tics for corporate PR people, compan- 
ies are fairly conservative and con- 
sistent in what they are willing to pay 
for daily newspaper-honed skills and 
abilities. 

Until the early 1960’s, a significant 
increase in pay could often be 
immediately achieved by journalists 
moving into PR. Opportunities for 
bigger bucks in public relations for 
journalists have diminished in recent 
years, according to PR agency 
executives and search specialists. 
There are two bedrock reasons for 
this shrinking. 

First, public relations has become 
more stratified with more rungs on the 
career ladder and a resulting re- 
luctance by corporate departments 
and large agencies to upset existing 
salary hierarchies. 

As.a rule, major corporate PR 
departments and the largest agencies 
put a cap of 10% on the pay increases 
the offer as inducements to media 
people to change jobs and fields. In 
both agency and corporate 
environments, offers to media people 
top out generally at between $30,000 
and $35,000, and frequently are well 
below that. 


The second reason for the shrinking 
gap is that the most recent past edito- 
rial salaries, comparatively speaking, 
have escalated more sharply than 
have PR salaries. 

Top minimums for reporters, now 


over the $25,000 mark in many of the 
large and medium-sized newspapers 
from which PR departments have 
drawn, make newspaper staffs less 
vulnerable to the siren songs of PR 
recruiters. 

Pay scales in business journals have 
kept pace in some high demand areas, 
those in which the PR community is 
particularly interested, have risen 
even more. 

While editorial salaries were climb- 
ing, PR salaries leveled off as effects 
of the recession lingered throughout 
last year. A recent survey by PR 





Being on the receiving 
end of press releases and 
attending press functions 
no more qualifies an editor 
to become a PR 
practitioner, says Roher, 
than eating in restaurants 
makes one a chef. 








Reporter, an industry newsletter, 
says that in 1983, PR median salaries 
were up 9% to $42,000. In PR agenc- 
ies, however, salary increases aver- 
aged only 2.6% and less than half of 
that in the PR departments of 
advertising agencies. 

It should be noted that these are 
median, not entry level PR salaries, 
which can be 50% to 25% less. 

Fourteen percent of the respon- 
dents reported no salary increases, 
while a handful had actual decreases. 
Approximately one third of the re- 
spondants made under $35,000 and 
one tenth made in excess of $75,000. 

Cleo Phillips of Schapper-Phillips, 
Inc, a PR search firm, notes that jour- 
nalistic talent is at a premium in many 
corporations and is the primary 
requirement for entry into their com- 
munications departments. One 
exception to the 10% practice, she 
said, is that some Fortune 100 com- 
panies sweeten their offers for jour- 
nalists with advanced degrees. 

However, one of the initial objec- 
tions many journalists have to joining 
corporations is that their first corpo- 
rate assignments are often working on 
employee publications for an 
extended tour of duty. 

The corporate reasoning behind 
such assignments reflects the level of 





sophistication many corporate com- 
munication departments have 
achieved in recent years. They now 
hire journalists primariiy for their 
skills, not for their contacts as once 
was the case. 

The companies believe that before 
the skills of their new hires from jour- 
nalism can become most effective for 
the corporation, they must be tem- 
pered by a knowledge of the company 
and its industry. The best way, they 
feel, for a new hire to learn under 
supervision and become productive, 
is by working on company publica- 
tions. 

The internal publication function 
for employees, shareholders, and 
customers, has risen in importance in 
many companies. Depending on the 
complexity of the company and 
industry in which it operates, up to 
three years or more may be required, 
some corporations believe, to fully 
train a new hire. 

According to search consultant 
Robert Parrella timing is critical for 
the journalist seeking to leave the 
newsroom. In the past, he notes, the 
possibility of a PR career was a notion 
many newspeople kept in the back of 
their minds as something they could 
do down the road to pay college tui- 
tion bills. 

Today, for the most part, he notes, 
public relations opportunities are not 
waiting to be plucked by just any 
newsperson. His advice for news- 
people thinking about making the 
switch is to do it early in their careers. 

The profile most commonly cited 
by corporate PR departments, in 
describing their hiring objectives, is 
for journalists in their late to mid- 
thirties with five years experience. 

Parrella, former PR person, 
stressed that corporations are not 
seeking cynical or burned out jour- 
nalists, but wanted instead articulate 
spokespeople who believe in both the 
capitalistic system and the company. 
Without those two creeds, he said, 
corporations do not think that a PR 
person can adequately represent 
them. 

Parrella also notes that specialists, 
particularly those with business or 
technical backrounds or graduate 
degrees, combined with experience, 
may be made entry level offers well 
above the norm by corporate 
employers seeking specific skills. 

Another exception, he says, is for 
positions exclusively devoted to 
press placement efforts. Some com- 
panies, he says, also offer more when 
the need is for speech writers in which 
case, he said, recruiters frequently 


(Continued on page 34) 
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ADDRESSING TOMORROW TODAY. 


Imagine. 

A remarkable new ZIP Code system 
for business mailers. So precise it 
can actually pinpoint specific streets, 
specific buildings. Even specific build- 
ing floors. 

That's the ZIP + 4 code. 

Now imagine a computerized sorting 
system so advanced that it automati- 
cally reads the last line of the address 
off your envelope. Reducing sorting 
time while increasing sorting efficiency. 

That’s the Optical Character Reader 
(OCR) 

EFFICIENCY. 

Perhaps most amazing is the fact 
that both the ZIP + 4 program and our 
OCR’s are already in place. Ready to 
bring technological efficiency to the 


mountainous task of moving 100 billion 
pieces of business mail per year. 

But to deliver the future, we need 
your help. 

Begin by being sure that the entire 
address on all your business mail is 
totally visible, legible and located 
properly. Your local post office can give 
you all the information you need. 

ECONOMY. 

Use of ZIP + 4 codes is voluntary. 
But by adopting them, you'll be 
rewarded in the form of more stable 
postal rates. In fact, when you meet 
the eligibility requirements, you can 
start saving postage right away. 

If you’re a First-Class mailer of 500 
pieces or more who already presorts, 
you can save a half-cent per piece 


when you use ZIP + 4 codes. And that's 
on top of the three-cent discount for 
presorting. 

if you're a First-Class mailer who 
doesn’t presort but mails 250 pieces at 
atime, you can save nine-tenths of a 
cent per letter. 

And no matter how many, or how few, 
pieces you mail, using ZIP + 4 codes 
can give you a cleaner, more efficient 
mailing list. Plus more consistent 
delivery. 

COOPERATION. 

Let us show you how you can put 
more zip in your mail service. Contact 
your local Postmaster or 
Customer Service Represen- | 
tative. And send yourself =| ; 
into the future.  ©USPS1963 “kntuee@ 
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We get stubborn 
when it comes to 
good ideas. 

Like the complete 
publishing system 
for newspapers, 
magazines, and 
pre-press opera- 
tions ...an idea 
we're tackling with tenacity. 

But it’s more than an idea 
with us. 

It’s a commitment. 

A commitment to deliver the 
integrated system publishers 
repeatedly tell us they want. 

A system that builds on the 
excellence of Atex Editorial 


and Advertising front-end 
systems and provides small, 
medium and large publishers 
with a hardware and software 
path to the future. 

A system that ensures each 
publisher's investment against 
equipment obsolescence. 

You've got to be stubborn to 


stick with a 
project that big. 
You've got to 
be smart to 
® make it work. 
4 And you’ve 
“ ‘ " Peot to have 
ae behind you 
the resources 
of a company like Eastman Kodak. 

Today, Atex is delivering on 
that commitment to a total 
publishing system. 

Atex Editorial, Classified, 
News Layout, Classified 
Pagination, and Integrated Adver- 
tising systems are working hard in 
newspapers, magazines, and 


Offices: Bedford, Chicago, Dallas, New York, San Francisco, Tampa, Washington, D.C., Copenhagen, Diisseldorf, Frankfurt, 








service bureaus “4 ;, With TPE, 
around the world. Ve P : Atex is deliv- 

Meanwhile, in | q ering the next 
our R&D labs, | j | ' generation 
we're working hard | | of electronic 
on the rest. . p aN publishing 

This is all part of | — sae ae my systems. 
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anexciting new (inwa ae rre IIPS ea We'd like 
Atex concept ee a | a ) to tell 
called the Total ‘oan Pa you more. Just write us. 
Publishing Environment (TPE). ee Sure, we’re stubborn, 

TPE is the total integration <— but we’re smart. 
of the editorial, advertising and we > ~ 
production functions. a 

It is the ability to create 
and manage all page elements... -—— e < > 3 Wiis Ave. MSISZE 
and to output full pages with coors e__ (617) 275-8300 
all those elements in place. | a "=e A KODAK COMPANY 


Hamburg, Helsinki, Johannesburg, London, Madrid, Melbourne, Milan, Munich, Osio, — Rome, Rotterdam, Sao Paulo, Stockholm. 
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Open season for libel suits 


It is logical that a libel is a libel wherever it occurs and that those 
who believe they have been damaged by an alleged libel should be 
able to ask for legal redress where they live and where they have 
been libeled. The Supreme Court of the United States upholds that 
view and has stated a publication may be sued for libel in any state in 
which it regularly circulates. 

Press lawyers are correct in predicting that the decision will en- 
courage the filing of more libel suits and make it more costly for 
newspapers and magazines to defend themselves against actions 
brought in areas away from the city of publication. 

As onerous as that may be, publications can and must live with that 
costly prospect. The dangerous part of the Supreme Court’s twin 
decision this week is that which says a plaintiff may sue for libel in any 
jurisdiction, regardless of where he or she may live, as long as the 
alleged libel was circulated there. 

This creates an open season for libel addicts in this most litigious 
nation in history. Plaintiffs are hereby authorized to pick and choose 
the place where they file suit depending on where they think they can 
get the best judge and jury and where the case may be heard most 
favorably for them. It opens a Pandora’s box for harrassment and 
nuisance suits. 

In this case decided by the court, the national magazine was 
published in Ohio, the plaintiffresided in New York, and the libel suit 
was filed in New Hampshire because it has a six-year statute of 
limitations which had expired in every other state. 

The lawyers in New Hampshire are going to become very busy, 
and probably rich, after this decision. 


Press for/against Nixon? 


In his speech before the Economic Club in New York last week, 
former President Nixon commented on the current battle of the 
Democratic primaries and said: “I think Hart has to be the favorite. It 
helps to have the media with you. I should know. I never had them 
with me.” The comment was quoted widely in print the next day. 

It got a laugh, as it was expected to do, from the largely partisan 
audience so its inaccuracy was probably not one of his major con- 
siderations. We suspect a similar comment designed to get a laugh 
might be a regular part of his frequent after-dinner speeches. 

Anyone who remembers the election campaigns of 1968 and 1972, 
as Nixon surely does, will recall that he was supported in his candida- 
cy by a large majority of the newspapers on both occasions. 

The Editor & Publisher file reveals that our quadrennial poll of 
newspaper editorial support for Presidential candidates showed 
60.8% of the dailies had declared for Nixon in’68, 14% for Humphrey, 
a small fraction for Wallace, and 24% remaining independent. Eighty 
percent of daily circulation was included in that poll. 

Four years later in ‘72, Nixon had the editorial backing of 71.4% of 
the newspapers while McGovern had 5.3%. Sixty-three percent of 
circulation was included in that survey. 

The press gets enough brickbats thrown at it without being the 
brunt of jibes like this based on inaccuracies. 
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Letters to the Editor 








Says story missed a key point 


Your February 11 issue contained a 
full-page story and editorial concern- 
ing New Hampshire Democratic 
chairman George Bruno’s attempt to 
charge members of the press $25 each 
to cover a ‘‘News Briefing and Wra- 
pup”’ on this state’s Presidential Pri- 
mary. 


As you reported, news organiza- 


tions across New Hampshire con- 
demned the scheme, but your story 
missed a key point in the controversy. 

Our first story did not ‘‘cause’’ Sec- 
retary of State William Gardner, a 
Democrat, to withdraw from the pro- 
gram. It reported that Gardner was 
withdrawing after learning about the 
charge from our reporter. 

You also said the Union Leader 


“‘criticized him (Gardner) for taking 
part in a political function in his 
capacity as a state official.” 

Our editorials praised Mr. Gardner, 
who said at the outset that as a public 
official, ‘What I say is available to 
anyone, and I would not participate in 
an event which I could go to for free, 
but members of the press would have 


“——_ J.W. Mc QUAID 


(McQuaid is editor-in-chief of the 
Manchester Union Leader.) 





Taping makes sense to him 


Jack C. Landau’s observations on 
reporter taping of news sources 
makes sense to me. 

When a reporter, prior to 
interviewing a news source, identifies 
himself, his employer and his 
medium, he puts the source on notice 
that what he says may, from that point 
on, be recorded. 

The record may be made by pencil 
on notepad, typewriter or tape. If the 
source is going to tell the truth, lie or 
engage in obsfucation, at least he 


can’t argue he didn’t know to whom 
he was talking. 

While the tape issue will stick in the 
craw of many newsmen either for or 
against, it is clear that maybe Society 
of Professional Journalists/Sigma 
Delta Chi, ought to look into it. It may 
even take a court case. There should 
be a decision. 

In any event, a decision would then 
allow critics such as associate pro- 
fessor Charles K. Coates of the Uni- 
versity of New Mexico (E&P, Feb 18) 


to turn his efforts and thoughts else- 
where. 

It may also help him clear his con- 
science of the agony of having once 
surreptiously taped a news source in 
connection with so-called underco ‘er 
investigations without telling che 
source who he was, who he worked 
for and that his statements could be 
publicly aired. 


VIC MORGAN 


(Morgan is news editor, the Pinelias 
(Fla.) Review.) 





He’s a bit puzzied by professor 


I’m a bit puzzled by Prof. Charles 
Coates’ avowal that he would never 
talk to tape advocate Jack Landau on 
the phone because Landau might be 
recording him. 


What possible difference could it 
make for anyone who speaks truthful- 
ly and is willing to be accountable for 
his utterances? 

If it’s just the principle of being re- 


corded against his will, Coates is 
fighting a losing battle. Hasn’t he 
heard of the Recording Angel? 


FRANK ADAMS 
(Adams is Helena bureau chief of the 
Great Falls (Mont.) Tribune.) 





Needs help 


Iask your help in locating graduates 
of the Defense Information School in 
conjunction with our 20th 
Anniversary in July 1984. 

The school and its predecessors 
have trained more than 45,000 
servicemen and women in print and 
broadcast journalism and public 
affairs. Since World War II, gradu- 
ates have served in one or more of 
these positions throughout the world. 

Many of our graduates have contin- 
ued their communications careers in 
civilian life. 

CoL. GARY L. WERNER 
(Defense Information School, Fort 
Benjamin Harrison, Indianapolis, 
Indiana.) 
EDITOR & PUBLISHER for March 24, 1984 
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Who Are You? 


The Personality Profile Quiz Will Teil You 

Readers always want to learn more about themselves. This weekly quiz 
by Dr. Salvatore Didato combines reader involvement, self-heip and 
fascinating personality insights your readers will appreciate. Each col- 
umn contains a reader quiz, explanations of each answer and a scoring 
key. Typical quiz topics: How romantic are you? Does a little drinking 
help your thinking? How much do you know about children? Trans- 
mitted each Monday by wire, available by mail; length, 900 words. 





To order call Chuck Weiss, Joe Vallely 212-972-1070/Paul Finch 213-852-1579. 








GOSS 28h... TAE 
HEADLINER 

OFFSET 

PRESS 


A modular system 
for offset 
conversions 


The Headliner® Offset press offers you all the features 
and productivity you expect from a double-width press. 
Yet its modular design lets you buy as much or as little 
equipment as you want to fit your needs, your budget, 
your products and your future market requirements. 


Flexible, compact design. Use your existing substruc- 
ture and reels-tensions-pasters, or folders and angle 
bars, or both. Even with 6’9” unit spacing, the Headliner 
Offset will give you 21” aisles. Or install a complete, new 
60,000 pph Headliner Offset press system. 


Color flexibility. Choose the color capability you need 
from three arrangements: A unit with half-deck for true 
offset spot and process color. A color couple for color on 
either side of the web. A color cylinder for certain spot 
color applications. The press is available with open foun- 
tain or Injector inking and the Goss Color Control System 


for remote ink setting. Choose the electronic Goss Press 
Control System and Page Area Reader as added aids to 
productivity. The Headliner Offset is designed for quality 
printing, fast makeready and reliability, with special noise 
abatement provisions. 


Product flexibility. The new Goss Regent 2:1 multi-web- 
width folder, with or without the optional quarter folder, 
provides the product flexibility you need and is available 
in four cutoffs. 


Goss mailroom equipment and systems and Goss 
turnkey installation services can further enhance your 
new production facility. 


Goss Products, Graphic Systems Division, Rockwell 
International, 3100 South Central Avenue, Chicago, 
Illinois 60650. 312/656-8600. Telex 253478. 


él Rockwell International 


..where science gets downto business 
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A new way to assess members 


Associated Press board approves ‘in principle’ a proposal 
to change the way the wire service charges newspapers 


By Andrew Radolf 


After three years of ‘‘intense”’ 
study and debate, the Associated 
Press’ board of directors 
unanimously approved “‘in principle”’ 
a proposal to change the way the wire 
service assesses its members. 

The proposal, which faces ‘‘final’’ 
board action at its next meeting in 





“We believe we have 
arrived at a new formula 
that meets the standards of 
equity, uniformity and 
simplicity,” Batten said. 





April, would shift newspaper billing 
from a 60-year old formula based on 
market population to one based on 
circulation. 

If implemented, the new method of 
assessing member newspapers would 
go into effect beginning January 1985. 

‘*For years AP members have been 
asking for a clearer, simpler formula” 
of assessment, said Frank Batten, AP 
chairman and chairman of Landmark 
Communications, Norfolk, Va. 

‘*We believe we have arrived at a 


Basic assessment 
rate structure 


In Thousands 
of Weekly 
Circulation 

1-50 

51-100 

101-200 

201-400 
401-1,000 
1,001-1,750 
1,751-3,000 
3,001-5,000 1.70 
5,001-6,745 1.60 
6,746- — a 


Rate-Per- 
Thousand 


$2.40 
2.30 
2.20 
2.10 
2.00 
1.90 
1.80 


Fixed Number of 


Charge Newspapers 

$ 50.00 335 

60.00 289 

70.00 234 

90.00 187 

130.00 133 
230.00 
405.00 
705.00 
1,205.00 
12,000.00 





new formula that meets the standards 
of equity, uniformity and simplicity.”’ 

Batten added that the shift to cir- 
culation-based assessments will ‘‘not 
add one penny to AP’s revenue.”’ He 
also said that under the proposed for- 
mula, AP member newspapers will 
not have to pay for people not reading 
the newspaper. 

Batten said the current AP assess- 
ment formula, based on population, is 
‘*so complex, few members 
understand it.’’ As a result, he said, 
over the years the formula has bred 
‘‘uneasiness’’ among many AP 
members. 

Under the proposed formula, Bat- 
ten said, newspapers of comparable 
size will pay the same basic rate from 
a schedule that everybody can 
understand. : 

The proposal, which is a less com- 
plicated system than the current one 
based on market population, calls for 
AP newspapers to be assessed on the 
basis of their total weekly circulation, 
whether they are published five, six or 
seven days a week. 

A newspaper’s basic weekly 
assessment under the new formula 
will be a combination of a rate per 
thousand charge, which decreases for 
each step up in circulation category, 
and a fixed charge increasing with 
each circulation category. There are 
10 proposed circulation rate categor- 
ies. 

Additional charges for supplemen- 
tal AP services such as Laserphoto, 
high-speed stocks and Sports Wire 
will also be assessed weekly on a 
circulation basis. 

AP members taking the ‘‘A-wire’’ 
will pay a surcharge of 20.08% of their 
basic weekly assessment. 





(AP rate formula has a long history. See 
page 12.) 











The new formula eliminates 
existing special assessments for leg- 
islative and state election coverage 
and for Saturday and Sunday 
extensions. It also eliminates the divi- 
sion of the AP report into morning 
and evening fields, enabling members 
to use the AP report whenever they 
please at no additional cost. 





He added that the shift to 
circulation-based 
assessments will “not add 
one penny to AP’s 
revenue.” 





In keeping with his pledge to mem- 
bers last April that no new formula 
would be enacted without ‘‘fully 
informing’ the news cooperative’s 
members, Batten said that AP will 
hold both regional meetings and 
individual meetings with publishers to 
explain the changes. 

The regional meetings, to be given 
by Batten and James Mangan, AP 
vice president for membership, will 
be held in Kansas City, Atlanta, Seat- 
tle, Los Angeles and New York. 

(Continued on page 32) 


Minimum-Maximum 
basic assessments 


In Thousands 
of Weekly 
Circulation 


1-50 _ $ 
51-100 177.00 
101-200 292.00 
201-400 512.00 
401-1,000 932.00 
1,001-1,750 $ 2,132.00 
1,751-3,000 $ 3,557.00 
3,001-5,000 $ 5,807.00 
5,001-6,745 $ 9,207.00 
6,746- — $12,000.00 


Minimum Maximum 


170.00 
290.00 
510.00 
930.00 
2,130.00 
3,555.00 
5,805.00 
9,205.00 
11,997.00 
12,000.00 
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The current Associated Press for- 
mula can be traced back to 1895, when 
the board of directors adopted general 
manager Melville E. Stone’s plan bas- 
ing assessments on city population at 
a graduated rate per thousand. 

Revisions were to be made follow- 
ing each decennial U.S. Census. 

In 1902, the board refined the plan 
at the suggestion of AP president 
Frank B. Noyes of the Washington 
Star. 

The formula had three parts — local 
operating expenses, a proportion of 
the cost of leased wires and a propor- 
tion of general expenses. The board 
adopted a 10-mile radius from the cen- 
ter of each city for figuring popula- 
tion, establishing ‘‘opportunity”’ rep- 
resented by potential readership as 
the basis for each assessment. 

Twenty years later, the board acted 
on recommendations by then- 
assistant general manager Kent 
Cooper and approved the basics of the 
assessment formula used today. 

The basic elements of each assess- 
ment were: 

eThe wire charge (the pro- 
portionate share of leasing trunk and 
state circuits); 

@Local charge (the costs of 
delivering the report within the city); 

@General charge and membership 
dues (today called the minimum 
general charge). 

A mathematical method of allocat- 
ing assessments in population-radius 
‘*‘overlap”’ areas was enacted. 

In the depths of the Depression, the 
board in 1932 made a wholesale 
adjustment, reducing all assessments. 
They were not increased until 1941, 
when general rates went up and the 
board added a second general charge 
for double trunk points to pay for the 
additional foreign and national cover- 
age being demanded by the larger 
member papers. 

A board study committee in 1942 
endorsed this system anew. But 
World War II necessitated a 1944 
emergency assessment that doubled 


the first general charge. . 
Another board committee recom- 


mended that the assessment formula 
be retained in 1946, the same year that 
associate membership was extended 





to broadcast stations. The 1947 for- 
mula for broadcast assessments was 
based on each station’s time rate and 
power. 

In 1951, the executive committee of 
the board decided to continue the 10- 
mile radius for population as the basic 
element of the newspaper formula, 
and to apportion 60% of the general 
costs to the first generai charge and 
40% to the second general charge. 





In the depths of the 
Depression, the board in 
1932 made a wholesale 
adjustment, reducing all 
assessments. They were not 
increased until 1941... 








Population surges and shifts 
prompted an assessment revision in 
1957, and the prospect of even more 
extreme population shifts led the 
board in 1961 to limit regular 
decennial revision to 10% yearly step- 
ups of any member’s previous assess- 
ment. These revisions were, of 
course, based on population changes 
revealed in the U.S. Census. 

Price Waterhouse, commissioned 
to seek a better assessment formula, 
reported back in 1969 with four 
alternatives to population — net 
income, gross revenue, circulation or 
advertising volume. 

But the report said all four alterna- 
tives failed for one of three reasons: 
that they depended on what a member 
does with opportunity, not with the 
opportunity itself; that many mem- 
bers would consider such information 
proprietary; or that it would be 
difficult to verify the information for 
each member. 


A special board committee in 1973 
recommended no change in the for- 
mula as it applies to big cities, and 
another Price Waterhouse analysis 
found the existing formula equitable. 

In 1977, the board took another 
look at the second general charge 
initiated in 1941. It found the charge 
outdated and the result was a gradual 





History of AP assessment formula 


Wire service board has, for decades, struggled 
to come up with an equitable way to charge members 


redistribution from 1978 until 1983 of 
$6 million in second general assess- 
ments so that all members would bear 
a fair share. 

Another Price Waterhouse study 
found in 1981 that Standard Metropo- 
litan Statistical Area figures could be 
used for figuring population, but said 
another proposal for basing assess- 
ments on newsprint consumption 
would not work because some papers 
regard that as proprietary 
information. 

A 1982 management proposal 
abolishing restrictions on the hours of 
publication was approved by the 
board, thus resolving the heightening 
am-pm inequities. 

And so the current formula stands 
on the same population basis as that of 
1895, with modifications made by the 
board of directors in an effort to meet 
changing circumstances in the news- 
paper industry. 

This was the background for stud- 
ies which led to the new formula (see 
page 11) that will be voted on by the 
AP board in Montreal next month at 
its meeting held in conjunction with 
the annual American Newspaper 
Publishers Association convention. 


Murdoch ends 
takeover bid 


Publisher Rupert Murdoch ended 
his takeover bid for Warner Com- 
munications after the company 
agreed to buy back his 5.6 million 
shares for $172.6 million, or $31 a 
share. 

Murdoch realized about a $40 mil- 
lion profit from the deal. His purchase 
of a 7% stake in Warner cost him a 
little over $130 million. 

Warner also agreed to reimburse 
Murdoch for $8 million in legal fees he 
spent challenging Warner’s various 
anti-takeover maneuvers. 

Warner’s main defense against 
Murdoch was an exchange of stock 
with Chris-Craft Industries. 

Murdoch fought the stock swap in 
federal and state courts and in the 
Federal Communications Commis- 
sion, but he was rebuffed on all fronts. 
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United Press International and the 
Wire Service Guild are in the process 
of negotiating an agreement outlining 
procedures and benefits to union em- 
ployees whose jobs are affected by 
any future restructuring of the com- 
pany. 

A tentative pact was reached the 
week of March 12, but the guild’s 
executive committee decided to seek 
further language modifications in a 
new round of negotiations. 

The negotiations were started to 
deal with situations created by UPI’s 
plans to enter into new joint ventures 
in a variety of areas, particularly tele- 
communications. UPI announced, for 
example, that it is seeking a joint ven- 
ture partner for its satellite com- 
munications systems. 

UPI recently entered a joint ven- 
ture with the Bettmann Archive in 
which the latter company has taken 
over the management of the news ser- 
vice’s photo library. 

UPI’s management told the guild 
that the new agreement is necessary 
in order to give the company ‘‘flexibil- 
ity’’ to implement its reorganization 
plans and help the company restore its 
profitability. 

William K. Geissler, UPI co-owner 
and executive vice president for 
planning, called the guild’s willing- 
ness to negotiate ‘‘a major and 
courageous contribution by the union 


toward a profitable enterprise.’’ He 
said the negotiations demonstrate 
UPI is ‘‘still committed to cutting 
overhead and building up editorial.”’ 

The joint venture activity raises the 
possibility that many of UPI’s non- 
editorial employees will be taken off 
the news service’s payroll and end up 





The joint venture activity 
raises the possibility that 
many of UPI non-editorial 
employees will be taken off 
the news service’s payroll 
and end up working for 
new companies, often in 
non-union positions. 








working for any new joint venture 
companies, often in non-union 
positions. 


UPI wants to set up a ‘‘framework”’ 
for its reorganization plans so it 
‘doesn’t have to negotiate with the 
Guild each time’’ a part of the com- 
pany is restructured, explained Wil- 
liam K. Adler, vice president and 
director of information for UPI. ‘‘We 
want to work out ground rules and set 
procedures so employees know what 
their options are.”’ 

He said that the current restructur- 





Negotiation at UPI 


Management meeting with Wire Service Guild to discuss 
how future joint ventures will effect union employees 


ing plans do not involve the editorial 
department and remarked that UPI 
has added 93 editorial employees over 
the past several months. 

Some of the things the guild is seek- 
ing in the proposed agreement are 
wage and job guarantees for em- 
ployees who accept positions in any 
new companies and dismissal pay 
arrangements for employees who are 
either terminated or decide to leave 
UPI. 

The proposed agreement would 
also give UPI the right to redeploy its 
current editorial workforce under the 
terms provided in the present col 
lective bargaining agreement with the 
guild. 

The guild is also seeking to have a 
union member, jointly selected by 
UPI and the union, be given a seat on 
the company’s executive committee. 

Negotiators for UPI include Geis- 
sler, executive vice president for 
administration Luis Nogales and 
Bobby Ray Miller, vice president for 
labor relations and editorial 
development. 

Representing the guild in the talks 
are Wire Service Guild president Wil- 
liam Morrissey, secretary-treasurer 
Dan Carmichael of UPI-Washington, 
Drew von Bergen of UPI- 
Washington, and G. William Pattison, 
international representative for the 


. Newspaper Guild. 





Newsprint consumption increased 
4.7% in 1983 over 1982 and should 
increase by the same amount this 
year, James L. Hutchinson, vice 
president of the American Paper 
Institute, told the Annual Paper Week 
conference in New York. 

‘‘Newsprint consumption in the 
United States has followed a relative- 
ly steady, slightly upward trend,”’ he 
said. ‘‘The growth in the 15-year per- 
iod from 1968 to 1983 equaled 1.8% 
per year compared to an increase in 
the gross national product, in con- 
stant dollars, of 2.5% per year. The 
response to changes in the business 
cycle have also been quite mod- 
erate.”’ 








Hutchinson said that ‘‘although 
questions have been raised concern- 
ing the impact of new electronic tech- 
nologies such as videotex,’’ news- 
print consumption in the U.S. should 
continued to grow at about 2% a 

ear. 

The 1.8% growth rate in newsprint 
consumption, however, was the re- 
sult of daily newspapers’ consump- 
tion increasing only 1.5% during the 
15-year period, while other uses of 
newsprint increased by 4.5% a year. 

When broken down geographical- 
ly, newspapers consumption in the 
‘‘northern tier’’ increased only by 
0.5% from 1969-1983, while in the 
South and West the consumption 





U.S. newsprint consumption rose 4.7% in ’83 


growth rates were ‘‘2.9% and 3.5% 
per year, respectively,’’ Hutchinson 
said. 


API also noted during Paper Week 
that newsprint imports last year rose 
by 6%, ‘‘returning to the level of 1981. 
This increase compares with a 2% 
gain in the domestic production of 
newsprint.” 


API said the newspapers’ demand 
for newsprint was ‘‘particularly 
strong’’ in the last half of 1983 ‘when 
the rate of consumption by publishers 
rose above the level it had held during 
the previous four-and-one-half 
years.”" 
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A Star is reborn 


A major investment and change of direction is being made 
to revitalize the 117-year old Minneapolis Star and Tribune 


By M.K. Guzda 


The recent past at Minnesota’s largest-circulation daily 
newspaper reads like a middle-aged executive’s life gone 
askew: drastic decreases in company earnings, administra- 
tive infighting, labor skirmishes, including a lengthy and 
costly strike, and consumer disillusionment. 

It seemed a merciless 


Tribune (which merged in 1982) experienced a number of 
changes eventually attributing to less-than-exemplary 
reputations. 

Among the major incidents, the Star lacked a managing 
editor from November 1979 to the following September. 
At one point, for a 12- 





case of mid-life crisis had 
beset the Midwest’s sixth 
largest newspaper. 

But since September, 
the newspaper has been 
promoting more muscle, 
less fat and a raised con- 
sciousness. Through an 
incremental revitalization 
plan working to contour 
the paper into a new and 
improved product, the 
management hopes the 
Minneapolis Star and Tri- 
bune has been reborn. 

The ‘‘enhancements,”’ 
as they are called by the 
newspaper’s marketing 
department, began last 
fall with a list long enough 





month period the news- 
paper also went without 
an advertising or circula- 
tion director. 

The trouble filtered into 
the rank-and-file. 

A 27-day strike in 1980 
cost the former Star & Tri- 
bune Company an 
estimated $10 million in 
revenues, while the 
parent organization pur- 
chased the Buffalo (N.Y.) 
Courier Express and 
Niagara Photo & Engrav- 
ing Co. That faltering 
paper could not be saved 
and folded two years later 
because of 
‘‘unprofitability.”’ 

















to exhaust one’s breath. 

For starters, Star and 
Tribune increased sports 
coverage 25% and wea- 
ther space 50%. Spot 
color appeared on the 
front page for the first 
time, while world and 
national news has been expanded by four columns. 

A commentary page, with quarter-page ‘‘advocacy”’ ad 
space facing the editorial page, was added with a revised 
and zoned broadsheet community section designed for 
small advertiser’s needs. Suburban news was expanded by 
a page, a motoring section was created and the copy desk 
began tightening stories to create faster-paced reading and 
liberate space for longer pieces. 

All that and more to rejuvenate interest in a 117-year-old 
‘institution’ that ‘‘had a serious image problem in Minne- 
sota and on the national level,’ said Star and Tribune 
executive editor Joel Kramer. 

The ‘‘image problem’’ permeated several levels of the 
paper and the Cowles Media Co., which operates the Star 
and Tribune, Rapid City (S.D.) Journal, Great Falls 
(Mont.) Tribune, South Idaho Press, Information Publish- 
ers Inc., Sentinel Publishing Co., Cablescope (Buffalo) 
and Consolidated Broadcasting Company WDRV-tv 
(Louisville), the latter two scheduled for sale this month. 

Since the late-1970s, both the evening Star and morning 


The new-look Star & Tribune 


ft seemed a merciless case of mid-life 


crisis had beset the Midwest’s sixth 
largest newspaper. j 


At the close of fiscal 
year 1981, operating earn- 
ings had sunk 45%, while 
net earnings descended 
9%, compared to the 
previous year. 

In 1982, the morning 
Tribune and evening Star 
merged (after a 10-year, 10% decline in the latter’s circula- 
tion) while net earnings plummeted 89% and operating 
earnings increased 11% during the same period. 

Editor Charles Bailey, who had worked 32 years for the 
company, resigned in protest of staff reductions in 1982, 
calling the move ‘‘a very serious mistake and one that will 
have grave consequences for the newspaper.’’ And last 
February, the board of directors forced John Cowles Jr., 
to resign from the newspaper as president and also as chief 
executive officer of the parent company. 

Looking to dissolve the sourness of that recent history, 
the company last year brought two Harvard graduates 
together in Minneapolis, who ealier had tried to salvage 
the Buffalo daily together: president and publisher Roger 
Parkinson,who looks far younger than his 44 years, and 
Kramer, 34, who filled the post vacated by Bailey. The 
changes under their direction are substantial. 

In the same manner the Pittsburgh (Pa.) Media Group 
has been promoting its home town, Parkinson and Kramer 
tout Minneapolis as the main attraction to advertisers. 
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(‘A metro area recog- 
nized for its beauty, 
diversified industry and 





presentations. 
The effectiveness of the 
self-promotion should be 





community commitment 
to growth.’’) 


tallied during April, but 
Parkinson said the first 





Hennepin County, 


wave of changes already 





where Minneapolis is 
seated, boasts a number 
one ranking among all 
U.S. counties in environ- 


have registered favorably 

in the minds of readers. 
‘*‘The mood is good,” 

Parkinson said. ‘‘We did 





mental controls of 





industry manufacturing; oe ‘Financia comparisons 
second in ordnance (war- 
fare weaponry) and 
accessories man- 
ufacturing; third in com- 
puter programming and 
software manufacturing; 
and eighth in electronic 
computing equipment 
manufacturing. 

To sweeten the pro- 
motional pot, Minnesota 
houses 14 companies 
which made Fortune’s 
‘First 500” list. 


YY Tee 


sgeeon ne cy ae fe aati = 
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Monday profile/ Norma 


extensive research after 
the first campaign and 
found the product met or 
exceeded standards."’ 

Two weeks after the ini- 
tial renovations, a survey 
indicated the reborn Star 
and Tribune had achieved 
a 27% recognition factor 
in its reader area. (“‘Seven 
percent is considered 
good,’’ said sales 
development and pro- 
motional manager Candy 
Medd.) 


Firat Rana System ine a | 
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The newspaper’s 
research department has 
compiled an enormous 
wealth of statistical 
information capable of 
summing up the paper’s 
and the area’s character- 
istics in a manageable for- 
mat. Comprehensive 
research data bases avail- 
able include: 
demographic composition 
of market, geographical 
shopping patterns, groc- 
ery shopping habits, 
movie attendance, restau- 
rant patronage, use of 
credit cards and so on and 
so forth. 

Using this database, the 





== |Emigre developer rediscovers 
’ the stability of the Twin Cities 


One of the major ‘enhancements’ 


Circulation figures, 
though tentative pending 
the end of the fiscal year 
on March 31, have re- 
flected reader apprecia- 
tion in a more important 
way. Parkinson said he 
expects daily circulation 
to surpass 370,000 by the 
March audit with Sunday 
figures reaching 580,000. 
Since a 1% growth is con- 
sidered good, this boost 
exceeds industry stan- 
dards he explained. 

The newspaper 
rearranged its circulation 
and distribution trends 
during the recent changes 
to affect those increases, 








Star and Tribune has the 
software and the people to 
do comprehensive 
analysis, including trade 
area, time series, regres- 
sion and cluster analysis. 


1 Looking to dissolve the sourness of 
that recent history, the company last 
year brought two Harvard graduates 


together in Minneapolis . . . 


Parkinson explained. 
Where eight geographical 
zones were drawn before 
around school districts 
and municipal gov- 
ernments, five exist now 
carved around the pre- 








In addition to proprietary 
research, they offer Scarborough, Simmons Study of 
Media and Markets and the 1980 U.S. Census. 

In the editorial scheme of things, Parkinson said one of 
the new aims is to give the reader ‘‘briefed’’ or encapsu- 
lated stories more easily and quickly absorbed. 

‘**We’ll give you the news in a few minutes if that’s all 
you have time for,”’ he said, ‘‘but if you’ve got an hour, 
we've got the meat and potatoes, too.”’ 

From a reader poll, Kramer explained, the newspaper 
found 80% of readers preferring condensed stories. Sim- 
ultaneously, more space is made available for ‘‘analytical 
stories,’’ he said. 

To orchestrate the paper’s investigative reporting 
efforts, former Investigative Reporters and Editors’ 
director John Ullmann was hired. 

Until the end of this month, the company will advertise 
the new look Star and Tribune through outdoor, rack 
cards, ten-second spots on radio and tv, direct mail and 


dominant shopping dis- 
tricts. The editions — metropolitan and ouistate — remain 
the same. Tuesday through Friday the paper zones the 
Community section for both editorial and advertiser 
needs. 

‘*The advertising response has been so great, we had to 
make two sections,’’ said Kramer of the section designed 
to serve small advertiser needs. 

Also attentive of advertising needs is the new motoring 
section, which dedicates a third of the page to advertisers 
and offers an auto columnist with a ‘‘good, consumer 
orientation,’’ Parkinson said. 

But by far the largest ‘‘enhancement”’ in the paper has 
been the Marketplace section which debuted Feb. 27. 
Appearing every Monday, the business section fills six and 
one half pages and generates an additional 25% in business 
reporting during the remainder of the week. 

**Marketplace is geared toward the more sophisticated 

(Continued on page 35) 
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By Carla Marie Rupp 


The typical male who advertises in 
the Village Voice personals makes 
$35,000 a year. The typical female 
income is $29,000. Over two-thirds of 
the people arranged to meet for the 
first time in a restaurant. 

These were a few results of a recent 
survey of 1,000 Voice personal ad 
users. 

This is the first time in the 28-year 
history of the New York City weekly 
newspaper that ‘‘personals’’ have 
really been promoted. 

The Voice has carried personal ads 
since the first year of the newspaper 
and the category now brings in about a 
twentieth of the newspaper’s annual 
revenue. 

‘“*We’ve never promoted them 
before and never thought we would, 
but more and more people are con- 
sidering using them. We think it’s a 
smart way in an urban area for people 
to meet. It’s secure,’’ said Voice pub- 
lisher John Evans. 

“*We know that the average woman 
who places a personal ad gets about 50 
replies; the average man gets about 13 
or 14 replies,”’ he said. 

**We found that 71% of those in our 
survey said the people lived up to the 
description of themselves,”’ he said. 

Evans said the people who place 
the ads in the Village Voice are an 
average 31 years of age for men, and 
30 for women—ages that are slightly 
above those of the average Voice 
reader. Approximately 70% of the ad 
users are single, and the rest are 
divorced or separated. Only 4% of the 
survey said they were married. 

‘‘We asked them their reason for 
placing an ad, and the overwhelming 
answer (69%) was to establish a long- 
term relationship. The lowest (0.9%) 
was for sexual fantasy reasons.”’ 

The typical ad costs $28, including a 
box number. Evans emphatically 
states: ‘‘People change their lives. I 
can simply tell you this: that many 
people have established relationships 
through the newspaper. Many people 
have gotten married. Sometimes 
they come and tell us they got married 
and want a copy of their ad.”’ 

He said the Voice forwards approx- 
imately 200,000 letters a year. ‘‘One 
person does nothing else but forward 
the personal mail,’’ said Evans. 








‘Put a little love into your life,” 
announced promotional radio com- 
mercials in New York City. ‘‘Here’s 
how a Voice personal ad can change 
your life... .’’ The radio com- 
mercials each week announced the 
special themes and the giveaways. 

Every week two of the most origin- 
al ads—one placed by a male and one 
by a female—are selected by the 
Voice ‘‘Classified Committee.’’ The 
most original ad placers each receive 
a box containing a bottle of cham- 
pagne, two glasses, plus dinner for 
two at a well-known restaurant. 


The ad of the week for the males in the 
February 28 edition of the Voice: 





GREAT AND PERFECT FELLOW 
Tam 32,6’ tall, W, handsome, well- 
built, athletic, intell, amazing & com- 
pletely perfect in every way. I'd like to 
meet a woman who'll humor me when 
I get like this: VM-4343 





The ad picked as tops in the female 
category for the same issue went like 
this: 





BLACK FEMALE 

33, widow, 5’3, 120 lbs., old 
fashioned, attractive warm and sensi- 
tive lady seeks companionship of 
male 35-45 who must have a sense of 
humor anda great sense of 
imagination. I love to explore life, go 
to the movies, picnic, hold hands, 
talk, laugh and touch life with love. 
I’m shy but I'm very loving and need 
aman who knows where he’s at and 
can communicate on all levels. 
I listen very well and expect my mate 
to have a very attentive ear. I also 
have a 13-year-old daughter, own 
home in Houston, etc. I must admit 
the Ist, 2nd and 3rd dates for com- 
munication only & the 4th for eye con- 
tact. VM-4280 





Evans says that Voice personals 
have become much more popular and 
are appealing to more and more read- 
ers who never before would have con- 
sidered placing an ad. 

‘If you can come in without blush- 
ing and tell us that ‘this is your first 
time’ placing an ad, you get a 10% 
discount,’’ Evans said. ‘‘Or you can 
admit it to one of our ad-takers on the 





Promoting “personals” 


New York weekly surveys personal ad users 
and aggressively promotes their use by readers 


phone, and we’ll give the discount to 
you.” 

Personals users also receive a ‘‘ro- 
mance kit,’’ consisting of coupons 
that can be used as a couple, ranging 
from ‘‘twofers’’ in restaurants, 
theatre tickets, two-for-one in a hot 
tub, free passes to an ice skating rink. 

Evans hosted a workshop seminar 
at the Village Gate in the Greenwich 
Village section of Manhattan and over 
400 people crowded into the base- 
ment of the nightclub to learn more 
about personals ads. Another 400 had 
wanted to come, Evans said. 

The session featured free ‘‘ro- 
mance kits,’’ including ‘‘love letter’ 
stationery, plenty of chips and pret- 
zels and a lot of microphones posi- 
tioned arond the large room where 
people spontaneously popped up and 
shared their experiences with the per- 
sonals. 

A number of people said the news- 
paper ads worked a lot better than 
meeting members of the opposite sex 
in bars or discos. 

At the seminar, the Voice had com- 
puter terminals and staff people to 
take ads immediately following the 
‘*sharing.”’ 

Susan Block, Los Angeles-based 
author of Advertising for Love— 
Inside the Personals Game, said she 
once placed an ad when she moved to 
a new city that read: ‘“You show me 
your side of town and I'll show you 
mine.”’ “‘I met 20 new people,” she 
said. ‘‘Newspaper ads are a great way 
to start networking in a new town.”’ 

Another woman at the seminar said 
she would encourage anyone to place 
newspaper personals ads. ‘‘I was 
very happy with my ad. When I went 
away on a vacation, I placed a Voice 
personal and when I came back I had 
all this mail. It was a lot of fun. People 
who got in touch with me were very 
successful people. This gave me six 
weeks of fun.’’ 

During the course of writing her 
book on newspaper personals, Block 
said she talked with one woman who 
had been a nun for 21 years. ‘‘She 
placed an ad in the newspaper and fell 
in love.” 

‘*Some newspapers don’t run per- 
sonals ads at all and some newspapers 
don’t have rules for personals. We 


(Continued on page 19) 
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Toronto daily gets a reprieve 


Hockey writer is permitted to return to press box 
after being banned for nearly the entire season 


After spending almost the entire 
season covering the team by buying 
scalped tickets, the Toronto Globe 
and Mail’s hockey writer has been 
allowed to return to the Toronto Ma- 
ple Leafs press box. 

Harold E. Ballard, owner of the 
Leafs and the Maple Leafs Garden 
sports arena, announced in a letter to 
Globe and Mail sports editor Paul 
Palango that the hockey beat writer 
would be admitted to the press box 
‘for a probationary period only.”’ 

Other Globe and Mail sports writ- 
ers and columnists will be admitted as 
‘*space permits,’’ Ballard wrote. 

Ballard banned hockey beat repor- 
ter Bill Houston and other Globe and 
Mail writers from the press box early 
in the season. 

Houston continued to cover the 
team, often by buying tickets from 
scalpers. 

The newspaper also reacted by fil- 
ing an apparently unprecedented 
complaint against Ballard and the 
National Hockey League under the 
federal Combines Investigation Act, 
Canada’s antitrust law. The paper 
argued that interfering with its hockey 
coverage diminished the competition 
among Toronto news media. 

In his letter to Palango, Ballard 
blasted the newspaper’s coverage of 
the Leafs: ‘‘I know you media types 
like to rant and rave about your 
‘rights’ and the ‘freedom of the press.’ 
Well, we have rights, too — which are 
every bit as important as your rights. I 
feel I have the right to stand up to 
individual(s) who take the liberty to 
launch a personal ‘witchhunt’ against 
any Leafs player or staff (including 
myself), and I will do so!”’ 

Ballard said the paper’s coverage of 
the floundering Leafs contained 
‘‘inaccuracies, outright lies, and per- 
sonal vendettas by some of your 
staff.”’ 

Sports editor Palango said the 
Globe and Mail will not change its 
coverage. 

‘*As I said in the paper today, the 
Globe and Mail will not let the pro- 
bationary status affect the stories. We 
cannot allow Harold Ballard to sit in 
judgment of our activities, just as we 
would not permit the prime minister 
or anyone else to interfere with our 





news coverage,’’ Palango told E&P. 


The Globe and Mail ran the full text 
of Ballard’s letter on its front page. It 
was signed, ‘‘Cordially, Harold E. 
Ballard.” 

The current dispute between the 
paper and Ballard dates back to a 
story Houston wrote last spring in 
which a Detroit Red Wings coach 
called Leafs forward Paul Higgins ‘‘a 
goon.”’ 

Last season, Higgins drew more 
than 200 minutes of penalty time in 
only about 10 minutes of actual play- 





“| know you media types 
like to rant and rave about 
your ‘rights’ and the 
freedom of the press.’ Well, 
we have rights, too — 
which are every bit as 
important as your rights.” 





ing time. He was dropped from the 
Leafs this season, and is now serving 
a prison term for an assault convic- 
tion. 

After the story, Houston was ban- 
ned from the locker room. 

Globe and Mail writers were barred 
from the locker room again at the 
beginning of the season, but the team 
was forced to admit them after 
National Hockey League officials 
warned it violated league rules. There 
is no NHL rule about access to press 
boxes. 

In his letter, Ballard defended his 
actions, claiming that Globe and Mail 
sports writers had also been ‘‘booted 
out of the (Toronto) Blue Jays press 
box and the Argonauts’s dressing 
room.’’ The Argonauts is the Toronto 
Canadian Football League team. 

Palango said a reporter had been 
barred from the Blue Jays’ press box, 
for an ‘‘ethical violation’’ that led 
to his discharge from the paper. He 
said he did not understand the Argo- 
nauts reference. 

“*T think it’s fair to say we have 
never been banned for simply report- 
ing on a team,”’ Palango said. 

Palango said he was not surprised 
that the Leafs finally dropped the 





press box ban. 

‘“‘They couldn’t hold that position 
forever, and they were under pres- 
sure from the league,”’ he said. 


Businessman 
orders 20,000 
series prints 


Texas businessman H. Ross Perot 
has ordered 20,000 reprints of a Dal- 
las Morning News series that he will 
distribute to all Texas school superin- 
tendents, board members and prin- 
cipals. 

The series of five articles, written 
by editorial staff writer Ann Melvin, 
proposed solutions to problems in the 
Texas education system. 

“I felt that the reprint was ideal to 
send because the series of articles was 
so well written and compact,’’ Perot 
said in a prepared statement. ‘‘Ann 
Melvin could have written a book on 
the problems in our public education 
system, but instead wrote a digest that 
not only grasped the essence, but the 
whole of the problem and what should 
be done about it.”’ 

Morning News spokeswoman Bar- 
bara Van Telt said Perot offered to 
pay the cost of reprinting. However, 
since the Morning News had already 
planned to reprint the series, the 
newspaper will pay the cost of reprint- 
ing the series, marketing director 
Harold Gaar said. 

Perot is chairman of the Texas 
Select Committee on Public Educa- 
tion, a citizens group charged with 
proposing ways to improve the Texas 
education system. 

Writer Melvin said she was grati- 
fied by Perot’s order and what she 
said was a large public response to the 
series. 

“It is one thing to write about 
what’s wrong with the schools (and). 
quite another to begin identifying how 
to improve them,”’ she said. ‘‘In that 
sense, this series was a first. We took 
the responsibility unique to an edito- 
rial page and gave the reader pro- 
posals for reform.” 





EDITOR & PUBLISHER for March 24, 1984 


17 











By Mark Fitzgerald 


Gail McBride says she was fired as 
news director of the Journal of the 
American Medical Association 
because she talked to a newspaper 
reporter. 

What McBride confirmed to Chica- 
go Sun-Times medical writer Howard 
Wolinsky was that JAMA ran an arti- 
cle to appease a major drug company 
that had pulled its advertising to pro- 
test an earlier article. 

McBride’s charges and subsequent 
firing after nearly 14 years with the 
AMA raise anew the question of how 
much influence drug advertisers have 
over the editorial content of medical 
journals. 

‘*Editors are constantly under con- 
tent-related commercial pressure. 
Advertisers feel they have a right not 
to be criticized,’’ said Dr. Alan Blum, 
editor of the New York State Journal 
of Medicine. 

“It’s run-of-the-mill everyday in 
95% of medical publications. That’s 
why it’s so disheartening when it hap- 
pens at one of the last remaining 
general peer-reviewed journals,’’ he 
added. 

But at the New England Journal of 
Medicine, editor Dr. Arnold Relman 
said advertising is not necessarily 
bad. 

“If I thought there shouldn’t be any 
advertising, we wouldn’t have it, but 
the right kind of advertising can be 
useful,”’ he said. 

‘Advertisers have no influence on 
our editorial policy whatsoever,”’ he 
added. 

At the center of the JAMA con- 
troversy are charges that the Chicago- 
based journal published an article in 
direct response to an advertiser’s 
threat. 

McBride said JAMA in its Sept. 17, 
1982, issue printed a second article 
about a type of heart medicine after 
Pfizer Laboratories protested an ear- 
lier article on the same subject by pull- 
ing its advertising from the magazine 
for five months. 


The Sun-Times article quoted 
former associate editor Elizabeth 
Gonzalez as saying JAMA lost 
$250,000 in advertising because of the 
boycott, and was threatened with los- 
ing $2 million more. 

As relayed ‘‘through channels,”’ 





McBride said, the drug firm sought 
the second article because it felt an 
April 9, 1982, story about the medi- 
cine, known as calcium blockers, had 
favored a drug made by two com- 
petitors, G.D. Searle and Knoll Phar- 
maceutical Co. 

At the time, Pfizer was just 
beginning to market its own calcium 





McBride’s charges and 
subsequent firing after 
nearly 14 years with the 
AMA raise anew the 
question of how much 
influence drug advertisers 
have over the editorial 
conient of medical journals. 








blocker, called Nifedipine or Pro- 
cardia. 

The New York-based drug firm re- 
jected suggestions that it write letters- 
to-the-editor to complain. 

Instead, the magazine submitted 
the article for a ‘“‘peer review,’’ by 
four cardiologists. Normally, medical 
journal articles are submitted to peer 
review before they are published. 

Other options were discussed, until 
Pfizer let it be known, again ‘‘through 
channels,”’ that it wanted a new arti- 
cle, McBride said. 

In an Aug. 3 memo excerpted in the 
Sun-Times, McBride wrote that the 
magazine’s New York advertising 
sales director said ‘‘an article on non- 
cardiac uses of calcium-entry block- 
ers would be acceptable to Pfizer...as 
redress...”’ 

The new article, McBride said, was 
legitimate and contained new 
information. But she added, ‘‘No one 
ever pointed out any inaccuracies” in 
the first article. 

When reporter Wolinsky asked her 
about that and other memos she wrote 
on the incident, McBride did not 
direct the questions to the AMA’s 
public relations office, as required by 
AMA policy. 

‘**To deny was not an option, and I 
wasn’t going to say no comment,”’ she 
told E&P. 

‘*T was not ashamed of the (second) 
article, but I was ashamed of the 
reasons why we did it,’’ she told the 
Sun-Times. 





Pleasing the advertiser? 


Medical journal news director is fired after telling reporter 
that magazine ran an article to appease unhappy advertiser 


Several days later, she was fired. 

‘(JAMA editor Dr. George D.) 
Lundberg handed me a memo, the 
essence of which was I talked to the 
press, i.e., Howard, without going 
through the public relations office,”’ 
McBride said. 

McBride, director of JAMA’s 
medical news department since 1977, 
had been an AMA employee for 1414 
years. 


AMA spokeswoman Toba Cohen 
said McBride resigned and that ‘‘this 
should be left a private matter.”’ 

Cohen also vigorously defended 
the publication of the second article 
— and denied it was written because 
of Pfizer pressure. 


‘‘The situation around the printing 
of the follow-up article was that the 
first article was shown to be biased’”’ 
by the peer review, Cohen said. 
‘Advertisers are advertisers — you 
don’t change because of their com- 
plaints.”’ 

But according to Dr. Blum of the 
New York State Journal of Medicine, 
editorial changes due to the com- 
plaints of drug advertisers are not 
uncommon. 

Blum himself resigned as editor of 
the Medical Journal of Australia, that 
country’s equivalent of JAMA, 
because he said advertisers were 
interfering with editorial content. 

The pressure began, Blum said, 
soon after he ran a feature noting that 
many advertising claims for antibiotic 
drugs were now discredited. 

Unkown to him, the magazine’s 
advertising salespeople tried to per- 
suade the chairman of the journal to 
pull an opinion column. 

‘*That’s the way it is with medical 
journals — the advertising salesman 
works more for the advertiser than for 
the people who employ him,’’ Blum 
said. 

The situation is even worse at 
medical news magazines intended to 
be profit-making publications. 

‘The real story is that practically 
every medical journal is not only cen- 
tered around advertisers, but dictated 
to by advertisers,”’ he said. 

‘You never, for example, see a 
non-pharmacological approach to 
treatment being discussed. It’s 
because the advertisers want what 

(Continued on next page) 
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they call ‘high prescribers,’’’ Blum 
added. 

Blum’s journal, however, accepts 
ads because it could not survive on 
subscriptions alone. At his magazine, 
ads account for about 17% of revenue. 

At the AMA, magazine advertising 
revenue is second only to member- 
ship dues. In 1982, for example, 
advertisers spent $20,437,000 in 
JAMA and nine other specialty jour- 





nals; total operating revenues were 
$94.2 million. 


(All magazine revenue goes to the 
AMA rather than to individual maga- 
zines; however, JAMA is by far the 
biggest magazine.) 


But advertisers can be controlled, 
Relman of the New England Journal 
of Medicine contends. 

At that journal, for example, all 





advertising is grouped in the front or 
back of the magazine. Editors must 
approve ads and copy, but they do not 
come under pressure from advertis- 
ers, he said. 

“If an editor does not have the pow- 
er to separate advertising and edito- 
rial, and to ensure that advertisers 
have no influence on the editorial 
staff, then that journal is in trouble,”’ 
he said. 





Robert S. McMichen, whose elec- 
tion as president of the International 
Typographical Union was overturned 
in December, has taken his case to the 
U.S. Labor Department. 

Though McMichen defeated in- 
cumbent union president Joe Bingel 
by a 59% to 41% margin in the vote 
last November, the ITU canvassing 
board threw out the results. 

The principal issue in the campaign 
was whether the union should merge 
with the International Brotherhood of 
Teamsters or the Graphic Com- 
munications International Union. 

The canvassing board ordered a 
new election after ruling that several 
ITU local newspapers were 
improperly used to support 
McMichen. It said the election should 
be held soon after March 31. 

In his March 13 complaint to the 
Labor Dept., McMichen charged that 
the union’s leadership is unfairly and 
illegally refusing to hear his appeals or 
call a new election. 

‘I’m saying that the executive 
council as presently constituted, 
besides being illegally constituted, re- 
fuses to order a new election (and) 
refuses to hear my appeals. They have 
no interest in the membership, they 
just want to stay in office,’’ 
McMichen said in a telephone 
interview. 


Labor Dept. asked to intervene in ITU controversy 


McMichen argues that at several 
locals, principally Toronto, Montreal 
and the San Francisco-Oakland Mail- 
ers Union No. 18, union bulletins 
were used to support Bingel. 

The canvassing board found that 
local bulletins in New York and Phi- 





“I'm saying that the 
executive council as 
presently constituted, 
besides being illegally 
constituted, refuses to 
order a new election (and) 
refuses to hear my appeals. 








ladeiphia ‘‘improperly’’ endorsed 
McMichen’s candidacy. 

**My protest basically is that if the 
canvassing board found part of my 
votes tainted — then they should find 
the same things in Bingel’s tainted 
votes and with the vice presidents,”’ 
McMichen said. 

If that were done, McMichen 
added, he would be elected president. 

McMichen emphasized that he filed 
the Labor Dept. complaint reluctant- 
ly. He said Bingel ‘‘went outside of 
the union first’’ by basing his election 
protest on allegations that federal 
laws were violated. 





‘‘The ITU is not historically known 
for turning over our elections to any 
outsiders, but when they won’t hear 
your appeal, and when they won’t 
mail your (post-campaign) material — 
I had no choice but to go to the Labor 
Dept. Nobody ever said I violated 
ITU law,’’ McMichen said. 


In a telephone interview, Steve 
Martenuk, assistant to president 
Bingel, said the union would have no 
comment on the complaint. Bingel did 
not return E&P phone messages. 


The overriding issue in the pre- 
sidential election was finding a mer- 
ger partner for faltering union, whose 
membership and bargaining strength 
has been on the decline. 


McMichen campaigned in favor ofa 
merger with the new GCIU, while 
Bingel initiated merger discussions 
with the Teamsters. 


AFL-CIO president Lane Kirkland 
has warned that if the ITU con- 
sumates a merger with the Teamsters, 
it wili be expelled from the labor 
federation. Discussions continue with 
both the Teamster and pressmen’s 
unions. 


A long-planned merger with the 
Newspaper Guild was rejected at the 
ITU’s convention last August. 





The National News Council was to 
vote on March 22 on whether to ter- 
minate or suspend its operations, said 
president Richard Salant. 


The vote was promoted by the 
Council’s continuing financial prob- 
lems resulting from its failure to 
generate widespread support from 
news organizations. 


The News Council was formed in 
1973 to act as a voluntary forum for 
dealing with complaints of unfairness 
and inaccuracy against news media. 








News Council may suspend operations 


‘The News Council recently moved 
into spacious quarters in a new sky- 
scraper at 805 Third Av. Salant said 
the organization’s lease, renewable on 
a year-to-year basis, runs through 
Jan. 15, 1985. 

“‘We’ll try to get permission to sub- 
lease,’ he said. 

If the News Council votes to dis- 
band, its files may be sent to a univer- 
sity for study by scholars, according 
Salant. The Council will also consider 
suspending operations and reorganiz- 
ing itself at a later date. 





Personals 
(Continued from page 16) 





have rules,” said Evans. 

One rule, Evans said, is that the 
advertiser cannot ‘‘graphicaily’’ 
describe him or herself except for 
such details as age range, height or 
weight. 

Evans said the Voice has some 
strict rules in personals to discourage 
‘‘hookers from advertising.” 

In addition, the publisher said he 
was also trying to prevent ads from 
those ‘‘with marriage in mind who 
only want to get married for 
immigration reasons.”’ 
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By James E. Roper 


The Supreme Court has dealt a 
blow to employees of nationally- 
distributed publications who had 
sought special protection under the 
First Amendment against libel suits 
filed in distant states. 

In two unanimous decisions hand- 
ed down March 20, the court ruled 
that a person seeking redress for libel 
can file suit against a national publica- 
tion or its employees in any state 
where the publication is generally 
sold, even if the person suing has no 
particular connection with the state 
where the suit is filed. 

Plaintiffs in such cases can ap- 
parently now shop around for 
jurisdictions where they think the 
laws might be most favorable to the 
success of their suits. 

Commercial firms generally oper- 
ate under such practices, but in two 
instances publications had asked 
state and federal courts to give them 
special consideration because of their 
free speech rights under the First 
Amendment of the Constitution. 

The Supreme Court, however, 
ruled that the First Amendment need 
not be a special consideration in 
deciding such jurisdictional questions 
as where suits can be filed. 

Jack C Landau, executive director 
of the Reporter’s Committee for Free- 
dom of the Press, commented: 
‘‘These are terribly intimidating 
decisions. They offer libel plaintiffs 
two very powerful tools. One allows 
them to pick the jurisdiction where 
they have a better chance of winning. 
The other is to use that power to 
intimidate or harass individual editors 
or reporters.” 

Justice William H. Rehnquist wrote 
the Supreme Court’s decisions in 
both cases. 

Caldor vs. Jones 

Actress Shirley Jones filed suit for 
$20 million in her home state of Cali- 
fornia against Iain Calder, editor of 
the National Enquirer, and John 
South, one of its reporters, for an arti- 
cle published in the Florida-based su- 
permarket tabloid Oct. 9, 1979. South 
gathered material for the article by 
telephoning from Florida to sources 
in California, and Calder edited the 








; article entirely in Florida. 


They said their connection with 
California was too tenuous to make 
them subject to California law and, 
besides, they should get special con- 
sideration lest the suit have a chilling 
effect on First Amendment rights of 
free speech. 

The Supreme Court, noting that the 
Enquirer has its largest statewide 
circulation in California and the dis- 
puted article had the greatest impact 
on Jones in California, ruled that the 
state could assert jurisdiction over the 
editor and reporter for purposes of the 
lawsuit. 

Said the court: ‘‘We hold that 
jurisdiction over petitioners (Calder 
and South) in California is proper 
because of their intentional conduct 
in Florida calculated to cause injury to 
respondent (Jones) in California.”’ 

The court added that First Amend- 
ment concerns do not enter into 
analysis of jurisdiction. 

In rejecting other arguments from 
the Enquirer editor and reporter, the 
Supreme Court said: ‘‘Petitioners 
liken themselves to a welder em- 
ployed in Florida who works on aboil- 
er which subsequently explodes in 
California . . . Petitioners’ analogy 
does not wash. Whatever the status of 
their hypothetical welder, petitioners 
are not charged with mere untargeted 
negligence. Rather, their intentional, 
and allegedly tortious, actions were 
expressly aimed at California. 

‘Petitioner South wrote and peti- 
tioner Calder edited an article that 
they knew would have a potentially 
devastating impact upon respondent 
(Jones). And they knew that the brunt 
of that injury would be felt by respon- 
dent in the state in which she lives and 
works and in which the National En- 
quirer has its largest circulation. 
Under the circumstances, petitioners 
must reasonably anticipate being 
haled into court there to answer for 
the truth of the statements made in 
their article.” 

The trial of the Shirley Jones libel 
case is scheduled to begin in Los 
Angeles on Aug. 27. 


Keeton vs. Hustler Magazine 


Kathy Keeton, described in court 
papers as the common law wife of 
Penthouse magazine publisher Bob 





Origin of publication doesn’t matter 


High Court rules that publication printed in one 
state can be tried for libel in another where it is distributed 


Guccione, sued Hustler Magazine 
and its publisher, Larry Flynt, for $80 
million, alleging libel in five articles 
Hustler published in 1975 and 1976. 

Hustler and Flynt argued back that 
New Hampshire could not assert 
jurisdiction in the case. They said 
sales of the magazine in New Hamp- 
shire are not large, and that Miss 
Keeton is not a resident of the state, 
but is instead a resident of New York 
where she helps put out Penthouse. 


In deciding that Hustler was subject 
to the New Hampshire courts, the 
Supreme Court declared: ‘‘Where, as 
in this case, respondent Hustler 
Magazine, Inc., has continuously and 
deliberately exploited the New 
Hampshire market, it must reason- 
ably anticipate being haled into court 
therein a libel action based on the con- 
tents of its magazine . . . Respondent 
produces a national publication aimed 
at a nation-wide audience. There is no 
unfairness in calling it to answer for 
the contents of that publication wher- 
ever a substantial number of copies 
are regularly sold and distributed.” 


In the Hustler case, the magazine 
said it sells only 10,000 to 15,000 cop- 
ies of each issue in New Hampshire, 
and that Miss Keeton’s only connec- 
tion with New Hampshire was the 
sale of Penthouse magazine in the 
state — relations so slight that, Hust- 
ler said, that New Hampshire should 
not assert jurisdiction over the case. 

Hustler also emphasized that New 
Hampshire, with a six-year statute of 
limitations on the filing of libel suits, 
was the only state in the union where 
Miss Keeton could have sued at the 
time she did. 


In rejecting the Hustler pleas, the 
Supreme Court said: ‘‘Certainly 
Hustler Magazine, Inc., which chose 
to enter the New Hampshire market, 
can be charged with knowledge of its 
laws and no doubt would have 
claimed the benefit of them if it had a 
complaint against a subscriber, dis- 
tributor, or other commercial partner 
....-Respondent is carrying on part of 
its general business in New Hamp- 
shire and that is sufficient jurisdiction 
when the cause of action arises out of 
activity being conducted, in part, in 
New Hampshire.”’ 
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GUESTS OF HONOR— 


During a recent study tour, New 
York Times executives, publisher 
Arthur Ochs Sulzberger and execu- 
tive editor A.M. Rosenthal, were 
guests of honor at a Bombay recep- 
tion given by Pothen Philip, chair- 
man of Interpress, one of the lead- 
ing publishers in India. From left: 
Rosenthal, Sulzberger, Mrs. Saroh 
Phillip, and Philip. 





FRANK G. HEFLIN has been named 
director of telecommunicatons for the 
Atlanta Journal and Constitution. 
Most recently a telecommunications 
associate with Cox Enterprises, Inc., 
owners of the Journal and Constitu- 
tion, he has moved to Atlanta from 
New Orleans where he was general 
manager of the Guide newspapers, 
another Cox property. 


There's a big news source for 


SMALL BUSINESS 
facts & figures. 
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National Federation of 
Independent Business 
Call Dave Cullen at 
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THOMAS M. TALLARICO has been 
named senior vice president and busi- 
ness manager of the Dallas Times 
Herald and will join the newspaper in 
April from the Chicago Sun-Times, 
where he was executive vice presi- 
dent and general manager. He will be 
responsible for the financial, produc- 
tion, human resources and planning 
operation of the Times Herald. 

Tallarico joined Field Newspapers 
as controller in April of 1975 after nine 
years with the Chicago offices of 
Arthur Andersen & Co. Before being 
named to his most recent post at the 
Sun-Times in 1980, he served as vice 
president-finance for the Sun-Times 
and the Chicago Daily News. 

a 8G 

TERRY Dvorak has joined the Sac- 
ramento Union as editor of the Sun- 
day Magazine after nine years with 
the Chicago Tribune in a number of 
editing posts. 

Jim SAYLOR has been named 
circulation manager of the Union. He 
most recently was a circulation 
marketing manager for USA Today 
and also has held a variety of positions 
with the Battle Creek (Mich.) Enquir- 
er and News. 

a 


DONALD PITTS has been named pro- 
duction manager of the Daily News of 
Los Angeles, moving up from assis- 
tant production manager. 


* * * 


NANCY J. ALBAUGH, former city 
editor of the Albany (N.Y.) Times 
Union, has joined the metropolitan 
copy desk of the New York Times. 
She also has worked as a copy editor 
at The Record, Hackensack, N.J., 
and as a reporter at the Troy (N.Y.) 
Times Record. 


CARRIE RICKEY, who began her 
career as a film critic in 1971 for the La 
Jolla (Calif.) Light and most recently 
has been with the Village Voice, New 
York City, is now film critic for the 
Boston Herald. 

Rickey has written on film and art 
criticism for a number of publications 
and has taught at the Art Institute of 
Chicago, Brooklyn College, and the 
School of Visual Arts in New York. 
She is the author of ‘‘Working Girls,” 
a labor history of six Hollywood 
actresses. 

* x 

Louis Sito has been named vice 
president and general manager of the 
Chicago Sun-Times. Sito, a 20-year 
veteran of the Sun-Times, was pre- 
viously vice president for production. 

: ¢ % 

Executive changes announced by 
Calkins Newspapers Inc. are: 

JOHN Lvx, publisher of the South 
Dade News Leader in Homestead, 
Fla., named publisher of the Burling- 
ton County Times in Willingboro, 
N.J. He succeeds SANDY 
OPPENHEIMER, who was named news 
director for Calkins Newspapers. 

RICHARD A. HACKNEY, formerly 
controller at the Times, appointed 
publisher of the Florida newspaper. 
JOSEPH H. BRIGHT, operations 
director of the data processing 
department for Calkins Newspapers, 
is now controller of the Times. 

ee 


JAMES D. GATH, who joined Gan- 
nett Newspaper Advertising Sales as 
an account executive in March of 1981 
and was named director of marketing 
for Pennywhistle Press in addition to 
his regular duties in March of 1983, 
was promoted to manager/marketing 
services. 
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JOHN MILLMAN was named copy 
desk chief at the Wilmington News- 
Journal Co. He has served as news 
copy editor and as sports copy editor 
since joining the news operation in 
1982. 

ROLAND M. WRIGHT has a new title 
of assistant feature editor. With the 
papers since 1975, he has served as art 
director most recently and earlier was 
assistant Sunday editor and copy edi- 
tor of the Sunday News Journal and 
the Evening Journal. 

FRANCES HAMILTON BEACH also 
has a new title of assistant feature edi- 
tor and columnist. Most recently 
Beach has been a feature writer/ 
columnist and has held news and copy 
editing posts since joining News- 
Journal in 1966. 

ee eee 


JAMES L. CALLAHAN III has joined 
Times Graphics, Inc., as controller, 
succeeding DAVID WELLS, who 
moved to Detroit. Callahan was con- 
troller for Gordon Davis Linen Supp- 
ly in Philadelphia the past two years 
and previously was controller for 
Rentex Services Corporation. 

* *K * 

ARTHUR J. GORLICK, assistant 
managing editor for news at the Seat- 
tle Post-Intelligencer, will take on 
additional responsibilities as the read- 
er representative, a new post. In addi- 
tion, Gorlick will be responsible for 
long range planning and research. 
Before joining the newspaper in 1979, 
he was news director of Minnesota 
Public Radio and earlier an editor with 
the Chicago Daily News. 

WILLIAM KNIGHT, has been named 
sports editor from sports writer. He 
replaces BLAINE JOHNSON, who will 
become executive secretary of the 
Washington Horse Racing Commis- 
sion. 
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Editors move west 


GREGORY FAVRE, former managing 
editor of the Chicago Sun-Times, takes 
over as executive editor of the Sac- 
ramento Bee effective April 2. 

Favre, a native of New Orleans, also 
has served as managing editor of the Chi- 
cago Daily News and the Dayton Daily 
News, and editor of the Corpus Christi 
Caller Times and Palm Beach Post. He 
replaces Michael Kidder, managing edi- 
tor of the Sacramento newspaper since 
1980, who has taken a leave of absence 
to pursue other career opportunities. 


WILLIAM COX, city editor of the 
Courier-Journal, Louisville, for the past 
five years, is the new managing editor of 
the Honolulu Star-Bulletin. The position 
had been vacant since November of 1980 
when John E. Simonds moved to executive 
editor. 

A fifth-generation Kentuckian, Cox 
began his career at the Owensboro (Ky.) 
Messenger-inquirer. During his years on 
the Courier-Journal city desk, his staff 
won 14 major awards, including the Pulit- 
zer Prize. 


William Cox 








Editorial changes at the Chicago 
Tribune include: 

DENI GOSSELIN was named associ- 
ate editor. A 20-year veteran at the 
Tribune, he will continue to direct the 
Sunday newspaper and oversee the 
photo/graphics and art departments. 

GEORGE LANGFORD, sports edi- 
for the past eight years, was named 
associate managing editor. 

GENE QUINN, formeriy sports edi- 
tor of the Philadelphia Daily News, 
was named sports editor, and OWEN 
YOUNGMAN, deputy sports editor. 

CHARLES MADIGAN, formerly dep- 
uty national and foreign editor, has 
been named deputy chief of the Wash- 
ington bureau. He replaces WILLIAM 
NEIKIRK, who will devote full-time to 
economic coverage. 

a 


JOHN DvORAK, with the Kansas 
City Times the past 10 years, has 
become the Missouri correspondent 


John A. Park Jr. 
EXPERTISE RELIABILITY 
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for the newspaper and will be cover- 
ing state politics and government. 

MIKE MCGRAW has been named 
special projects editor of the Kansas 
City Star. He joined the newspaper in 
1973 from the Springfield Daily News 
and then spent three years as the labor 
writer for the Des Moines Register 
beginning in 1978. McGraw returned 
to the Star in 1981 as labor editor and 
most recently has been chief of the 
Independence bureau. 





ANNOUNCING 
PUBLICATION OF 


THE FRANKLIN LIBRARY 
OF PULITZER PRIZE 
CLASSICS 


In cooperation with the original 
publishers of these books, and 
with their authors or estates, The 
Franklin Library will publish, ex- 
clusively for subscribers, 2 collec- 
tion of the fifty most outstanding 
works ever awarded the Pulitzer 
Prize for literature —each vol- 
ume of which has been individu- 
ally selected for inclusion by a 
distinguished panel of promi- 
nent Americans. 

The Franklin Library of Pulitzer 
Prize Classics is not associated 
with or sponsored by Columbia 
University which administers the 
Pulitzer Prizes or the Pulitzer 
Prize Board. 


THE FRANKLIN LIBRARY 


FRANKLIN CENTER, PENNSYLVANIA 19091 


The Franklin Library is the 
publishing division of The Franklin Mint. 
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James Wolf 


JAMES WOLF has been named 
industrial relations director of The 
Pittsburgh Press Company. Before 
joining the Press, he was with the New 
York Times, Copley newspapers in 
San Diego, and the Sacramento 
Union. Wolf holds a law degree from 
the University of San Diego. 

Bae aa 

Cecit B. KELLEY Jr. has been 
named to the new position of 
operations manager of the Asheville 
(N.C.) Citizen-Times Publishing Co. 
He will be responsible for mechanical 
production areas and assist in plann- 
ing for expansion of the production 
facilities. Kelly has been an executive 
at the West Palm Beach Post and 
Times. 

J. LARRY POPE was appointed man- 
aging editor of the daily Asheville 
Citizen and the Sunday Citizen- 
Times. He joined the Citizen-Times 
as sports director in 1971 and in 1980 
was promoted to news editor and 
graphics director. Pope is an adjunct 
journalism instructor in the English 
department at Western Carolina Uni- 
versity. 

Jim SCHRADER, on the classified 
staff since 1979, was appointed classi- 
fied outside sales coordinator. 
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history to Frank C. Scavuzzo, publisher, 
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L. BRYAN HOLLAND was appointed 
circulation director for the Oklahoma 
City Journal Record. He has been in 
newspaper circulation management 
26 years. Before the Journal Record, 
Holland was home delivery manager 
for the Orange Coast Daily Pilot, 
Costa Mesa, Calif. He also has work- 
ed for the El Centro (Calif.) Post Press 
and the Daily Oklahoman & Times. 

fen. ara 

JOHN KOMEN, with the Tacoma 
(Wash.) News Tribune since 1976 as 
an editorial writer and then as associ- 
ate editor, has been named managing 
editor, effective April 1. 

He succeeds ROD O. CARDWELL, 
who is retiring after 27 years with the 
News Tribune and going into free- 
lance and consulting work. CHARLES 
Doub, chief editorial writer, will 
become associate editor. 

ee: ae 


LYNN DuPRATT and TERRY L. 
CLAWSON were appointed news editor 
and city editor, respectively of the 
Antelope Valley Press, Palmdale, 
Calif. 

The posts were created as part of an 
overall realignment of news gathering 
and news handling responsibilities. 

Clawson has been general assign- 
ment reporter and military aerospace 
writer for the newspaper most recent- 
ly. He joined the staff following 
graduation from California State Uni- 
versity Northridge in 1981. DuPratt 
joined the People section staff as an 
intern in 1978 and became a full-time 
staff writer in 1980, subsequently 
holding editing and writing posts. 

SS ee: 

GarRY ADKISSON, former Lexington 
(Ky.) Herald-Leader zone manager, 
joined the Edmond (Okla.) Evening 
Sun as circulation director. He pre- 
viously was in the circulation 
department of the Nashville Tennes- 
sean. 


ELLEN Voss, night editor of The 
Forum, Fargo, N.D., has been 
appointed graphics editor. She will be 
responsible for the design of the five 
daily and two Sunday editions. 

ee eer 

NEIL AMDUR, a member of the 
sports department staff of the New 
York Times since 1968, has been 
named editor-in-chief of World Ten- 
nis, a CBS magazine. Amdur left the 
Times for a year in 1975 and joined the 
CBS Television Network as a sports 
producer. Earlier, he was a sports 
writer for the Miami Herald. 

.:. S38 


Changes in the employee relations 
division of the Sentinel Com- 
munications Company, Orlando, 
include: 

JERRY E. PHILLIANS, training and 
development manager, was named 
employee placement and com- 
munications manager. 

RONDRA J. MATTHEWS, compensa- 
tion and benefits manager, was 
named employee services manager. 

RICHARD A. ROBERTS, training and 
development coordinator, was pro- 
moted to training and development 
manager. 

NANCY L. HANSARD, compensation 
analyst, was promoted to compensa- 
tion manager. 

a oe 

RICHARD TIPPETT was appointed to 
the newly-created position of Wash- 
ington sales manager for the Wash- 
ington Post National Weekly Edition. 
He joined the Post’s advertising ser- 
vices department in 1969 and has held 
a variety of sales positions. 


ere acre 


ALLEN VERACHTERT has joined the 
Kendall County Record, Yorkville, 
Ill., as associate publisher and will 
take over the direction of advertising 
and promotion. His previous 
positions have included being 
director of advertising for Chronicle 
Newspapers, St. Charles, and associ- 
ate publisher of the Voice Group of 
Lerner Newspapers, Schaumburg. 


* * * 


DAVID WALSH, a former sports 
writer for the Huntington (W.Va.) 
Herald-Dispatch, has returned as 
sports editor, succeeding MIKE CON. 
NELL, who leaves to become editor of 
the Gainsville (Ga.) Times. 

Walsh returns from the Wilmington 
News-Journal where he worked five 
months on the sports copy desk. 
Before going to Wilmington, he was 
sports editor of the Ithaca (N.Y.) 
Journal for three years. 
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convention at Huntsville. 


NOTES ON PEOPLE 


PRESS ASSOCIATION OFFICERS CHANGE—W.J. Hearin, left, pub- 
lisher of the Mobile Press Register and retiring president of the Alabama Press 
Association, turns the gavel over to the new president, Luke Slaton, publisher 
and editor of the Moulton Advertiser. 

Other officers, left to right from Slaton, are Mike Breedlove, publisher and 
editor of the South Alabamian, Jackson, first vice president; and Jay Thorn- 
ton, general manager and editor of the Tallagdega Daily Home, second vice 
president. Hearin was elected chairman of the board during the 13th annual 





In the wake of afternoon newspap- 
ers switching to morning papers, one 
has decided to remain an afternoon 
publication in response to over- 
whelming preference expressed by its 
readers. 


When the Champaign-Urbana (Ill) 


Newspaper’s readers speak up 


News-Gazette announced its 
intention to discontinue all day 
publication in favor of a morning edi- 
tion, readers voiced their preference 
for an afternoon paper so strongly that 
the newspaper ran a poll to decide 
which direction to take. Results of 
5,198 input coupons revealed clear 








OBITUARIES 











ALEXANDER B. ADAMS, 66, former 
London correspondent for the New 
York Herald Tribune, and later an 
editorial writer for the Hartford 
Courant, a special agent for the FBI 
and in advertising/public relations 
capacities with banks, died February 
19 in Norwalk, Conn. 


* * * 


ROBERT BARKDOLL, 70, night news 
editor for the Los Angeles Times for 
19 years and formerly with United 
Press International, died March 8 of 
cancer. 

ee ee 


ROBERT P. BURKE, 70, retired 
advertising account executive with 
the Boston Globe, died March 4. He 
worked for the Boston Post until 
October, 1956, when publication of 
that newspaper ended, and then 
joined the Globe. 





THomMaAS A. Davis Jr., 74, retired 
general manager of the Pottsville (Pa.) 
Republican and a director and consul- 
tant to J.H. Zerbey Newspapers Inc., 
died March 4 in Good Samaratin Hos- 
pital, Pottsville. 

His career with the newspaper 
spanned 58 years in various capacities 
from part-time sports reporter 
through stereotype, mailroom and 
circulation departments to assistant, 
and then general manager. He was a 
president of the Pennsylvania Associ- 
ated Press Newspaper Association. 

-¢ «6 


ROBERT THRUN, 70, general coun- 
sel and a member of the board of the 
Pulitzer Publishing Company, pub- 
lisher of the St. Louis Post-Dispatch, 
died March 9 in Phelps Memorial 
Hospital, North Tarrytown, N.Y., of 
a stroke. 


preference for the weekday afternoon 
publication schedule. 

‘‘Our readers clearly prize their 
afternoon paper and we want to be 
responsibe to their needs,’’ Mrs. 
Marajen Stevick Chinigo, owner and 
publisher, said. ‘‘We are impressed 
that fully 10 percent of our readers 
took the time to respond. We pride 
ourselves on being home-owned and 
home-operated, and we want our 
readers to feel that we take their needs 
and opinions seriously.”’ 

So the board of directors decided to 
retain an afternoon paper five days a 
week and continue publishing a morn- 
ing newspaper Saturday and Sunday. 
The weekday morning edition will be 
discontinued in late spring. 


The Mayor meets 
another author 


‘“*We’re both authors,’ said Mayor 
Koch to Iphigene Ochs Sulzberger as 
he presented her with the $24 Award 
of the Museum of the City of New 
York. 

The award, a plaque holding 24 sil- 
ver dollars, symbolizes the price the 
Indians received for Manhattan, and 
is given each year for good citizen- 
ship. 

Mayor Koch’s reference to 
authorship was for his own best sell- 
ing book ‘‘Mayor’’ and to 
‘‘Iphigene,’’ a memoir published in 
1981 with her granddaughter Susan 
W. Dryfoos as co-author. 

Mrs. Sulzberger is the widow of 
Arthur Hays Sulzberger, former pub- 
lisher of the New York Times, and the 
mother of the current publisher 
Arthur Ochs Sulzberger. 

The Mayor described Mrs. 
Sulzberger as the ‘‘quintessential 
New Yorker”’ as the award was pre- 
sented during a $100-a-plate dinner 
party at the museum on upper Fifth 
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Shop Talk 


(Continued from page 48) 





reports to the circulation manager, 
who filed them in the bottom of his 
desk drawer, not understanding this 
sales ammunition should have been 
given to the advertising department. 

Then there’s a publisher who tells 
CAC not to send the minimum of 100 
reports, but that a single copy will 
suffice for his records. 

Although the audit will provide the 
percentage of household coverage of 
the market, it will be equally helpful to 
national and local advertisers if they 
are also supplied with readership data 
about the publication. For instance: 

@Period of time weeklies are read 
and referred to in the home. 

els it read regularly, sometimes, 
seldom or never? 

eWhat other publications are 
your readers exposed to? 

@How do your readers rate your 
publication from a credibility stand- 
point? 

e Has the above-mentioned 
research been done by a credible 
independent source? 

In summary, I see the free-paper 
industry a healthy and growing media 





force. The increasing number of 
national manufacturers accrediting 
shopping guides for co-op advertising 
allowances is an indication of that. 

Circulation claims and distribution 
quality have been able to win credibil- 
ity outside the local market as a result 
of independant, third-party auditing, 
conducted according to the same high 
standards as advertisers have 
accepted from paid dailies and the 
rating services for radio and televi- 
sion stations. 

Continue to fight for share of the 
national advertising dollar — a battle 
in which the sales tools employed will 
be a critical factor. The basic com- 
ponent in a salesperson’s kit is the 
annual audit and interim publishers 
statement. 


Kearns-Tribune ups 
its Idaho holdings 


Kearns-Tribune Corp., publisher 
of the Salt Lake Tribune, recently 
increased to 80% its ownership in the 
Tribune Publishing Co. of Lewiston, 
Idaho. 

A.L. Alford, president of Tribune 
Publishing and publisher of the Lewis- 
ton Tribune, owns the remaining 20% 
and will continue in his posts. 
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Favre tells why 
he left Sun-Times 


Gregory Favre said he quit the Chi- 
cago Sun-Times despite owner 
Rupert Murdoch’s repeated offers of 
the executive editor post. 

Favre strongly denied reports in 
several Chicago publications that the 
former managing editor was fired. A 
Feb. 4 E&P article about personnel 
changes since Murdoch's purchase of 
the paper cited those reports. 

**Never for one minute did I expect 
to work at the Sun-Times under Mur- 
doch,’’ Favre said. ‘‘We obviously 
have philosophical differences — 
journalistically, and from editorial 
policy to his ideas on the handling of 
people.”’ 

Favre said he submitted a resigna- 
tion letter soon after Murdoch’s 
News Chicago Corp. completed pur- 
chase of the paper. 

“IT said I would stay for a transition- 
al period,’’ Favre said. ‘‘Originally I 
was going to stay until Feb. 14, but 
because of some differences it was 
agreed to accelerate the resignation.” 

Favre’s resignation was announced 
Jan. 21. He was replaced by Kenneth 
D. Tower, who had been assistant 
managing editor. 

On four different occasions, Mur- 
doch or Sun-Times publisher Robert 
Page offered Favre the executive 
editorship, Favre said. 

‘They just were not taking ‘no’ for 
an answer,”’ he said. 

Favre had been managing editor of 
the Chicago Daily News, the shut- 
tered Field family afternoon paper. 


St. Louis daily 
shifts support 


Citing its new ownership, the St. 
Louis Globe-Democrat reversed its 
endorsement in the Illinois Republi- 
can primary race for U.S. Senate. 

Under the previous ownership of 
the Newhouse newspaper chain, the 
newspaper had endorsed con- 
servative challenger Tom Corcoran 
over three-term incumbent Charles 
Percy. 

That endorsement was reversed, 
however, about two weeks after the 
morning daily was sold to Saturday 
Review publisher Jeffrey M. Gluck. 

In an editorial, the newspaper 
explained that the Corcoran endorse- 
ment was made ‘‘only 10 days before 
completion of the sale, without con- 
sultation with the new management.”’ 
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A northern California utility com- 
pany has won the support of a number 
of the state’s newspapers in its protest 
against a 4-1 ruling that it must carry 
| for two years a consumer group’s 
messages in its billing envelopes. 

Pacific Gas & Electric Co. (PG&E) 
contends the order by the State Public 
Utilities Commission (PUC) is a 
violation of the First Amendment. It 
has requested a rehearing on the rul- 
ing and vows it will take the issue to 
the U.S. Supreme Court if it loses at 
the state level. 

The PUC has said PG&E must 
grant space in the utility company’s 
billing envelope four times a year to 
Toward Utility Rate Normalization 
(TURN). 

PG&E attorney Peter Hanschen 
told E&P the PUC order is a “‘direct 
affront to the fundamental concept of 
freedom of speech and association 
guaranteed to all Americans by the 
FirstAmendment to the Constitu- 
tion.”’ 

According to Hanschen, the utili- 
ties commission violated the Con- 
stitution in the way it ‘‘framed the 


issue.” 

‘‘The PUC decided that the issue 
was who could use the extra space in 
the envelope more effectively, PG&E 








Calif. newspapers back utility company position 


or TURN,” Hanschen explained. ‘‘In 
so doing it had to evaluate the content 
of the message. In other words, it 
decided whose speech it liked better, 
which goes against the First Amend- 
ment.” 

The lawyer also asserted that by 
ruling that TURN could use the extra 
space in the envelope four times a 
year, the PUC was censoring PG&E 
by preventing it from enclosing its 
own message during those mailings. 

Don Hanes, a PG&E spokesman, 
said 42 California newspapers have 
given editorial support to the com- 
pany. 

The San Francisco Chronicle term- 
ed the PUC decision an ‘“‘illogical 
mandate’’ he said, ‘‘We are pleased 
the PG&E is taking the case to court- 
...We trust the courts will hold that 
PG&E has no obligation to turn its 
mailings into grab-bags of consumer 
group solicitations and dicta.”’ 

Said the San Jose Mercury News: 
**...it’s one thing to order the utility 
company to explain — in its own 
words — information on appliance 
efficiency, low cost loans and tax 
matters. It’s quite another to com- 
mand the company to carry the mes- 
sage of another organization or 
individual.”’ 





The Sacramento Union called the 
ruling a ‘‘misguided scheme,”’ while 
the San Francisco Examiner headed 
its editorial, ‘‘Ridiculous Ruling by 
the PUC.”’ 

The Monterey Peninsula Herald 
declared, ‘‘There is nothing wrong 
with a feisty watchdog nipping at the 
heels of any public utility. But when 
PUC orders PG&E to provide its 
opponents with a regular cost-free 
forum for their propaganda, it would 
seem that at least four of the com- 
missioners do not have their seat belts 
fastened.”’ 

The ruling was not the first con- 
troversial one by the PUC. Last year, 
in a precedent-setting order, it said 
that a San Diego consumer group 
could solicit members through occa- 
sional inserts in San Diego Gas and 
Electric Co. billing envelopes. 


Hanschen said that PG&E’s case in 
court will rest partly on Tornillo v. 
Miami Herald in which the Supreme 
Court held the Herald did not have to 
give equal space to a political candi- 
date to reply to criticism and attacks 
against him in the paper. In that case, 
the court majority treated it as 
involving a general right of access to 
the press. —By M.L. Stein | 
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Faced with tough 
insurance questions 
& don’t know where 
to find the answers? 


State Farm’s Reference Notebook of insurance 
Sources may point you in the right direction. 


It’s a topical insurance guide with addresses and 
phone numbers of more than 200 organizations, 
research groups and people who know the facts 
about insurance and related subjects. It also lists 
the country’s top insurance companies, insurance 
trade and arson associations, and moreover 
90 pages of organizations that can help you with 
your insurance story. 


For your free copy just write or call: 


STATE FARM 


INSURANCE 
® 


Pubiic Relations Dept. 


State Farm insurance Companies 


One State Farm Piaza 
Bloomington, lilinois 61701 
(309) 766-2863 
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Busting the preprint logjam 


Florida daily finds both opportunity and challenge 
in a steadily growing insert volume 


Over the past several years, the 
Lakeland (Fla.) Ledger has improved 
its circulation, advertising, editorial 
and production operations while act- 
ing as a Satellite for the national edi- 
tion of the New York Times owner of 
the Ledger. It recently completed the 
latest phase of its improvement pro- 
gram — a mailroom modernization 
program that has eliminated a major 
logjam in the production process. 

It was in the seventies when man- 
agement drafted plans for change and 
began a growth climb that Lynn 
Mathews, publisher, says has been in 
double-digit percentages. 

The plan entailed changing from 
afternoon to morning frequency, con- 
verting from letterpress to offset pro- 
duction, doing a complete redesign of 
the newspaper, creating more edi- 
tions, preparing for regular use of 
process color, and promoting the 
newspaper through radio, television, 
and billboards. 

Each part of the plan now is behind 
the Ledger’s managerial team and a 
measure of success has been demon- 
strated by a rise in circulation. Re- 
ports Sam Diaz, circulation director: 


MAIN NS550 


STACKER 


LOADING DOCK 





‘Up 13% in 1980, up 12.7% in ‘81, and 
up 11.5% in ‘82.” 

Peak circulations of the Ledger are 
40,000 daily and 58,000 Sunday. 
Lakeland also is the production point 
for Southeast distribution of 30,000 
daily and 55,000 Sunday copies of the 
New York Times national edition. 

Meanwhile, the Ledger has been 
attracting new advertising, much of it 
attributed to a swelling insert volume, 
which presented the paper with both 
opportunity and challenge. The good 
news was that the number of inserts 
was running ahead of budgeted pro- 
jections (50 more for 1983); the bad 
news was that the newspaper’s pro- 
duction operation was being choked 
by its own success. 

James Fuller, production director, 
describes it as ‘‘a struggle,’’ much of 
which centered on the mailroom. 

‘*We had the early warning signs 
and drafted a plan to cope with the 
bottleneck,’’ he says. The plan 
involved doubling the size of the 
department, devising a system to han- 
dle the rising volume (both preprints 
and copies), and providing more stor- 
age for preprints. 
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Randy Richards, mailroom super- 
intendent, describes the situation: 
‘*For two to three years we knew the 
load was growing and felt the crunch 
particularly in the peak season. On 
some Sundays we didn’t finish up 
until 8 a.m.’’ But at the time, the Led- 
ger was inserting on-line with the 
press, utilizing three inserters, and 
carriers received a complete package. 

Studying the problem, manage- 
ment concluded faster inserting was 
needed and that Sunday runs must be 
stopped, giving up the on-line advan- 
tage. There also was support for a 
system which could effectively hand- 
le inserting and non-inserting modes. 

The system ultimately installed 
received its test during the ‘83 
Thanksgiving period. Sixteen differ- 
ent preprints were included in the 
holiday editions and 20 in the editions 
of the following Sunday. The peak 
load went through the mailroom on 
schedule. Fuller claims the plant now 
is 97% on time. 

With its mailroom equipment sup- 
plier, IDAB, the newspaper devised a 
plan for single press delivery that 
would give the Ledger a choice of 
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The Ledger’s mailroom in action on a heavy inserting day. 


inserting and non-inserting modes 
and use of five truck positions. On 
inserting runs, the system would have 
to accommodate output from a dual 
delivery Harris NP-1372 inserter. 


On non-insert runs, the press 
stream passes through the mailroom 
ona straight flow basis, terminating at 
a 550 stacker. Seventy feet of horizon- 
tal wireless Beltveyor (with two 4” 
wide belts as the carrying surface) is 
used for this purpose. The conveyor 
maintains attitude of the stream for 
this distance while minimizing setoff 
and marking. Before stacking, the 
stream passes through a squeeze rol- 
ler to obtain a better stack and 
accurate count. 

Using dual outfeed delivery from 
the stacker, simultaneous loading of 
trucks at two of the five dock 
positions is the practice. 


On inserting days, the press stream 
is intercepted by a flying switch 
immediately upon entering the mail- 
room. The switch diverts the stream 
to another 550 stacker, which alter- 
nates delivery of stacks, one to the 
left, the next to the right. Now the 
divided press production can be 
moved in two directions at floor level. 


Viewed from the end of the room, 
the line looks like a big U made up of 
extended conveyors, power turns, 
and straight and portable sections. 
The ends of the U-shaped configura- 
tion provide a supply of jackets to 
both sides of the inserter. 

At the manual unload points, stacks 
are either carried directly to the 
inserter’s jacket loader, to an automa- 
tic Harris hopper loader or to a wait- 
ing pallet. The choice depends on size 
of product and whether the press run 
is straight or collect. 





, delivery, through a switch, to original 


Two Aisleveyors in the jacket feed- 
ing line can be retracted by power to 
provide a 10’ clear gangway into the 
loop. This feature allows for easy 
movement of preprint skids to the 
insertion stations. 


According to Fuller, net output 
from the inserter was a critical factor. 





“‘We are now doing five into one at 
24,000 pph,’’ he says, ‘‘but have 
every intention of increasing this 
figure.’ 

The two deliveries from the inserter 
feed to vertical Newsveyors, which 
carry the lapped stream to 
Beltveyors. One outfeed involves 


press delivery stacking position. The 
second outfeed delivers to another 
stacker position, first by inverting the 
direct delivery and passing it around a 
90-degree Flexveyor turn. From there 
the stuffed papers are conveyed to a 
third 550 stacker by a 25” long 
Beltveyor. 


The Ledger installed IDAB incline 
conveyors with polyurethane belting 
at each end of the tie lines for convey- 
ing tied bundles to the dock. Richards 
feels the new conveyors are an 
improvement. ‘‘We used chutes 
before,”’ he says, ‘‘which tore some 
of the papers and wraps.” 

There is a lot of flexibility in the 
revised Ledger mailroom, a requisite 
for uninterrupted operation. 

In January, 1984, the Ledger began 
using its new production capacity to 
begin mailing preprints to non- 
subscribers in Polk County as part of 
its total market coverage program. 
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Electronically Engraved 


If you’ve seen one cell, you’ve seen them ail. 


Each cell is a perfect duplicate of its neighbors... 
electronically engraved on the superhard copper 
surface of the cylinder with the high precision 

and uniformity that only a diamond cutting stylus 


Spiral marks and tonal variations are non-existent. 
So once you put your anilox roll into use, it will 
transfer the exact volume of ink with repetitive 


For full details, contact Armotek Industries, Inc., 
701 Public Road, Palmyra, NJ 08065. (609) 877-5400. 
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Basis library system 
offered by Atex 


Atex, Inc., the Bedford, Mass., 
manufacturer of newspaper text edit- 
ing and pagination systems, has 
announced an agreement with Battel- 
le Memorial Institute’s Software Pro- 
ducts Center to jointly market and sell 
the Basis® automated library system. 

Atex is currently developing a soft- 
ware interface that will give Atex sys- 
tem users interactive access to an on- 
line, Basis-managed, full-text retriev- 
al database. The interface will allow 
Atex system users to access the 
electronic library directly from their 
desktop terminals. 

With the interface, an Atex system 
user will be capable of copying the full 
text of archived news stories or files 
into the Atex system. With the Basis 
system, newspaper libraries will be 
able to increase productivity by 
eliminating much marking, clipping, 
filing and searching for clips or docu- 
ments. 

Atex text processing systems will 
incorporate special interface software 
to the Basis system, which runs on 
Digital Equipment Corporation’s 
VAX minicomputers. There will be 
three levels of interface: one allowing 
users working at Atex terminals to 
access the Basis database by issuing a 








AT LAST! 


A Computer Typesetting 
System Designed For 
The Small Paper 


. . . by a former publisher. Uses the 
TRS-80 Model li, 12 or 16, A COM- 
PLETE system that simply “plugs in” 
to your Comp. Jr, Compuwriter, Comp 
ll, Trendsetter or Unisetter. Also the 
Comp IV and the 4961 soon. No wires 
to hook up inside your typesetter, just 
one plug. No changes to typesetter or 
computer. Everything is included, 
nothing else to buy or learn. Com- 
puter can be located up to 1,000 feet 
away from typesetter. Use the Radio 
Shack Model 100 as a remote ter- 
minal. You buy the computer, plug 
everything in and start writing stories. 
The computer and your typesetter 
worry about the type. Install for less 
than $1,800 complete. If you think it's 
too good to be true, check with the 
Kansas and Missouri papers now us- 
ing it daily. 


For the full story 
on RimWriter, contact: 


Genesys Sy Systems 
Box 277, Ellinwood, KS 67526 
316-564-3636 








SAMPLE BASIS SEARCHES 


10/ FIND DATE 810701/811230 AND PAPER=TIMES AND HEAD=<MED* a ‘a 


FIND 
1430 10 


“EMERGENCY CARE” 


‘4 PA = TIMES 
12 HEAD=MED* ( 
EMERGENCY CARE 


DATE 810701/811230 


3 TERMS ) 


DATE 810701/811230 AND PAPER=TIMES AND HEAD=MED* AND + 


24 INCHES 


Medical fights get high marks 
demand hes aimost outstripped the service capabilities, said program 


coordinator Ann Darling 


Medi Flight Oklahoma is more than a state-operated helicopter 
“ambulance service. iH is designed to take profesgional emergency care 


**to patients who critically need it 


““This service te designed for the 


patient who needs to be moved qiickly to a place that will save his 
fe,” Mrs. Darling said. 
Since the service da - the ground in October 1980 almost 700 


‘A sample search | in ' the Basis system. 





command or hitting a key; one that 
will update the Basis database 
through the transfer of text from the 
front end system; and one that will 
allow the background transfer of en- 
tire files or sets of files back from the 
library to the Atex system for subse- 
quent editing or re-publication. 

The Basis system is a full-text re- 
trieval library system that allows a 
user to access information in a num- 
ber of different ways, including key- 
word searching, parameter-type 
searching and exclusionary search- 
ing. A recent purchaser of the Basis 
system, the Oklahoma Publishing 
Company, has found that on-line ac- 
cess to the system can be sold to some 
unlikely users like police departments 
as well as to more traditional users, 
like the local public library. 

Last spring, DEC and Battelle 
announced that the Basis system 
running on DEC’s VAX-11 / 730 
hardware with a total of 410 mega- 
bytes of disc storage and four VT101 
video terminals was available for less 
than $200,000. 
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Densitometers 
Print records 
with 
Time & Date? 


call: 
800-527-1207 
in Texas: 


(214) 276-9487 
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Analysts predict rise 
in newsprint prices 


Strong demand coupled with the 
five-week lockout of 12,700 pulp and 
paper workers in British Columbia is 
putting irresistible pressure on prices, 
analysts and pulp company officials 
say. 

The first price rise could hit as early 
as April 1, with another taking effect 
in the middle of summer. 

A fairly buoyant demand coupled 
with lost B.C. production of 300,000 
tons a month has firmed up prices and 
drastically reduced the level of pulp 
inventories in North America and 
Scandinavia. 

Jack Puusepp, forests analyst with 
the Canadian firm of Pemberton 
Houston and Willoughby, is anti- 
cipating an increase of $45 (U.S.) a 
ton on April 1. That would take the 
North American price from the cur- 
rent $490 a ton to $535. 

“‘T expect it will go up by another 
$50 in July,’’ Puusepp said, adding 
that pulp prices could well reach $600 
by the end of the year. 

Gary Styan, an analyst with Wood- 
bridge, Reed and Associates, also a 
Canadian firm, said there is good 
demand for market pulp, and, as a 
result, he believes a price increase of 
$60 (U.S.) a ton is possible by April 1. 

‘‘The B.C. lockout plus about 
150,000 tons of lost production in the 
southern U.S. this winter have added 
to that and firmed up prices,”’ he said. 

The outlook for newsprint produc- 
tion in British Columbia has been 
dimmed by the plant closings, which 
have driven customers to suppliers in 
eastern Canada, the U.S. and Scandi- 
navia. =-= CP 
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3M, the big Minnesota-based man- 
ufacturing company, has com- 
puterized its public relations effort. 

With the new ‘‘3M Newsroom”’ 
electronic news service, journalists 
with personal computers can access 
company information 24 hours a day 
by telephone. 

Newsroom is believed to be the first 
free electronic PR news service 
operated by an American industrial 
company. 

The computerized service will dra- 
matically reduce the delivery time for 
press releases and other corporate 
information, said James C. Radford, 
sector public relations manager. 

It will also speed journalists’ jobs, 
he said. 

Rather than waiting for call-backs 
for background information, report- 
ers will be able to access it in the data 
bank. 

‘*We get a lot of requests for routine 
information. ‘What’s new?’ is prob- 
ably the most frequently asked ques- 


annual reports and corporate 
biographies,’’ Radford told E&P. 

With Newsroom, journalists can 
access 3M’s DEC 2060 mainframe 
computer in St. Paul, Minn., and 
check through a menu of breaking and 
background stories and reports. 

About 100 changing stories are 
stored at any one time, including the 
latest press releases, new product 
news, industry speeches, financial re- 
ports, executive biographies and 
speeches and technological back- 
grounders. 

Journalists can leave messages and 
ask questions in the ‘‘Questions/ 
Comments’’ menu selection. 

Exclusive or confidential 
information can be transmitted in the 
‘*Specialties’’ menu with an agreed- 
upon password. 

Newsroom will be available only to 
journalists and freelance writers, 
Radford said. 

Access codes are given in con- 
fidence to journalists who submit re- 
quests on company letterhead, Rad- 
ford said. Letters should be 
addressed to James C. Radford 
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tion, and there are lots of requests for 


Newsroom System Operator, 3M 
Center, Bldg. 225-5N, Public Rela- 
tions Dent.. St. Paul, Min., 55144. 

Newsroom can be accessed by 
most commonly used personal or 
business computers. 

The personal computer must be 
connected to a telephone modem and 
use terminal software that transmits 
standard ASCII codes. Because of 
the great variation in terminal soft- 
ware, Radford said, some special 
function keys may not be recognized 
by the Newsroom computer, which 
uses a DEC-type VT-100 protocol. 

There is no computer timeshare 
cost, but for the first months users will 
have to pay the long-distance tele- 
phone charges. 

A toll-free 800 number will prob- 





The electronic press release 


3M introduces on-line company information system 
that can be accessed free by journalists 


ably be established by the summer, 
Radford said. 

He said he did not anticipate pro- 
blems with ‘‘hackers,’’ hobbyists 
who revel in entering — and some- 
times electronically vandalizing — 
big computer systems. 

A computer hobbyist, Radford cre- 
ated the concept of Newsroom and 
did some of the programming work. 

Since no new equipment was 
involved, Radford said, the cost of 
setting up Newsroom was about 
$25,000, chiefly in salaries. It re- 
quered six months to design and 
debug, he said. 

It will not replace printed press re- 
leases, Radford said. The stories in 
Newsroom will be identical to mail 
delivery releases, he said. 
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CIRCULATION MANAGEMENT SYSTEM 


Subscriber Maintenance and Service 
Distribution and Production Control 


Draw Accounting 
Subscriber Billing 

Flexible Pay Methods (PBM) 
Routing Automatic 


Labels 

Marketing 

Carrier Compensation 
TMC 

ABC Reporting 





Featuring Hardware from 





Texas Instruments. 





Additional PaperTrak 
Systems Available 


@ General Accounting 

e Classified Advertising 
e Editorial & Composition 
e Word Processing 

e@ Spreadsheet 


Call now for a demonstration or 
more information 


DATA SCIENCES, INC. 


8555 Sixteenth Street @ Silver Spring. MD 20910 
(301) 587-3700 
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AP formula 
(Continued from page 11) 





Local bureau chiefs will also meet 
with publishers, and they will show a 
videotaped presentation, featuring 
Batten and Mangan, which explains 
the new assessment formula in detail. 

AP anticipates that about one-third 
of its members will pay higher assess- 
ments under the new formula, about 
one-third will pay lower rates, and the 
remaining third will pay roughly the 
same, according to Kelly Tunney, AP 
assistant general manager. The 
increases and decreases will affect 
newspapers in all circulation categor- 
ies, she said. 

To ‘“‘cushion’’ the impact for those 
newspapers that must pay increases, 
the new assessment would be phased 





AP anticipates that about 
one-third of its members 
will pay higher assessments 
under the new formula, 
about one-third will pay 
lower rates, and the 
remaining third will pay 
roughly the same, 
according to Kelly Tunney, 


AP assistant general 
manager. 





in over a period of years, with the 
yearly jump limited to no more than 
5%. Decreases also will be phased in, 
but will take place within a maximum 
time limit of six years with $50 per 
week being the minimum reduction 
each year. 

The phased in increases or 
decreases in assessments are separate 
from any general rate increases 
enacted by AP’s board. 

For example, if in 1985 a newspaper 
faces a 5% increase because of the 
formula change and the general 
assessment increase is 6%, then the 
newspaper’s total assessment for that 
year will go up by 11%. 

On the other hand, if a newspaper 
faces a decrease because of the for- 
mula change, that decrease would 
offset part of a general assessment 
increase. 

The result of the proposed formula 
change, Batten stressed, is that news- 
papers with an equal amount of 
circulation will pay the same basic 
assessment no matter where they are 
located. 

The AP board considered several 
formulas, including one based on pop- 








ulation and circulation and one based 
on newsprint consumption, before 
finally choosing a formula based on 
circulation alone, according to 
Batten. 

He listed several factors leading to 
board’s decision. 

eCirculation is a figure easy to veri- 
fy and usually is a ‘‘fair reflection’’ of 
a newspaper’s market potential; 

@Assessments based on circulation 
are simple to calculate and easy to 
understand; 

eCirculation figures are constantly 
monitored, so assessments can be 
updated once a year, rather than once 
every 10 years when census figures 
become available; 

@AP’s services are designed to 
attract readers, and circulation is the 
best measure of readership; 

eCirculation-based rates ease the 
problems of a member in a depressed 
area, a border area or a congested 
metropolitan area. The member 
won't have to pay for population 
that’s not interested in reading an 
English language newspaper. 

®Under a circulation formula, in a 
two-newspaper city, if one of the 
newspapers suspends publication, 
some of that paper’s circulation 
would shift to the survivor, preserv- 
ing some of AP’s revenue from that 
city. Under the population formula, 
recovery of the lost revenue is spread 
among the entire membership; 

eWith circulation, the new stan- 
dard becomes what you sell — not 
where you print. This eliminates the 
possibility of assessment aberrations 
in large metropolitan areas where the 
big metro paper pays for the bulk of a 
population, while a number of outly- 
ing newspapers share the remainder. 

Batten said under the new formula, 
member assessments would be calcu- 
lated each July, using the latest avail- 
able circulation audit report from the 
Audit Bureau of Circulations or latest 
available publisher’s sworn circula- 
tion statement. 


AP has illustrated its proposed bas- 
ic weekly assessment formula with a 
chart based on 1983 circulation and 
assessments. 

Newspapers with total weekly 
circulation of 1,000 to 50,000 copies 
pay a $2.40 per thousand rate and 
fixed charge of $50 per week. 

Newspapers with 51,000 to 100,000 
total weekly circulation pay a $2.30 
per thousand rate and a fixed charge 
of $60 per week. 

Newspapers with total weekly 
circulation of 101,000 to 200,000 pay 
$2.20 per thousand rate and a fixed 
charge of $70 per week. 

For newspapers with total weekly 
circulation from 201,000 to 400,000, 
there is a $2.10 per thousand rate and 


a fixed charge of $90 per week. 
In the 401,000 to 1 million total 
weekly circulation category, the per 
thousand rate is $2 and the fixed 

charge $130 per week. 

AP noted that about 50% of its 1300 
members fall into the first two circula- 
tion categories and about 95% of its 
members comprise the first five 
categories. 

The fixed charge, AP said, makes 
sure that the maximum assessment in 
each circulation category is less than 
the minimum assessment in the next 
category. 

The other five assessment categor- 
ies, in thousands of weekly circula- 
tion, are: 

1,001 — 1,750, having a $1.90 per 
thousand rate and a fixed charge of 
$230; 

1,751 — 3,000, having a $1.80 per 
thousand rate and a $405 fixed charge; 

3,001 — 5,000, having a $1.70 per 
thousand rate and a $705 fixed charge; 

5,001 — 6,745, having a $1.60 per 





To “cushion” the impact 
for those newspapers that 
must pay increases, the 
new assessment would be 
phased in over a period of 
years, with the yearly jump 
limited to no more than 5%. 








thousand rate and a $1,205 fixed 
charge; 

6,746 and over, which pays a fixed 
charge only of $12,000 per week. 

The proposed circulation-based 
rates for Laserphoto, high-speed 
stocks and Sports Wire are as follows: 

Sports Wire — a minimum fee of 
$100 per week plus a rate per 
thousand of total weekly circulation 
of $0.1169. The maximum assessment 
is $400. 

Laserphoto — a minimum fee of 
$140 per week plus a rate per 
thousand of $0.3341. The maximum 
assessment is $1,500. 

High-speed stocks — a minimum 
fee of $235 per week plus a rate per 
thousand of $0.1500. The maximum 
assessment is $850. 

Newspapers which take AP’s slow 
speed service directly into their com- 
puters would pay an additional $25 
per week for that delivery. 

Taking, as an example, a news- 
paper with a total seven-day circula- 
tion of 105,000, AP showed how 
assessments are calculated under the 
new formula. 

The paper, falling into that third 
circulation category, would pay a bas- 
ic weekly assessment of $2.20 per 


(Continued on page 35) 
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Public Relations 


(Continued from page 4) 





target editorial writers even though 
they may not have specialized 
industry knowledge. 

Consultant Phillips notes another 
emerging trend at corporate PR 
departments — an effort to attract edi- 
tors with managerial skills and super- 
visory experience so that after a brief- 
er learning curve they can be installed 
in manageria! positions directing a 
staff of publicists without requiring 
extensive training as supervisors. 

Larry Tavcar, a vice-president of 
Carl Byoir, says his organization will 
generally not outbid media for people. 
His interest is in specialists whose 
skills can serve Byoir clients and who 
are willing to enter the agency at salar- 
ies which in many cases do not exceed 
those paid by their publishers. He said 
that journalists seeking more finan- 
cially rewarding careers, long range, 
are willing to make the switch. 

Bill Cantor of the Cantor Concern 
senses an increased interest by cor- 
porations in attracting knowledgable 
business writers from newspaper 
financial news departments because 
managment senses, that in many 
cases, the PR people they now have 
on board do not really understand 
business and have difficulty in com- 
municating the company’s position 
and philosophy to its financial publics. 

Cantor also noted that the gender 
gap in public relations has closed to 
the point where more than 50% of the 


hires in recent years have been 





women, and that he senses a reaction 
in which companies seem to be seek- 
ing to rebalance their staffs by hiring 
more qualified men. 

One of the fastest growing areas for 
PR people and one offering higher 
salaries, according to the consultants, 
is that of the corporate spokespersons 
who can represent a company on 
television and in face to face press 
meetings. 

Here salaries range between 
$45,000 and $85,000 with larger salar- 
ies offered to those with on-camera 
experience. 

Companies are also offering big dol- 
lars for recognized bylines when they 
want them. However, the consultants 
note that the role of the generalist in 
PR is very vunerable. 

Journalists without specialized 
backgrounds can find themselves out 
on the street in the kind of major reor- 
ganizations which occur more fre- 
quently in agencies and corporate 
departments than they did in the past. 

One reason for the fast-track nature 
of corporate PR today is that the 
executives have become more 
knowledgeabie and have PR people 
whom they have worked with in the 
past and whom they are likely to call 
on when they are to take over in anew 
corporation as chief executive. 

Despite this vulnerability, Parrella 
notes journalists today are 
increasingly receptive to hearing 
what the recruiter has to say. 

‘**Nobody hangs up until they have 
heard the offer,”’ he said. ‘‘The only 
break in the conversation occurs 
when the newsperson says ‘excuse 
me’, gets up and closes the office 


door.”’ 

One public relations executive, 
however, who does not believe that 
journalists and trade book editors can 
transform themselves immediately, 
or sometimes even at all, into efective: 
PR people is Daniel S. Roher. 

The head of a high technology 
oriented firm bearing his name, Roh- 
er, sees journalism and public rela- 
tions as two related disciplines 
divided by a common skill, the ability 
to write clearly. 

Roher, who prefers to hire account 
executives with at least five years of 
agency experience, says that jour- 
nalists coming directly into agency 
PR are at a marked disadvantage. 

In many cases, he says, they have 
absolutely no idea of what is expected 
of them or what they are supposed to 
do. 

With no experience, he says, they 
are understandably unable to advise 
clients or to perform any of the basic 
PR skills. Media people crossing over 
directly into agency work, he said, 
require a great deal of training, which 
in some cases, they are unwilling to 
accept. 

Being on the receiving end of press 
releases and attending press functions 
no more qualifies an editor to become 
a PR practitioner. says Roher, than 
eating in restaurants makes one a 
chef. 

In some cases, Roher says, media 
experience may even be a negative 
factor... when ex-editors start 
turning out puffy, self-serving press 
releases resembling the worst ones 
they received, but did not use, when 
they worked on publications. 
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Such efforts, Roher points out, 
reinforces the erroneous belief that 
the primary function of the press re- 
leases is to massage clients’ egos, 
rather than provide usable 
information to newspeople. 

Looking into the immediate future, 
PR News, the oldest newsletter in the 
PR field, in its 40th anniversary 
annual forecast issue, sees greater 
need for communications skills within 
corporations as chief executives find 
increasing amounts of their time 
taken up by PR-related concerns. 

According to the PR News’s found- 
er and editor, Denny Griswold, there 
is a ‘‘paucity of practitioners’’ with 
the ‘‘proven ability and full 
understanding of their organization’s 
operations and policies’’ necessary to 
aid the CEO. She projects keen com- 
petition among corporations for such 
executives and salary offers to them 
in the $300,000 a year range. 

With more top openings, she sees 
increased turnover and compensation 
during 1984 in the middle- 
management ($40,000 to $100,000 
,_annual salary) group. 
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Minneapolis 
(Continued from page 15) 





Associated Press Formula 
(Continued from page 32) 





business person and will include more local reporting and 
more interpretive articles on national and international 
— developments,” according to promotional mate- 
rial. 

National columns will be written by Louis Rukeyser, 
William Donoghue, Susan Bondy and Erik Sandberg- 
Diment. Locally written columns will focus on computers, 
commercial real estate, small business and advertising, in 
addition to Dick Youngblood’s general business column. 

Each consecutive day of the week, the page will carry 
the sub-themes marketing, workplace, computers and 
technology and small business. The large section on Mon- 
day will be anchored by a major cover story and include a 
question and answer column with business experts, a gov- 
ernment watch column and a statistical package on the 
Minnesota economy, among other stories. 








“We'll give you the news in a few 
minutes if that’s all you have time for,” 
he said, “but if you’ve got an hour, we've 


got the meat and potatoes, too.” 7 
l 








‘*‘We’ll target the different business sections,’’ Kramer 
explained. ‘‘Monday will be a local version of the Wall 
Street Journal, for the sophisticated reader.’’ Sunday will 
be particular to agri-business, he said. Each Tuesday, the 
new ‘‘Your Money”’ section wiil feature ‘‘a practical, 
consumer approach to spending and saving money,”’ with 
information from Money magazine, Sylvia Porter, Con- 
sumer Reports and David Horowitz. 

The type size of the stock listings was enlarged and more 
‘‘New York Times-type graphics’’ will be seen in the 
section. 

Kramer said he has hired a ‘‘chart-oriented person’”’ as a 
graphic designer, along with a new editor and three report- 
ers exclusive to business news. Recently, Mike Meyers — 
34, a University of Missouri graduate and Princeton Uni- 
versity fellow, was hired from the Rochester (N.Y.) 
Reporter, Democrat and Chronicle, where he covered 
business and economics news. 


Also, the Star and Tribune recently lured Arnie Rob- 
bins, 31, from the Chicago Sun-Times to serve as execu- 
tive sports editor; Ron Wade, who was assistant metro 
copy chief at the Washington Post, as assistant managing 
editor/news; and Leonard Witt as editor of the Sunday 
magazine from the Allentown (Pa.) Morning Call. 


apparently, the sweat and energy are producing pre- 
liminary results. Employment and retail classified lines 
were up with a 6% increase in ROP linage. And indications 
are revenues will see a 6.6% increase in revenues over 
budgeted expectations. 


As an end to their means, Parkinson and Kramer said 
they hope to achieve four major goals: To publish the best 
quality newspaper the market will support, gain a pro- 
fitability comparable to market standards, continue an 
enviable record of supporting the community, and, remain 
a good place to work. 
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thousand times 105, equaling $231, plus a fixed charge of 
$70. That brings its basic weekly assessment to $301. 

The paper pays $25 to have the slow speed service set 
directly to its computer. 

This hypothetical newspaper also takes Laserphoto and 
Sports Wire. 

For Laserphoto, the paper pays the minimum fee of $140 
plus 105 times $0.3341, equaling $35.08, for a total weekly 
charge of $175.08. 

For Sports Wire, the paper pays the minimum fee of 
$100 plus 105 times $0.1169, equaling $12.27, for a total 
weekly charge of $112.27. 

The various charges add up to a total weekly assessment 
of $613.35. 

The proposed formula would replace a population- 
based rate structure that AP has been using since 1923 (See 
related story, page 12). 

There was widespread sentiment among AP members 
for changing the existing formula, Batten said, because 
they felt changes in newspaper economics, marketing 
practices and demographics had made it both unwieldy 
and outmoded. 

The population-based formula was devised in an era 
when many large cities had competing dailies and metro 
areas tended to be distinctly separate from each other. 

Competing metro newspapers under the population for- 
mula paid the same rate for the ‘‘same market opportuni- 
ties,’ Batten said, calling the idea ‘‘playing by Queens- 
bury rules.”’ 

However, the growth of suburbs, the decline of directly 
competing dailies in large cities and the trend towards to 
wider geographical distribution created a ‘“‘hodge-podge of 
market situations’’ and nightmare for AP in trying calcu- 
late assessments based population in ‘‘overlapping mar- 
kets,”’ he said. 


Fhe ae ore 
“The (population) formula is so 
complex, few members understand it,” 
he added, saying the formula had 
become so complicated that it seemed 


impossible to “patch up acceptably.” 


‘*The (population) formula is so complex, few members 
understand it,’’ he added, saying the formula had become 
so complicated that it seemed impossible to ‘‘patch up 
acceptably.”’ 

In addition, the providing of special services requested 
by members, such as special correspondencies and photo 
bureaus in their areas, ‘further skewed rates,’’ Batten 
noted. 

But with the advent of satellite communications, the 
need for special wire configurations that required extra 
costs have mostly been eliminated, he said. 

By changing over to a circulation-based assessment for- 
mula, the AP board believes it can get rid of all of the 
problems resulting from the existing formula in one fell 
swoop. 

‘**‘So much has changed since the population formula 
was set up, that we simply had to devise a whole new base 
for AP rates,’’ Batten said. 
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By David Astor 


There are enough significant 
demographic trends to keep his new 
weekly ‘‘People Patterns’’ feature 
going indefinitely, according to col- 
umnist Peter K. Francese. But he said 
the most important by far are the 
aging and feminization of America. 

‘*The median age is now a little over 
30, and will be 35 or 36 by the year 
2000,’ said Francese, who is 43 him- 
self. ‘‘And the fastest-growing pop- 
ulation segment is people 85 and 
older.” 

He added, ‘‘The aging of America 
will have a profound impact on the 
labor force and the demand for health 
care.”’ For one thing, said the pub- 
lisher of American Demographics 
magazine, there will be a ‘‘ferocious 
demand’”’ for nursing homes. 

As for women, there are now about 
6.5 million more in the U.S. then men, 
which Francese calls a ‘‘helluva 
difference.’’ The gap between adult 
females and adult males will widen 
even more by the year 2000. The 
**People Patterns’’ columnist said 105 
boy babies are born to every 100 girl 
babies, but that the number of women 
exceeds men in all age groups over 25. 

All this is beginning to have a major 
impact in areas such as politics (wit- 
ness the ‘‘gender gap’’ that could hurt 
President Reagan’s reelection 
chances). ‘Yet there are still places in 
the U.S. where women are denied 
equal rights—and women are the 
majority!,’’ said Francese. ‘‘I’m not 
sure it has sunk in yet that men are a 
smaller minority every year.” 

Another not quite so significant but 
still extremely important 
demographic development, said 
Francese, is the decreasing size of 
households caused by the large num- 
ber of single people, the trends toward 
marrying later and having fewer chil- 
dren, the high divorce rate, and other 
factors. 

Providing current and projected 
demographic data such as the above 








Peter K. Francese 


and analyzing the impact of these sta- 
tistics is what Francese tries to do in 
‘*People Patterns,’’ which already 
had over 100 clients when it was 
introduced by the Register and Tri- 
bune Syndicate (RTS) early last month 
(see E&P, January 28). 

Francese gets the bulk of his statis- 
tics from the U.S. Bureau of Census, 
which conducts a survey of 50,000 
randomly-selected households each 
month in addition to its mammoth 
decennial Census. The columnist—a 
former member of the bureau’s Pop- 
ulation Advisory Committee—also 
draws on data from the National Cen- 
ter for Health Statistics, National 
Center for Educational Statistics, 
various federal agencies, private 
sources such as the Simmons Market 
Research Bureau, etc. (Francese 
emphasized that he always uses group 
data in his writing; he never uses con- 
fidential information about a specific 
individual.) 

Linking statistics from two sources 
is a prime way for Francese to come 
up with a topic for his column (each of 
which is illustrated with a chart). Cen- 
sus figures, he said by way of 





Publicizes people patterns 


America’s burgeoning older and female populations are among 
the demographic topics discussed in a new weekly column 
by the Register and Tribune Syndicate’s Peter Francese 


example, show that the 35-44-year- 
old age group is growing fast. Sim- 
mons data reveals that 35-44-year- 
olds use planes a lot. The conclusion? 
‘‘Airlines might do quite well for the 
next 10 years or so,’’ observed Fran- 
cese, not to mention hotels, motels 
and resorts. 

Francese mostly deals with Amer- 
ican data, but discusses foreign 
demographic statistics if they have 
impact on the U.S. Population and 
labor trends in Mexico, for instance, 
can significantly affect the number of 
illegal aliens crossing the U.S. 
border. 

The columnist, who tries to keep 
his own opinions to a minimum in 
‘*People Patterns’’ so that readers can 
draw their own conclusions, said he 
never imagined during his college 
days that he would end up writing a 
syndicated feature. 

The Pittsfield, Mass., native 
received a bachelor’s degree in phy- 
sics from Washington and Lee Uni- 
versity in Lexington, Va., and 
another bachelor’s in civil engineer- 
ing from Rensselaer Polytechnic 
Institute in Troy, N.Y. After working 
as a civil engineer for a few months 
and then serving with the Army in 
Vietnam, Francese then earned a 
master’s in regional planning from 
Cornell University, where professor 
Barclay Jones helped get him 
interested in demographics. 

In 1970, Francese co-founded 
National Planning Data Corporation 
to provide demographic data for 
marketing researchers and others. By 
1977, he was becoming ‘‘intensely 
bored’’ with the job, partly because 
he was constantly answering the same 
three questions over the telephone: 


where do I get data, what are the 
trends, and what do they mean for my 


business? 

While vacationing in Delaware that 
summer, Francese suddenly came up 
with the idea for a publication that 
would address these three basic ques- 
tions and more. 
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‘‘T leaped off the beach and wrote a 
business plan for the magazine,”’ re- 
called Francese. ‘‘My wife remarked, 
‘Can’t you ever relax?’”’ 

Francese quit his job in January of 
1978, sold his interest in the company, 
gathered nine investors, and started 
American Demographics magazine in 
January of 1979. 

The Ithaca, N.Y.-based monthly, 
which now has a circulation of 9,000 
and a readership of about 27,000, was 
purchased by Dow Jones & Company 
in late 1981. James Soderlind, the per- 
son Francese reports to at Dow Jones, 
knew Register and Tribune Company 
president Michael Gartner from their 
Wall Street Journal days together and 
showed Gartner the magazine. RTS 
then asked Francese about doing the 
column. 

Francese doesn’t actually write for 
American Demographics, but said he 
does not have much trouble compos- 
ing columns. This is because Fran- 





Tne Sex Gap 
nes cites rehearenai ae lr 








mo 0 00 2000" 
A ‘People Patterns’ chart. 

cese is used to writing speeches; he 
has given well over 100 talks on 
demographics the past three years to 
the telephone company, insurance 
firms, roofing contractors, child-care 
management people, the Girl Scouts, 
National Geographic magazine, etc. 
Francese writes ‘‘People Patterns’’ in 





the evening and on Saturdays. 

His magazine’s audience may con- 
sist of marketing people and the like, 
but Francese realizes that his col- 
umn’s audience is of a more general 
nature. He consequently writes in 
layperson terms, occasionally uses 
humor, and tries to show how 
demographic information can be rele- 
vant to the average newspaper read- 
er’s life. 


Francese said that anyone who 
invests, for instance, should know 
that the aging of the baby-boom 
generation means that record com- 
panies and other firms with a young 
customer base may not do as well as 
they have in the past. 


‘‘Demographic data does have an 
impact on your life and my life,”’ 
declared Francese. ‘‘If I describe it— 
and describe it succinctly—then I’ve 
done a public service.”’ 





‘‘Dick and Jane,”’ a comic featuring 
the characters many American 
schoolchildren learned to read with, 
was introduced by the Register and 
Tribune Syndicate (RTS) earlier this 
month. 

Charter newspapers for Chuck 
Roth’s new strip include the Phi- 
ladelphia Inquirer, Orlando Sentinel, 
Dallas Times Herald, Detroit News 
and Baltimore Evening Sun. 

One Sunday episode reads, ‘‘See 
Dick eating a vanilla ice cream cone,”’ 
‘*See Jane eating a chocolate ice 
cream cone,”’ ‘‘See Sally eating a 
strawberry ice cream cone.’’ Then 
the dog Spot zooms by and swipes the 
ice cream from each of the three con- 
es. The last panel states, ‘“‘See Spot 
eating a Neapolitan ice cream cone.” 

‘*Even though the comic strip may 
be classified as adult-level humor, I 
have tried never to lose sight of the 
pure, simplistic approach,’’ said 
Roth. ‘‘Actually, as the strip pro- 
gressed, I felt like one of the kids! I 
guess emotionally there’s still a child 
somewhere in all of us.”’ 

RTS president Dennis R. Allen 
found Roth after a more than seven- 
year search for the right ‘‘Dick and 
Jane’’ cartoonist. 


Newspaper readers watching ‘Dick and Jane’ run 























Breaking the piggy bank turned out to be a cents-less action. 


Roth is president and founder of the 
California-based Roth International. 
The design company works with over 
200 firms worldwide under licensing 
contracts to apply Roth designs to 
products in more than 100 categories. 
Prior to that, he headed the Roth 
Greeting Card Company. 


The cartoonist traces his artistic 
beginnings back to the third grade in 
Toronto, where he entered the Ontar- 
io Safety League poster contest and 
won second prize over thousands of 
other entrants. Roth later completed 
the art course at Central Technical 
School in Toronto, and, after moving 
to the U.S., attended the Art Center 
School of Design in Los Angeles. 





| Unfortunately, 98 oF them 
will go for a new piggy bank. 














Chuck Roth 





‘*Ask Al,”’ a column about alchol- 
ism that has been running in the Tuc- 
son-based Arizona Daily Star since 
early 1981, is now being syndicated in 





Alcoholism column in Arizona daily enters syndication 


the U.S. and Mexico. 

Syndication started partly in re- 
sponse to inquiries from winter visi- 
tors to Arizona who read the feature 


in the Star and wanted it for their 
hometown newspapers. 
The weekly question-and-answer 
(Continued on page 38) 
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(Continued from page 37) 


column is written by a former ad 
copywriter who drank heavily before 
going sober in 1977. In keeping with 
the anonymity traditions of Alcoho- 
lics Anonymous, the ‘‘Ask Al’’ 
author does not reveal his real name. 
‘*Al’’ does not represent any specific 
support group or organization, but 
does have all his responses approved 
by professional counselors. 

‘**Ask Al’ surprised all of us,”’ said 





Star executive editor Frank E. John- 
son. ‘‘‘Al’ tackled a sensitive subject 
and developed a popular feature 
which is unquestionably a real public 
service, too.” 

In one recent column, a reader 
named ‘‘Michael’’ asked why he still 
had periods of on-and-off depression 
after he stopped using alcohol, which 
is a depressant. 

‘‘Al’’ answered: ‘‘Remember that 
intense feeling of loss when you 





detoxed? It was a natural reaction to 
the sudden loss of your ‘best and clos- 
est friend,’ beverage alcohol. You 
experienced grief, rather than 
depression.... 

**Yes, it goes away. The surges of 
anguish, the fatigue and emptiness— 
all become less intense and less fre- 
quent as you recover and replace 
them with more positive actions and 
feelings. It’s all worth the temporary 
discomfort.” 





By Jim Sibbison 


Columns written by physicians, as 
Peter Gott, M.D., sees it, are a ‘‘dime 
a dozen.”’ ‘‘Most of them,”’ he says, 
‘are how-to, questions and answers 
and advice. Some doctors are very 
effective with it. Many of them are 
just plain boring.” 

It would be hard to describe Dr. 
Gott’s own column as boring. For 17 
years, he has used it on and off to 
attack fellow physicians. Too many 
doctors, he has said, talk ‘‘poor- 
mouth’”’ while living in big homes and 
excessively indulging in golf and fast 
sports cars. And he adds that too 
many condescend to their patients by 
calling them by their first names. 

Dr. Gott—whose feature runs in the 
Lakeville (Conn.) Journal and several 
other newspapers—was the subject of 
criticism recently when New York 
physicians took umbrage at his col- 
umn after reading it in the Poughkeep- 
sie Journal (see E&P, February 18). 

The column is not, as one Con- 
necticut doctor called it, simply 
entertainment. In fact, Dr. Gott said 
he got his first idea for a feature froma 
medical journal when he was setting 
up practice in 1967. The article 
warned that women who mix bleach 
and ammonia in cleaning buckets 
could be overcome by deadly chlorine 
gas liberated by the reaction. 

As a public service, Dr. Gott con- 
densed that advice into a one-page 


piece for the Lakeville Journal. The 
editor liked it, and asked for another. 
A column, ‘‘Doctor in the House,”’ 
was born. Since then he has focused 
on numerous other medical topics 
ranging from megavitamin therapy to 
neonatal intensive-care units. 

What gives his column its bite, 
however, is the recurring theme of 
pomposity in the medical profession. 
Dr. Gott claims, as an example, that 
some doctors tend to blame patients 
for their illnesses rather than 
acknowledging that they themselves 
don’t know the causes and cures of 
cancer, heart ailments, etc. 

“I know people who don’t go to 
doctors,’’ he wrote in a recent col- 
umn. ‘‘And for good reason. They en- 
joy good health and they don’t like 
white-coated technicians, X-rays, 
fancy gadgets and intimidation by 
overweight doctors who smoke and 
wouldn’t dream of exposing them- 
selves to the humiliation of medical 
examination.” 

Dr. Gott believes that observations 
such as these should be taken as good- 
natured barbs. But his principal critic, 
Dutchess County (N.Y.) Medical 
Society president Dr. Gregory 
Chiaramonte, thinks the column is 
too critical of physicians. ‘‘I want him 
to take a different tack,’’ he said after 
the Litchfield County (Conn.) Medic- 
al Association declined to censure Dr. 
Gott (see E&P, March 10). ‘‘I feel 
maligned.”’ 


Examination of a controversial physician-columnist 
Dr. Peter Gott has been criticized, but not for being boring 


But many readers, as reflected in 
letters to the Lakeville paper, are 
delighted. One wrote that the col- 
umnist provided hope against ‘‘the 
too-frequent grasping practices of too 
many individual physicians and lawy- 
ers.’ One of Dr. Gott’s patients wrote 
that her physician ‘‘is a remarkable, 
caring doctor, wise friend and coun- 
selor.”’ 

At the Journal itself, publisher and 
editorial director Robert H. 
Estabrook stated in his own column 
that media notice of the Dr. Gott affair 
**makes you wonder about the nature 
of news.”’ Dr. Gott and other doctors 
in the Lakeville area, he wrote, are 
regularly doing a great job without 
anyone paying attention. ‘‘But let a 
little controversy enter and suddenly 
we are on page one and the evening 
news.” 

Dr. Gott said his column is not 
going to make him rich, but recom- 
mends that other physicians try their 
hand at one. ‘‘I average three or four 
new patients every month who have 
read some of my columns,”’ he wrote 
in the Medical Economics journal ear- 
lier this year. ‘‘I’ll be frank: it’s 
darned inexpensive advertising. And 
for a professional, it’s a lot more 
respectable than taking out ads.”’ 





Jim Sibbison is an Amherst, Mass., 
resident who did this article on a free- 
lance basis. 





City mag syndicated 


Philadelphia, a 143,000-circulation 
city magazine that has won over 80 
editorial awards since 1970, is now 
being represented by the Los Angeles 
Times Syndicate. 

Founded in 1908 and currently pub- 
lished by Metrocorp—also the owner 
of Boston and the proposed Man- 








hattan Inc. magazines—Philadelphia 
each month runs up to six major fea- 
tures and a variety of departments on 
literature, film, and lifestyle subjects. 

The magazine recently expanded 
its business coverage. And it fre- 
quently publishes special sections of 
general interest, such as a recent one 
devoted to the physical, social, and 
psychological changes that occur in 
middle age. 





Computer contracts 


Almost 2,000 corporate and 
individual readers have sent for the 
‘‘Computer Buyer’s Model Con- 
tract’’ offered by self-syndicated 
‘‘Business Computer’’ columnists 
Franklynn Peterson and Judi K- 
Turkel of Madison, Wis. (see E&P, 
March 19, 1983). 
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Classified Advertising 


BENEFIT FROM OUR VAST 
NEWSPAPER AUDIENCE 








FEATURES AVAILABLE 


ANNOUNCEMENTS 


ANNOUNCEMENTS 





NEWSPAPER BROKERS 


NEWSPAPERS FOR SALE 








ACTION LINES 


MUSIC REVIEWS 


EDWIN O. MEYER, BROKER 





MAKE HELP-MATE your newspaper's 
consumer action line column...for re- 
sults. National orientation, local impact, 
reader loyalty, low rates, ‘satisfied sub- 
scribers for 13 years. Free month's trial. 
Fanning Features, Box 34418, 
Bethesda MD 20817. 


BUSINESS 





POP MUSIC REVIEWS 
The latest in rock music ana videos re- 
viewed one column per week. Photos. 
Perfect for your ren oune adult read- 
ers. Also weekly TV column, focusing on 
networks, cable, etc. Photos, samples, 


rates, The Style Syndicate, 16 Frankling 


Av, Hewlett NY 11557; (516) 374- 
6080. 








“FEATURE ASSOCIATES” are a reg- 
istered trademark for Feature Associ- 
ates, located in San Rafael, California at 
899 E. Francisco Blvd. Feature Associ- 
ates is also a trade name. 


ENTERTAINMENT 


CELEBRITY INTERVIEWS, movie re- 
views, ‘Around Entertainment” with 
rag Our 12th year. International 
hoto News, Box 2405, West Palm 
Beach FL 33402. 


GENERAL 


VOICE FROM THE WOODS—500-word 
social commentaries by nonconformist 
differ from failed liberal and con- 
servative Lg een Samples. Walter 
ont 761 Kepler Dr., Mt. Vernon 1A 

















HOME 


CRACKERJACK new column—a real 
prize. “Your Home Decorator."" Sam- 
ples. Matis. Syndicate, Box 14, Dun- 
dee IL 60118; (312) 428-8902. 








MONEY 





“MORE FOR YOUR MONEY"—Proven 

weekly column and fillers of money sav- 

ing consumer news. Mike LeFan, 1802 
3th, Temple TX 76501 


MOVIE REVIEWS 





POLITICAL COLUMNS 


BEEN LOOKING high and low for some- 
one to keep a sharp sy on events 
unfolding in Washington? We cover Capi- 
tol Hill hearings and constantly update 
your readers on issues brewing in the 
bureaucracy that can affect their life- 
styles. Turn to us regularly or as needs 
dictate. Washington Spectrum News 
Service, PO Box 56376, Washington DC 
20011; (301) 498- 6062. 


REAL ESTATE 


HOUSE CALLS-Houston Post, Miami 
Herald, 90 others. 4 national awards; 
one said ‘‘concise, entertaining, wealth 
of real estate naa) solid writing 
skills."’ 8th year ith Lank, Box 
18447, Rochester NY 14618; (716) 
271-6230. 














RELIGION 


COMPLETE RELIGIOUS news service, 
optional columns and cartoon. Rates 
and samples, Publishers’ News Service, 
1215 E. Missouri, Suite C, Phoenix AZ 
85014; (602) 246-9600. 


WINE 


“WINE ON THE TABLE,” weekly, 425 
words, now in 16th year. William Clif- 
ford, PO Box 195, Morris CT 06763; 
(203) 567-5336. 











ppraisals-Sales- Consultation- 7200 
Hermitage Rd, Richmond VA 23228; 
(804) 266-1522. 











MINI REVIEWS (Cartoon iilustrated). 
Great for weekend section or entertain- 
ment pages. Camera ready. Star photos. 
Our 10th year. Cineman Syndicate, 7 
Charles Court, Middletown NY 10940; 
(914) 692-4572. 








Feature Your Feature in 
FEATURES AVAILABLE 
Ard Watch Your Syndicate Sales 
Soar! 











ANNOUNCEMENTS 


ANNOUNCEMENTS 





BUSINESS OPPORTUNITIES 


NEWSPAPER BROKERS 





PUBLISHER of highly respected sociai 
journal on Florida’s Gold Coast wishes to 
expand operations. Seeks top grade 
working associate to act as co-publisher/ 
editor. Some capital as well as outstand- 
ing record required. Write P.L., Box 
591, Palm Beach FL 33480. 


NEWSPAPER APPRAISERS 


NEWSPAPER APPRAISALS for estate 
planning, tax, partnership, loan, 
depreciation, insurance, corporate and 
rsonai worth. Sensible fees. Brochure. 
rehbiel-Bolitho, Inc., Robert N. 
Bolitho, PO Box 7133, Shawnee Mission 
KS 66207. 











NEWSPAPER BROKERS 


Brokers You Can Trust 
Nationwide Service 
WAYNE CHANCEY 
CONSULTANTS/INVESTORS 
PO Box 86, Headiand AL 36345 
Wayne Chancey (205) 693-2619 
Jim Hail (205) 566-7198 








Appraisals, Mergers, Sales. 
No Charge for Consultation. 
WHITE NEWSPAPER SERVICE 
James W.R. White 
109, McMinnville TN 37110 
Peis) 473-2104 or 473-3715. 


MEL HODELL, Newspaper Broker, 
PO Box 2277, Montclair CA 91763 
(714) 626-6440 


Pacific NW Newspaper Associates 
Rod Whitesmith, (206) 892-7196 
Box 4487, Vancouver WA 98662 











ROY HOLDING & ASSOCIATES 
Newspapers Our Only —— 
*Brokers ppraisers 
PO Box 212, Galva, IL Psy 34 
Phone (309) 932-2270 
Roy Hoidin Dave Kramer 
(309) 879-2412 (217) 784-4736 





To Purchase or Sell a Newspaper 
JAMES A. MARTIN ASSOCIATES 
Call Day or Night; (614) 889-9747 
PO Box 20533, Columbus OH 43220 


EDITOR & PUBLISHER for March 24, 1984 


JIMMY CROWE 


CONFIDENTIAL NEGOTIATIONS 

Specializing in the best Southern mar- 
kets. 114 Wickersham Dr, Savannah GA 
31411; (912) 598-0931, day or night. 


KREHBIEL-BOLITHO, INC 
Brokers-Appraisers-Consuitants 
Over 550 Newspaper Sales 
ROBERT N. BOLITHO 
PO Box 7133, Shawnee Mission KS 
66207. Office: (913) 381-8280 








Above Average 
PERFORMANCE 
SYD S. GOULD ASSOCIATES, Inc. 
Rte 1, Box 146, Theodore AL 36582 
(205) 973-1653 


BILL MATTHEW COMPANY conducts 
— confidential negotiations 
sale and purchase of highest quality 
daily and weekly newspapers in the 
country. rr you consider sale or pur- 
chase of a ee rty, you should call 
(813) 733- 805 pA no (813) 446- 
0871 nights: or write Box 3364, 
Clearwater Beach FL 33515. No obliga- 
tion, of course. 


BROKERS and CONSULTANTS 
for the purchase and sale of 
WEEKLY AND DAILY NEWSPAPERS 
W B GRi og tt 
Washington DC 20005 
(202) NAtional 8-1133 











NEWSPAPERS FOR SALE 


ADDITIONAL TEXAS LISTINGS 
West Texas a. near metro area, 
grossing $70K. Sales price of $68,900 
includes agoge 
Good paper in rich farming country, one 
owner for past generation. Time to retire, 
$35K down, owner will carry $95K bal- 
ance. 

County seat weekly, agribusiness center. 
Water recreation, metro area within an 
hour’s drive. $150K. 
Smali weekly in metro area, 
expected. $10K down. $92 
includes building. 
Award-winning a largest in coun- 
y 1983 gross, $153K. Sales price of 
125K includes real estate. 
Associated Texas _ pers, Inc., Bill 
or Ed Berger, 1801 Exposition Bivd., 
Austin TX 78703; (512) 47 476-3950. 


CENTRAL FLORIDA'S fastest growing 
area; uncontested weekly, camera-ready 
to sweetheart printer; excellent staff and 
community. Available for a pene 
2/3 of annual gross. | consider 
a party. Box 7115, Editor 
& Publis! 


EAST TEXAS weekly, 136K, about 20% 
down. Average annual net, $25K. 
Associated haggs _ a ‘Inc., Bill 
or Ed Berger, position Bivd., 

Austin TX 3705, 51) 476-3950. 


FOR SALE: One of iowa’s leading weekly 
newspapers; 3500 circulation; 
$350,000 gross; selling below gross. 
Also, very profitable eastern lowa weeki- 
y; asking price of $120,000 is less than 
ohn E. van der Linden, Broker, 





owth 
total price 

















J 
BO Box 275, Spirit Lake, lowa 51360. 





INDIANA mom/pop operation, grossi 
$70,000 with no solicitation. G 
business community. Can be bought for 
$65,000 Ph small ~— payment to 
right party. R & Associates. 
ao. Galva tL nt ; (309) 932- 





$10K DOWN buys centra! Texas weekly, 
owner carry $35K note for ten 
Established 1890. Associated 
Newspa| papers, Inc., Bill or Ed Berger, 
1801 osition Bivd., Austin TX 
78703; (512) 476-3950. 


MICHIGAN BI-WEEKLY, 6th year, 
25,000 direct mail, grossing $ $225M. 
Box 7082, Editor & Publisher. 


MAJOR Rodeo Publication covering the 
Mid-West. Official publication for 
regional and nationa hogy associa- 
tions. 18 issues per 5000 sub- 
scribers. Advertising comacta Sone 
December '84/1983 ii 85,00 
ae es sell at $12 Contact 
157, Ft Lupton CO 80621; 
(303), ‘eae. 1668. Buyers must prove 
financial ability. 


MISSOURI WEEKLY grossing $217K. 
growt! 











Established 1800s. Good h area. 4 
unit King plus good printing equipment 
and prome commercial real estate. 
Excellent terms on balance after down 
pa ment. Write Box 7116, Editor & Pub- 
isher. 

NORTHERN NEVADA prize winnin 
county seat FS icated weekiy, 15 
circulation, $125,000 gross, asking 
$100,000. David Shire, Box 704, 





| Battle Mtn NV 89820. 





PUBLISHING property available in Zone 
5. Includes two , seat weekly 
newspapers and a TMC publication. 
$600M 1983. Send queries to Box 
7045, Editor & Publisher. 


PIEDMONT CAROLINA weekly news- 
paper for sale. 3000-plus paid circula- 
tion; unopposed in mighty fine, classic 
Southern town. Box 7134, Editor & Pub- 
isher 


SMALL CALIFORNIA DAILY. Attractive- 
ly priced. Profitable. a enjoys 


exceptional seg or jodern plant and 
equipment. 6743, Editor & Pub- 
lisher. 

FOR SALE: South Dakota unopposed 
county seat weekly, $130,000 ross. 
must sell, favorable terms. John E. van 


der Linden, Broker, PO Box 275, Spirit 
Lake, iowa 51360. 


WEEKLY-SHOPPER in midwest or 
town near metro area ss $2 
WESTERN IOWA weekly-shop 
'y- 
70,000, profitable. shopper goss 
erms. 
GEORGIA exclusive weekly-shopper, 
beautiful area. Only paper in county. 
Gross $450,000. Negotiable-terms. 
preg DAILIES—Circulation — 
gen ans with shoppers. Gross 
range ange 31. million each. Cash or terms. 
For information, Write: 
ROBERT N. BOLITHO 
ah 7133, Shawnee Mission, Kansas 

















WEEKLY S CA fast ing vall Ideal 
A sounte. 3 tha 800 cone. Woulae 





een eo on nT -seat weekly, 
0,000 gross, ,000 cash flow. 

oy Holdin, & Associates 
=. Galva’ IL 61434; (309) 932- 
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ANNOUNCEMENTS 


INDUSTRY SERVICES 


EQUIPMENT & SUPPLIES 


EQUIPMENT & SUPPLIES 





NEWSPAPERS FOR SALE 


CIRCULATION SERVICES 


COMPUTER SOFTWARE 


MAILROOM 





SUCCESSFUL TV Magazine Zone 3. 
Unlimited growth potential. $50,000. 
Reason for selling; We own another TV 
Magazine (same name) in ee 
city. Only serious inquiries from 

who love publishing. (919) apLoss8. 


SMALL OREGON MONTHLY in growing 
Mt. Hood resort area. Second-class per- 
mit, subscriber list, strong reputation for 
editorial excellence. No competition. 
Great potential. Ideal mom-and-pop 
operation in beautiful Or Cascades. 
Reply Box 7044, Editor & Publisher. 


SOUTHEAST ALASKA weekly, non- 
competitive situation. Well-established, 
financially healthy. 1982 and 1983 
NNA first place, general exceilence. 
New Compu; os MCS. New apart- 
ment above Owner will carry con- 
tract. Write Wrangel Sentinei, Box 798, 
Wrangell AK 99929, or phone evenings 
(907) 874-2301. 


SOUTHERN CALIFORNIA, well 

established, 4500 paid circulation 

weekly. Unigue. U Unlimited growth 
ential. $150 ‘oss. Must sell. 
Box 159, Jamul CA 92035. 











LEVIS SALES SELLS! The finest quality 
new home delivery customers via tele- 

one sales and boy crews, national re- 
— for action call; (201) 966- 





SPECTRUM MEDIA, INC. is THE tele- 
phone marketing perfectionist. We pro- 
duce only high-quality home delivery 
subscriptions. Spectrum Media, Inc. 
has developed a unique calling system to 
obtain the largest segment of newly 
established residents BEFORE com- 
petitors. Our inexpensive cost and many 
references tell all. Spectrum Media 
believes..: SUPERIOR RESULTS IS 
OUR CALLING. Call (201) 494-8585 
for free analysis or write Spectrum 

Media, Inc., PO Box 481, Metuchen NJ 
08840. 





CONSULTANTS 





IN-DEPTH feedback on design, 
graphics, photos or editing. Mail criti- 
ques or on-site workshops tailored to 
your needs. Smali and medium size 
newspapers and magazines my special- 
References, samples available. Call 
it Ostendorf; (801) 394-8153 eve- 
nings. 





THRIFTY NICKEL TYPE weekl 
er, —_ City SD, $25, aoe 
included. (605) 348-0: 


owl CENTRAL FLORIDA. Successful 

$208 old weekly newspaper. Billed 
$208,000 first year. Fast growing non- 
competitive market. Jim Odum, PO Box 
912, Land 0’ Lakes FL 33539; (813) 
996-2786. 


NEWSPAPERS WANTED 


VETERAN NEWSMAN wishes to bu uy 
established weekly grossing $150,00 
pence to $600,000-plus in southern 
New York, western Connecticut or north- 
ern New Jersey. Can put up substantial 
down payment for right property. Box 
7040, Editor & Publisher. 


advertis- 
quipment 














WILL consider buying small daily in 
western Sunbelt. Brokers okay. Box 
7078, Editor & Publisher. 


YOUNG experienced buyers looking for 

Florida or South Carolina weekly or shop- 

2 that will accept seller financing. Box 
074, Editor & Publisher. 


PUBLICATIONS AVAILABLE 








MARKETING & 
READERSHIP RESEARCH 


PROBLEM WITH your billing? Our pub- 
lisher developed packages will fit easily 
into your office. sin le or multi-zone ver- 
sions available for the IBM PC or TANDY 
microcomputers. Our BASIC-400 starter 
system costs under $6000. This 
includes the computer, printer and bill- 
ing software for up to 400 customers. 
Cail or write to Jim Sutton or Steve Kuck- 
uk, Publisher Control Systems, 223 W 
+ aleatagtad WI 54166; (715) 526- 





CIRCULATION-$1195 
Software for TRS8OIii & 4. Does it all. 
Demo disk, $50, refundable. 500 to 
30,000 circulation. 1 or more papers, 
sub-non-sub. For information write: 
BURCO Systems, Inc., PO Box 68, Grid- 
ley CA 95948. (AMICO software dis- 
tributors); (916) 846-3661. 


SYSTEM 390 
oman: | ad scheduling and billin ng. 
Classified ad typesetting and billing. 
Circulation management. 
Typesetting interface and editing soft- 
ware. 
Software for TeleVideo multi-user sys- 
tems. IBM, DEC and most other 
microcomputers. Demo disks available. 
Free brochures and sample reports. 
Pacific Sun Computer Systems, Box 
5553, Mill Valley CA 94942; (415) 
383-4500. 








WE'RE IMPROVING AD REVENUE 
THROUGH MARKET RESEARCH 


The first goal of a market research com- 
pany is to provide its clients with 
accurate readership research. OMNI- 
RESEARCH believes the role of a news- 
pew research firm doesn't end there. 
or each of our clients, we create a 
unique competitive edge ‘that results in 
improved ad lineage from their advertis- 
ing base. 
We aim to become part of your manage- 
ment team. From our presentations to 
top management, to our sales seminars 
with your sales force, we work to make 
your research data a useful and profit- 
able tool. 
We welcome the opportunity to show you 
just how profitable, productive and 
affordable eee - . Call our 
Director of Newspa search, Jack 
Brodbeck collect, " Peon a4 746-3335. 


OMNI-RESEARCH 


COMPUTERS 


ea sg hs HENDRIX 6400 Front-end 
tem. Two PDP-1135 processors, two 
R O5 drives. Two Edit Ill's and five 
5700 terminals. Wire wizzard and mon 
V typesetter included. Also some - 
parts. Available immediately. $15, 
Jim Otes, North Platte —- Noa 
Platte NB; (308) 532-600 





@ 24P-48P and 72P SHERIDAN/ 
HARRIS siul acs. pueiotess pro- 
actors Ngoc and neues in 
ru ce raining p m included. 
OWAN TED TO BUY. @8P and 72P late 
mm Cg 
. FOX, MAIL ROOM CON- 
SULTANT, (713) 468-5827. 


SHERIDAN 48P stuffer panes (1 
reverse). ‘‘Paper Man” tying machine, 
model PM 720. Call (916) 442-7811, 
ext. 420, 9:30-5:30 Pacific Standard 
Time. 

CYPACK/AMPAG model RTN Transit 
tying machines. Four available. Fully 
functional. Seven years use ‘Wall Street 
Journal’’ production. Must sell 
immediately. Includes Miscellaneous 
spare parts and 48 spools of plastic 
strap. Best offer. Respond to James ~ 
Pernis, Dow Jones & mpany,  ING.. 

Box 2000, Riverside CA 92516; iia) 
688- 5050 after 1 pm Pacific time. 


NEWSPRINT 


35"-35 Ib. Ground wood offset Man- 
dotone paper. We have approximately 
50-42" diameter rolls. C-G-B Printing, 
216 W. 3rd St. N., Newton 1A 8515) 
792-8334. Ask for Tim or Willy. 


30 LB NEWSPRINT ROLLS all sizes 

BEHRENS Pulp & Paper Corp 
3305 W Warner, Santa Ana CA 92704 
(714) 556-7130 
Werte Doda F’ Haptane ee colors, con- 
verting. David Sales, Cor- 
taro AZ 85230 602/ 97-9976, sNY 212/ 
557-3232 























PHOTOTYPESETTING 


AM, CG TYPESETTERS. Reconditioned. 
Trades OK. Strips, Parts Kits. All 
teed. WSI; (216) 729-2858. 








HENDRIX 5700 system with EDS con- 
troller and three terminals. Also 3 
Decitek tape holders. Package $2500. 
Terminals sold separately, $300 each. 
Two facet tape feeders, $250 each. 
ECRM auto reader with screen, $5000. 
35 various film strips for Computape ll. 
13 various film strips for Unisetter. Call 
for details and information, Carol Alager- 
0; (617) 729-8100. 


NCR 1-8251 computer system with 2 

disk drives; NCR |-8231 system with 2 

disk drives; 8 CRT terminals; 44 disk 
packs. Don Fair, Times & News Publish- 

ng Co, PO Box 370, Gettysburg PA 
17325; (717) 334-1131. 








“HOW TO MAKE $100,000 A Year 
publisnne Newsletters."”” Free —. 
2, Betheseda MD 20817 


EQUIPMENT & SUPPLIES 
CAMERA & DARKROOM 








SELL MORE BOOKS—Use our names. 
4050 mail order book dealers. FREE 
DETAILS—Publishers Services, 6318-E 
Vesper, Van Nuys CA 91411. 





PUBLICATIONS FOR SALE 


SUNNY FLORIDA Gulf Coast magazine. 
50,000 weekly circulation. Published 8 
ears. Proven management available. 

sh required. Phone Miller; (904) 456- 
9749—455-9643. 


INDUSTRY SERVICES 
CIRCULATION SERVICES 











SQUeeze Lenses, new and trade 


WS. as 
Manufacturer/Specialists since 1968 
New, super designs surpass all 
VARIABLE OR FIXED, 2 to 25% 
CK Optica! (213) 372-0372 
Box 1067, Redondo Beach CA 90278 





COMPOSING ROOM 





COMPUGRAPHIC Mode! 296i, 7200, 
9000, Videosetter || and Uniscan. Walz- 
burg litho camera, 18x24. Call (916) 
442-7811, ext. 420, 9:30-5:30 Pacific 
Standard Time. 





MARKETING PAPERS for the 80's to 
survive through the 90's and beyond. 
From carrier to mail with expertise 
in . . .Renewal — in advance 
carrier and mail program: . .Phone 
and crew solicitations . . . Voluntary 
paid and other conversion pro- 
grams . . .Promotions, single copy 
Sales, MBO and financial man- 
agement . -Personnel development 
and specialized training . . . and 
much, much more. 

Call Kevin S. Pappert, (313) 683-2963 
Circulation Consultant for Newspapers 
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COMPUTER SOFTWARE 


ADMANAGER 
(formerly ADmaster) 

Established, powerful, versatile, user 
friendly, ADmanager is a newspaper 
advertising scheduling, billing, and 
sales reporting software system for 
microcomputers. It runs on Apple or CP/ 
M. Complete hardware/software package 
—- Write or call for brochure and 

package. Suniight Software, PO 
Box mae Forestville CA 95436; (707) 











COMPUSTOR double-wide system with 
five Memorex floppy disc drives and five 
CompuEdit terminals. Also includes four 
Titus VDT's, one 1202 Tally printer, all 
interfaces, cabling, etc. verything 
needed to handle classified and edito- 
rial. Available immediately. $10,000. 
Jim Oates, North Platte Telegraph, 
North Platte NB; (308) 532-6000. 


MAILROOM 


CUTLER-HAMMER conveyors and spare 

parts. Also new Crabtree conveyors and 

Spare parts 

Rollertop conveyors, all sizes 

Bottom wrappers 

Sta-Hi 251 stackers 

Cutler Hammer, |, I!, Ill Stackers 

Baldwin Count-0-Veyors 104A's 

Truck Loaders 

Sheridan 48P 

45° and 90° Floor Curves 

Fly table for Muller inserter 
NORTHEAST INDUSTRIES 

(213) 256-4791 


GOOD RECONDITIONED Cheshire and 

Magnacraft meenay Oy machines with sing- 

le and multiwide label heads and quarter 

folders. Call Scott or Ed Helsley; (800) 

527-1668 or (214) 357-0196. 
NEWSPAPER STUFFER 

4 station. Low mileage. Reasonable. 

Curtis; (202) 628-5696. 




















AM TYPESETTERS, CompSet 500, 
$3500; cnet S10, $4000; Com: 
Set 51011/504 $62 50; CompSet 
510/504, $7500; CompSet 4510/ 
504, $8500; pistes 5618, $5000; 
CompeEdit rt 12,900; CompEdit 
5900, i image Paced 

4000; Teo. °i 500 7133s, 
3500; ‘AM 5404, $2950. WSL (216) 
729-2858. 


QUADRITEK 1211 HR, dual disk, 4 
fonts, $7250; QUADRITEK 1200, i2 
fonts, RP-Processor, 3 years, church 
weekly, $6400; QUADRITEK floppy 
disk editing terminal, PMA, $2500. 
— Bob Weber; (216) 831- 


TYPESETTERS. Unisetter LR, $5250; 
eg 505, son: Unified Com- 








$1286, $950. WSI; (216) 729- 2aee: 





USED TYPESETTING EQUIPMENT 
Cameras Platemakers 
Nationwide Brokers-10% Sales Com- 
mission. We remove the risk when buy- 
ing or selling between individuals. 

Bob Weber, (216) 831-0480 
RECONDITIONED Compugraphic 
Unified Composer, $3400. The Taos 
News, PO Box U, Taos NM 87571; 
(505) 758-2241. 


NATIONAL GRAPHIC ARTS 
EQUIPMENT BROKERS 
THE DAVID JOHN COMPANY 
AM Varityper, fase ge 
Compugrap 4 EET ext, | 
Itek, Mergenthaler, voc” 
“Sell for the most, buy for the least’’ 
7% Selling Commission... 
Financing Availabie 
All Equipment Guaranteed 
562-3750 
USED COMPUGRAPHIC FONTS: COMP 
IV, EDITWRITER, TRENDSETTER, 
UNISETTER (choose from library of over 
— oe Tibes te gis, on = po ITC 
3 $100 
pus $15 See) om “re tract. b Weber; 
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EQUIPMENT & SUPPLIES 


EQUIPMENT & SUPPLIES 


EQUIPMENT & SUPPLIES 





PHOTOTYPESETTING 


PRESSES 


PRESSES 





IBM Electronic Selectric Com 
IBM Selectric Composer, 
ae ‘good condition. Call (414) 


r, like 
new,  apnecy 
$1250 





a 7700 LR, Rev D, $8500; EDIT 
7500 LR, Rev D, , 2 Strips, $7 $7500; EDIT 
2750 Il, Guaranteed. 
Bob Weber Te) OL 0480. 





CASH FOR 
MARK I, IV, V PACESETTERS 
LINOTRON 202-CG8600 
(614) 846-7025 


USED AM VARITYPER DISCS; choose 
from library of over 400 discs, $95 each; 

r ITC track. Guaranteed. Bob 
Weber; (216) 831-0480. 


1 MDT, Editwriter 2750, Videosetter 
with RLO reverse video with Dataport 
prey ssa 2 Comp IVs HR + LR. all 

equipment ee Cali Graph-xX; 
(215) 


COMPUWRITER TG |, complete with 

spare parts kit, processor, type fonts 
included, used very little and in 
excellent condition. Offers Phone (919) 
728-4131 

VGC POS | 520, camera/processor, 1 
year, excellent, $3750; OBERTSON 
440 vertical camera, 20x24, $2750;, 
NUARC SST 20x24C ‘horizontal camera 
with 6 foot bed, 5 years, $2200. 

a Bob Weber; (216) 831- 

















COMPUGRAPHIC Editwriter 2750 HR, 
— (919) 633-4881. Ask for Rick 
Davis. 


FONT LIBRARY FOR CG 7200 
76 non-duplicating fonts. Also AKI key- 
boards. PPS 4 / 8 autocounts. Bargains. 
(703) 521-1089. 


CG TYPESETTERS. Execuwriter II, 
$950; 7200 Blue, $1950; Edit L756. 
$2500; CG Preview, $4000; CG ICI, 
$2500; Permakwik with dryer (NEW), 
ya 101, $1500. WSI; (216) 











PLATEMAKING 


CUSTOM- ee eon register sys- 
tem. TERN 4-hole plate 
punch, 4- nah Sim punch, 2 open-face 
vacuum frames for exposing plates and 
film. Accurate to approximately .0005 
of an inch. Set for 14-inch centers. 
Accurate for double and single plates or 
film. Built for pecise process color regis- 
ter. Perfect fit for 56-inch web presses. 
Used 1.5 years for process colgr only. 
Julian Boone: (502) 926-0123. 


W.R. GRACE-135 Platemaking System 
(2) with 2 Letterflex Tower Units and 
associated spare parts. Equipment was 
purchased 3/74 & in operating condi- 
tion. Contact Don Brown, The Evenin 

Times, 23 Exchange St, Pawtucket R 

02860 or call (401) 722-4000. 











PRESSES 


5 UNIT News King, KJ6, new 40 HP 

poo yore =. system. Used 
See running 

$126, 000. Fall dainty (601) 825 








REBUILT URBANITE UNITS 
1. Individual components or complete 


presses. 

2. Units are stripped down to the side 
— and restored to like new condi- 
ion 

3. Cost is approximately half of replace- 
ment price. 

4. Exchange program available to 
minimize down time. 

5. Inquire for pictures and brochures. 
IPEC, INC, 97 ore yt Drive, Wheel- 
ing iL 60 60090; (312) 459-9700, Telex 





GOSS 

Goss Urbanite 5 units, 1972, 3 Cary 
Pasters 
Goss Urbanite 4 units 
Goss Urbanite 3 color units 
Goss Urbanite 10 units new 1980 
Goss ony bes ayo . a 

lying Imprinters (for Urbanite 
Goss Urbanite folders, roll stands, drives 
& accessories 
Goss Community 5 units 1976 
eee, Community 6 units, SC folder, 


Goss Community folders, drives & 
accessories 

Goss Suburban 1500 & 1600 series, 10 
unit 2 folders 

Goss Suburban add-on units (1000’ 
series) 

Goss HV 8 units 

Goss HV 4 units 

Goss Cosmo units for add-on 


Harris 1650 add-on unit 

Harris 1650 6 unit press 

Harris 845 4 units, folder 

Harris 845 8 units, 2 folders 

Harris V-25 5 units 1973 with folders 
Harris V-25 8 units 1982 

Harris V-15A add-on unit 1976 

Harris V-22 4 units, folder 

Harris folders, roll stands, upper balloon 
formers & drives 

Harris V15A, 8 units, 1974 

Harris V25 — former 


| 
3 Colorking units 1969 
2 Newsking units 1979 
2 KJ-6 folders vi 7 


6 units aes Py case 


2 Martin Flying Pasters rated at 1400 
FPM 1979 

2 Cary Silicon Appiicators 

3 ay Flying Pasters (running on Urba- 
nite 

1 Web Specialities 3 Web Angle Bar Nest 
Baldwin Count-O-Veyors 104, 105, 
106, 108 

Count-0-Veyors 104, 105, 106, 108 
pine arr presses or components soid 
separate B: 

provsalib Newspaper presses and 


accesso! 
IPEC INCORPORATED 
97 Marquardt Drive 
Wheelin oo IL 60090 
(312) 459-970 Telex#206766 


SC FOLDER am up : former and 2 
Community units—197 

4 unit — Sonica press 

Grease lubricated Community add-ons 
2 unit 1000 series Suburban 

4 unit 1100 series Suburban 

6 unit Urbanite press complete with tri- 
color unit and upper former 

Urbanite tri-color unit—1967 

Urbanite add-on units—1962 
Urbanite % folder 

Urbanite folder—1964 

4 unit Harris V15A with JF12—1972 
V15A add-on units 1975/76 

2 unit News King with KJ4 

News King and Daily King add-on units 
KJ4 folder 

KJ6 folders—your choice of 3 

KJ8 with upper former—1976 

4 unit Color King—1963 

Gregg imprinter for V15A 

Acumeter Paster 





Offerred exclusively by: 
INLAND NEWSPAPE 
MACHINERY CORP. 
PO Box 15999 
Lenexa, Kansas 66215 
(913) 492- 9050 Telex 4-2362 


WOOD LITHOFLEX DOUBLE WIDTH 
offset news a per press, 22%" cutoff, 
running at 66” web width. 72 inch web 
width, 5 printing units, 2 folders, 5 
RTP's. Optional oven and chills for co- 
ated paper. Ideal for daily newspaper 
Soe yen So gowgey Priced reasonably. 
or best offer. !pec 
een (312) 459-9700. 
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GOSS METRO, 4 units, half deck, 1973 
Urbanite, 6 units, 3/color units 
Urbanite, add on units, a units 
Suburban, 4 units and 5 units 
ssc Community, 21%", 8 units 
SSC Community, 4 units, voP 
SSC Community, 4 units, 1977-82 
SC Community, 7 units, 1969-76 
SC Community, 4 units, 1976-77 
Community, 2 units, 1970 
SC, SU, Urbanite folders in stock 
Community, Urbanite units in stock 

HARRIS 16 0, 6 units, excellent 
845, several presses 
V25: 6 units, 1972-74 
V15D, 2 units, 1979 
V15A, 8 units and 6 units 
Add-on Harris units and folders 

Solna Color King, 4 units, 1981 
News “ add-on units 

ONE Corp/Atlanta 
(404) 458-9351 Telex 700563 


WE HAVE IN STORAGE: Spare parts for 
Hoe, Scott, Goss and Wood presses, 
offset or letter press. 
1 Hoe colormatic folder 
3 to 2-22% cutoff 
12 unit Goss Mark | press 
Goss Mark | add on units 
Goss reels and pasters 
Goss Mark | halfdecks 
1 double Goss 2:1 folder-22% cutoff 
Goss Skip Slitter 
Portable ink fountains 
Cline reels and pasters 
Goss single width balloons 
104A counter stackers 
Hoe Skip Slitters 
6 units of Urbanite, folder and balloon 


12 Goss digital pasters 
ioe manual platemaking systems 
each platemaking systems 
Capitol roll-handling equipment, new & 


used 
Heister fork lift, 4000 pounds 
a unds, paper clamp truck 
nite quarter folder 
an quarter folder 
Paper roll dollies 
We have or can get what you need 
for your pressroom or mailroom. 
We do machinery — and erecting 
We buy printin ee i 
NORTHEA T INDUSTRIES, INC. 
(213) 356-4791 


URBANITE, 8 units, 22%", 1965 
Urbanite, 10 units, 239/16", 2 3/C 
units, 1976 
Suburban, 14 units, 1000-1100 series, 
4 folders, all or part 
Harris, 845, 8 units, 1976 
Goss, Mark |, add on 22%" 
Goss, Mark i; 21%", 4 units 
BELL-CAMP INC 
465 Boulevard 


Box 97 
Elmwood Park NJ 07407 
(201) 796-8442 Telex 130326 








| 


Harris 1650 

6 units, 2:1 doubie folder u 1975. Press 
in excellent state of mechanical repair. 
Located at 40,000 circulation daily; 
preaumas superb quality work. Will con- 
sider individual com its of 
this press. Available A ber. 
Offered exclusivel 


ATLANTA GA 
(404) 458-9351 Telex 700563 


7 peg oy ee 1968 

5 unit RZ Po! ee. 578 

4 unit Goss nite, 1370" 

4 unit Harris V-15D, 1980 

4 unit News King, rebuilt 

4 unit Harris V-1 5A, 1971 

4 unit Color King, 1966 

3 unit Harris V-22 

2 unit Color King heatset, 1980 

2 unit Goss Urbanite units only 

Harris 2 color, 25x38” sheetfed press, 
36,000 


Newman & Associates, 7 a Rd., 
Suite 229, Kansas City M 64112. 
(816) 756-3350 va 80-4294 


GOSS COMMUNITY UNITS 
2-units 1977 
3-units 1974 
3-units 1972 
6-units 1970 
FOLDERS 


GOSS 
2874S caety, 2 
~Communi -web ca 
and 25 HP mar 
Will sell individual components. Call for 
installed prices. Offered exciusively by 
OF! oD one ay INC 


73 N SUNS 
CAMANO ISLAND WA 96292 
(206) 387-0097 


PRESSROOM 


CUSTOM BUILT press aeeee pin ali 
ment —_ for 56" web Goss Metro 
sed 1 year. — your press pins 
— precise sidela oy oe ister. Contact 
Juiian Boone; (502) 926-0123. 


WANTED TO BUY 


BURKEY graphic master, color separat- 
ion system, in good condition. Will pay 
cash and delivery. Cal! Griffin Lovett; 
(912) 272-5522. The Courier-Herald, 
Dublin GA 31010. 


CHESHIRE and Phillipsburg an’ cone 
tion. Cali collect Herb (201) 289- 
— Central Av, Hillside N NJ 


























GCSS URBANITE 1000 Series quarter 
folder. Must have immediately. (206) 
387-0097. 


GOSS URBANITE UNIT, 1000 Series 
with single roll stand. Call Don Baziuke, 
Press Foreman; (802) 479-0191. 








HOT OR COLD 
HARRIS N-845 PRESSES 
We have both heatset and coldset pre- 
sses for sale. Complete presses, add-on 
units or folders. 


1981-4 units, splicer, dryer 
1981-8 units, splicers, imprinter, dryer 
1981-5 units, splicers, dryer 
1981-6 units, splicers 
1981-12 units, splicers 
iat 5 units, splicers 

1980-12 units, imprinter, splicers 
1980-5 units, splicers 
1980-8 units, splicers 
1972/79-presses and units available 


Contact: Bill Cumberland 
TREASURE CHEST 
ADVERTISING COMPANY, INC. 
700 es ener San roe Suite 199 


(415) 461- erie ‘velex 171463 


We move machinery! 
(212) 752-7050 





HELP WANTED 
ACADEMIC 











ASSISTANT PROFESSOR: tenure track, 
begins August 1984. Teach phics, 
advertising copy and layout, ising 
= and news writing. PhD with 
rofessional experience preferred. 
line March 23. Write Edward J. 
Smith, Dept. of Communications, Texas 
A&M University, College Station TX 
77843. Texas A&M University is an 
equal opportunity through affirmative 
action employer. 


JOURNALISM, Assistant Professor 
ition, MA Degree Journalism 
perience. roe teach editing, reporting 
sae newspaper management courses 
and supervise student publications. 
Excellent opportunity to shape a 





Dr. Barney —. © Personne! Office 
tate University, Nat 

itoches LA 71497. NSU is an pean 

opportunity employer. 
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HELP WANTED 





ACADEMIC 


ACADEMIC 


ACADEMIC 


ADMINISTRATIVE 





JOURNALISM/MASS COM- 
MUNICATIONS—Virginia Com- 
monwealth University is gy | a te- 
nure-track faculty member for the 
School of Mass Communications start- 
ing in the fall 1984 semester. Pro- 
fessional experience, college teaching, a 
terminal degree and an active record in 
research required. Primary teaching 
responsibility would be in the School's 
graduate program, but some other areas 
of expertise desirable. Salary and rank 
are open and competitive. VCU is an 
equal opportunity employer. Applicants 
should ~ —s a a 
materials pril 15, , to George 
T. Crutchfield, director, School of Mass 
Communications, VCU, 808 West 
Franklin Street, Richmond'VA 23284. 


ASSISTANT PROFESSOR (tenure- 
track). To teach photojournalism, 
develop photojournalism area, and teach 
other courses in photography. Prefer 
master’s degree, previous university- 
level teaching experience, recent 
photojournalism and professional media 
experience, and evidence of scholar- 
ship. Begin August 27, 1984. Send 
application, lio or samples of pro- 
fessional work, a vita, and three letters of 
recommendation to Lamar W. Bridges, 
Head of Journalism and Graphic Arts, 
Box D, ET Station, East Texas State Uni- 
versity, Commerce, Texas 75428. East 
Texas State University is an equal 
opportunity/affirmative action employer 
and encourages women and minority 
applicants. 





SCHOOL OF FINE ARTS 
AND COMMUNICATIONS 

Sunguenee = University, hey 
undergraduate university approximately 
1400 students, affiliated with the 
Lutheran Church in America, invites ap- 

ications for the following position in 

int Journalism. Salaries are competi- 
tive and depend on qualifications. 
Position begins September 1984. 
Women and minority applicants are 
especially encouraged. Susquehanna 
University is an EEO, Affirmative Action, 
and Title IX empioyer. 
PRINT JOURNALISM AND MASS COM- 
MUNICATIONS. Possible tenure track 
position as Assistant Professor to help 
establish a program in print Journalism 
and to teach courses such as Newswrit- 
ing and Reporting, News Editing, Pho- 
be and Photo Journalism, working 
wi CRUSADER, the student week- 
ly newspaper. The candidate also must 
be able to teach courses in either Mass 
Communications or Speech Com- 
munication. 4 and <r bg 
strength in teaching are required. Candi- 
dates should send a resume plus three 
letters for reference as soon as possible 
to Richard Kamber, Dean of Fine Arts 
and Communications, Susquehanna 
University, Selinsgrove PA 17870. 





TENURE TRACK position in Print Jour- 
nalism beginning September 24, 1984. 
Teach courses in news-editorial se- 
quence; teach in 1 or more advanced 
and specialized areas as candidate's 
preparation may allow, including: Adver- 
tising; Communication Law; History; 
International/Comparative Systems; 
Public Relations; Research Methods; 
Telecommunications. PhD required; 
demonstrated teaching ability and pro- 
fessional newspaper experience; pursuit 
of active program of research and crea- 
tive scholarship. Rank of assistant or 
associate professor, depending upon 
academic and professional experience. 
‘Application deadline March 30, 1984. 
Direct inquiries, application to: Dr. John 
Cambus, Department of Mass Com- 
munication, California State University, 
Rarwood, Haywood CA 94542. (A 





GENERAL MANAGER of Student Pub- 
lications, Washington State University. 
Person will be responsible for business, 
production and advertising of student 


newspaper, five times a week (circula- 
tion 15,000) and a large yearbook, 
advise student editors, business manag- 
ers and their staffs. A bachelor’s degree 
is required as well as newspaper or 
publishing experience with at ieast two 
years in supervisory capacity. Position is 
administrative-exempt, non-faculty, on 
12 month term. Manager reports to Stu- 
dent Publications Board on operations, 
budgets, and eg" planning. Sal- 
ary competitive. WSU is a land grant 
university with 16,000 largely residen- 
tial enroliment. Send application to: 
Harry R. Bader, Publication Board Chair- 
, 1925 Valley Road, Pullman WA 

163. Closing date April 21. Washing- 
ton State University is an equal 
opportunity/affirmative action employer. 
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JOURNALISM ASSISTANT PRO- 
FESSOR. Must have strong writing skills 
in print and broadcast (advertising/ 
public relations a plus). Some classroom 
teaching experience. Three years pro- 
fessional background preferred. MUST 
have doctorate no later than 1 June 
1984. Media writing basic teaching 
responsibility. Program professionally 
oriented but also has strong research 
component. Tenure track. Start 20 
August 1984. Salary up to $22,000 
nine months; summer teaching possi- 
ble. Applications must reach search 
committee by 30 April 1984. Jack Ras- 
kopf, Journalism Department, Box 
32930, Texas Christian University, Fort 
Worth TX 76114. An Equal Employment 
Opportunity/Affirmative Action 
Employer. 
ASSISTANT PROFESSOR of Journalism 
with professional experience on 
industrial, business, science, technical, 
or trade publications. Qualified to teach 
courses such as beginning and advanced 
news writing, science and technical 
reporting, business and technical pub- 
lications in an ACEJ-accredited tech- 
nical journalism program. Master's 
degree minimum. Salary range: 
$19,500 to $22,500 for nine-month 
(September 15 to June 15). Fixed term 
appointment beginning Fall 1984 with 
7 of renewal. Write: Fred 
wahlen, Chair, Department of Journal- 
ism, Oregon State University, Corvallis 
OR 97331. Application deadline: May 
15, 1984. Oregon State University is an 
affirmative action/equal opportunity 
a and complies with Section 
504 of the Rehabilitation Act of 1973. 


COMMUNICATIONS: Assistant or asso- 
ciate professor, tenure track; PhD re- 
quired; 3 to 5 years minimum teaching 
experience and outstanding teaching re- 
cord; to teach Communications Theory 
and Criticism, Media Law, Mass Media 
and Society, skills courses; 
interdisciplinary approach in liberal arts 
oriented program; secondary interest in 
film, radio, public relations, or research 
desirable; administrative or lecpyeen 
experience helpful; $22,000-$27,000; 
credentials and 3 letters of reference to 
Cathy Mitchell, Communications Pro- 
= Director, Department of Literature, 

niversity of North Carolina at Asheville, 
Asheville NC 28804. Deadline April 13, 
1984. An EQE. 











GRADUATE ASSISTANTSHIPS for 
radio, television, journalism laboratory 
assistants in undergraduate media labs 
or classroom instructions for basic 
courses, Speech or Mass Communica- 
tion. Must have undergraduate degree in 
appropriate communication related area 
or other degree with professional 
experience. $3600 stipend, for nine 
months, and waiver of fees. Must have 
3.0 GPA in undergraduate work/major. 
Send resume, official transcripts and 
three a letters: James Floyd, 
Graduate Coordinator, Department of 
Communication, Central Missouri State 
University, Warrensburg MO 64093. 
Priority given to those who apply by April 
1, 1984. AA/EOE. 


ASSISTANT PROFESSOR tenure-track 
in the Editorial Department, Institute of 
Food and Agricultural Sciences (IFAS), 
University of Florida. Primary duties: (1) 
write news and feature articles for both 
state and out-of-state placement, (2) 
support production of IFAS publica- 
tions, and (3) team teach in-service 
communications training programs. 
Basic qualifications: (1) Master's re- 
quired, (doctorate preferred) in journal- 
ism, public relations, or related field, (2) 
two years full-time experience in news- 
paper or publication writing, (3) knowl- 
edge of photocomposition and printing 
processes, (4) ability to interact effec- 
tively with administrators, faculty, staff, 
and media representatives, and (5) sat- 
isfactory resume, transcripts of ail col- 
lege or university credits, three letters of 
recommendation, and appropriate work 
samples. Salary commensurate with 
qualifications and experience. Letters of 
application will be accepted through 
April 15, 1984: 

t. R.C. Smith, Jr., IFAS Editorial, 
GO22 McCarty Hall, University of Flor- 
ida, Gainesville, Florida 32611. 


ASSISTANT OR ASSOCIATE professor 
of journalism (tenure-track). To teach in 
public relations/advertising and possibly 
news-editorial. Prefer earned doctorate 
(PhD), previous university-level teach- 
ing, professional media and/or work 
experience, and evidence of scholarly 
oductivity. Begin August 27, 1984. 
lary negotiable. Application deadline: 
March 30, 1984. Send application, vita, 
and at least three references to Lamar W. 
Bridges, Head of Journalism and Graph- 
ic Arts, East Texas State University, Box 
D, ET Station, Commerce TX 75428. 
ETSU is an equal opportunity/ 
affirmative action employer and encour- 
es women and minority applicants. 


WESTERN ILLINOIS UNIVERSITY has 
two openings in Journalism faculty. Both 
are tenure-track Assistant Professor 
itions beginning August 27, 1984. 
lary is competitive depending on qual- 
ifications and experience. 
(1) ADVERTISING JOURNALISM 
POSITION: To teach undergraduate 
courses in advertising sequence with 
concentration in copywriting, graphics, 
copy production, campaign, plus any 
combination of courses tn the news/ 
editorial and public relations areas. PhD 
or ABD in journalism or mass com- 
munications preferred; or MA/MS in 
journalism with concentration in 
advertising, and successful professional 
experience with major US agencies, re- 


quired. 

(2) PUBLIC RELATIONS/JOURNALISM 
POSITION: To teach beginning and adv- 
anced courses in public relations, plus 
any combination of undergraduate 
courses in news/editorial and advertis- 
ing. PhD or ABD with demonstrated evi- 
dence of professional growth in journal- 
ism, required; significant experience in 
areas of print journalism, corporate 
public relations, and university teaching 
desired; capacity to contribute scholar- 
ship and research in the discipline 


on. 

DEADLINE FOR BOTH POSITIONS: 
April 20, 1984. Applications will contin- 
ue to be accepted until the positions are 
filled. All applicants are to include a let- 
ter of application, vitae and transcripts. 
Three letters of recommendation should 
be directly sent to the address below. 
Apply to: Dr. Beth Stiffler, Chair, 
Department of English and Journalism, 
Western Illinois University, Macomb IL 
61455. (309) 298-1030 and 298- 
1103. Affirmative action/equal opportu- 
nity employer. Applications from 
women, minority and handicapped per- 
sons are especially invited. 











E&P CLASSIFIEDS 
PRODUCE JOBS 
FOR NEWSPAPER PEOPLE 





FINANCIAL OFFICER for small (175 
employees) fast growing group of com- 
munity newspapers on Florida's west 
coast. ae hands on manager to 
train and lead 7 person department and 
deal one on one with 5 strong general 
managers. Report to president. Candi- 
date should be confident of: his own 
managerial skills, his abilities in 
accounting, credit and collections, 
financial planning, introduction of new 
data processing and other systems for a 
company continuing its history of rapid 
pore. Epps or background would 

CPA, MBA or the equivalent in prac- 
tical newspaper experience. Definitely 
not a semi-retirement job. Our managers 
are smart, high energy winners on a fast 
track. The right candidate has the oppor- 
tunity to develop an equity stake in the 
business. Call Derek Dunn-Rankin, 
President Publisher, Sun Coast Media 
Group, Venice FL; (813) 484-2611 or 
write to 200 E. Miami Av, Venice FL 
33595. 


PUBLISHER FOR WASHINGTON week- 
ly, 5000 circulation with sheet fed shop; 
absentee owner; incentive pay with some 
equity possible; agricultural area close 
to lakes and mountains. Must be 
experienced self-starter looking for an 
excellent career move with aggressive 
owth group. Quality location. Reply 
ox 7105, Editor & Publisher. 


ASSISTANT CONTROLLER— 
Southeastern metro daily, 100,000 
plus, is seeking an individual to assist in 
all phases of accounting operations. 
Comprehensive <a of. busi- 
ness computer systems, financial 
analysis and budgeting important. 
Candidate should have a public account- 
ing background and have demonstrated 
supervisory skills. Newspaper 
experience is highly desirable. If you are 
seeking a highly visible position with 
potential for rapid advancement, re- 
spond with resume and salary require- 
ments to: Larry Siedlick, Palm Beach 
Newspapers, Inc, PO Drawer T, West 
Palm Beach FL 33402. 


ASSISTANT CONTROLLER—Fast grow- 
ing publicly held corporation located in 
the beautiful Finger Lakes region of 
upstate New York is searching for an 
assistant controller for its newspaper 
division. There are 75 publications in 
the Park ag or Group, of which 25 
are paid dailies. Candidates should have 
a 4 year accounting degree and 
experience in general accounting, 
budgeting, systems development, 
supervision and financial statement 
preparation. Newspaper and corporate 
accounting experience a real plus. If you 
are looking for an be gee to be on 
the corporate staff of a large group 
operation, and want to meet the chal- 
lenges of working in a fast paced, growth 
oriented company, then please send 
your resume along with salary history in 
complete confidence to Vice President- 
Controller, Park Communications, Inc, 
PO Box 550, Ithaca NY 14851. 
, AGGRESSIVE? 

Ad director of 60,000 + daily and Sun- 
day, Zone 2, seeking top-flight retail ad 
manager to direct sales effort in fiercely 
competitive market. Must be able to 
organize, motivate, and lead a hard- 
hitting sales organization. Need ability 
to create and administer an inside cleric- 
al and art staff to back up a thoroughly 
professional sales effort. Salary over 
40K, excellent benefits and perform- 
ance bonus for a top-flight person. Daily 
iors. 55 Park Place, Morristown NJ 














ADVERTISING 








AD DIRECTOR wanted for southwest 
Arkansas ey Manage staff of three for: 
classified and display. Must have news- 
paper experience, knowledge of pro- 
motions and Ly 2 gem Contact Jim 
Perry, PO Box , Hope AR 71801. 


EDITOR & PUBLISHER for March 24, 1984 








HELP WANTED 


HELP WANTED 


HELP WANTED 


HELP WANTED 





ADVERTISING 


ADVERTISING 


ART/GRAPHICS 


ART/GRAPHICS 





AREA INSERT MANAGER 

You are bright and motivated toward 
achieving goals. You have advertising 
sales experience and work well with ma- 
jor retail advertisers. You like working 
with ae and have management 

tential. You have the skills and drive to 
uild a direct mail/newspaper circula- 
tion preprint distribution program from 
the ground Ups including sales presenta- 
tion, postal liaison, equipment evalua- 
tion and acquisition, and the hiring and 
training of additional staff. Sales skills, 
familiarity with marketing concepts, and 
an ability to do research and with 
data critically important. Salary com- 
mensurate with experience. Bonuses 
based on sales performance. Excellent 
benefits including company paid life, 
health, dental and optical insurance, 
pension plan, and generous vacation and 
personal holiday schedule. Most 
importantly, good people to work with. 
Send letter and resume to: ay D. Graff, 
Advertising Director, York Daily Record, 
1750 Industrial Hwy, York PA 17402. 


ADVERTISING MANAGER 

You must be our best salesperson. 
Experience in ad sales is required. If you 
have potential to manage, we can give 
you the tools to learn. Small 6-day daily 
is part of a professionally maraaed gas 
of newspapers and shoppers. Send 
resume to Mark Van Patten, Publisher, 
Review Atlas Printing Co., 400 S. Main, 
Monmouth iL 61462. 


ADVERTISING DIRECTOR 
Medium size daily/Sunday in Southern 
California seeks ad director who is strong 
on training, oe Excellent growth 
opportunity for person on small! daily who 
is ready to move up or middle-level man- 
ager on large metro who seeks challenge 
and freedom to run own department. 
Send resume and three references to Box 
7054, Editor & Publisher. 


ADVERTISING MANAGER 
Our rapidly expanding newspaper group, 
The Princeton Packet, Inc., has a solid 
career opportunity for a groundlevel 
advertising Manager. Candidates can be 
experienced salespeople ready to move 











up. 
The Princeton Packet Newspapers are 
ABC audited and consist of six weekly 
and two twice-weekly newspapers. Our 
newspapers serve upscale readers in 
Central Jersey's fastest growing com- 
munities. The position would require the 
dual responsibilities of handling and 
developing existing accounts plus the 
day to day sales administration of two 
weekly newspapers. oes. 
This is an exceilent opportunity to join a 
fast moving newspaper group with the 

tential of an unlimited future. 

lease send cover letter and resume with 
salary history to: John O'Rourke, The 
Princeton Packet, PO Box 350, Prince- 
ton NJ 08542. ; 

Equal Opportunity Employer. 


SALES MANAGER 


A7 day metropolitan Zone 1 newspaper 
is looking for a top notch Sales Manager.. 
This aggressive individual must manage 
a multi-product line and an outside sales 
force. The right individual must hve the 
ability to successfully complete numer- 
ous tasks quickly and effectively. Solid 
sales experience and 3 years or more of 
proven sales management background is 
required. Salary plus commission. Send 
resume and salary history in complete 
confidence to Box 7127, Editor & Pub- 
lisher. 
Equal Opportunity Employer 


THE ULTIMATE JOB 
Earn 25-35K while living in awesome 
Jackson Hole, Wyoming. The state's 
largest weekly needs an innovative, com- 
petitive ad manager. The rewards are 
reat, but so is the pressure. N 
inners. Call Rip at (307) 733-2430. 











ADVERTISING DIRECTOR 
A 50,000 Zone 1 daily offers an 
excellent career opportunity. The right 
candidate wil! have a demonstrated rec- 
ord of achievement in a competitive mar- 
ket environment. We require an 
individual with outstanding leadership, 
motivational and team building skills. 
Prior experience with a complex TMC 
product is also required. We are con- 
veniently located 25 miles west of Bos- 
ton and offer an attractive compensation 
package. Box 7072, Editor & Publisher. 


ADVERTISING PROFESSIONAL to be 
sales manager for a progressive mid- 
western daily, under 10,000 circula- 
tion. Experience in retail or classified 
and degree preferred. We'll teach man- 
agement skills, plus offer = pox 
benefits and career growth Box 7128, 
Editor & Publisher. 


ADVERTISING MANAGER for afternoon 
daily and weekly shopper located in far 
western KY. Responsibilities include 
management and motivation of three 
staff members. Salary, commission and 
incentive plan. Send resume and salary 
requirements to William Mitchell, Fulton 
= Box 327, Fulton KY 











400,000 circulation Chicago Tribune 
subsidiary needs 2 retail sales reps and 
one national sales rep. Excellent starting 
opportunity offers personal growth, 
training and experience in retail sales. 
National sales spot requires at least one 
rs space sales experience. Suburban 
hicago location. Submit resume to: Box 
7073, Editor & Publisher. 


CO-OP ADVERTISING COORDINATOR 
For large, weekly newspaper in northern 
NJ. Good organizational, management 
and communication skills necessary. 
Prior advertising sales experience a plus. 
Must be confident in dealing with man- 
ufacturers, distributors and local mer- 
chants. Self motivated, enthusiastic, 
with attention to detail and follow- 
through essential. Excellent salary and 
benefits package. Send resume to Box 
7135, Editor & Publisher. 





ARTIST 


The Gazette has an opening for a news- 
room artist to develop artwork, graphics 
and illustration and coordinate design 
and layout of news pages, cover sections 
and related projects. Works with art 
director and two staff artists. Artist must 
have three years newspaper art and 
design experience. Full-time, day and 
night work schedule. Send resume and 
samples to Mary Collins, 500 3rd Av, 
SE, Cedar Rapids [A 52401. Equal 
opportunity employer. 


NEWSPAPER ARTIST: Experienced in 
informational graphics. Versatile seif- 
starter who knows process color and is 
innovative with maps, oo charts 
and can also do cartoons, illustrations. 
Computer graphics a plus. Resume, non- 
returnable portfolio/color clips to: Ray 
Stanczak, Graphics Editor, Times- 
Union, 55 Exchange St, Rochester NY 
14614. No calls please. 








NEWSPAPER DESIGNER 
_ a boredom staff of artists, editors, 
a ‘ographers! 
The Qeattie times has an opening for a 
talented and experienced ay ad to 

on a variety of news and feature 
pages.The individual should have a 
minimum of two years design experience 
on a medium to large daily newspaper. 
We are looking for someone who can 
demonstrate excellent skill and sensitiv- 
ity in handling type, photos, color and 
illustrations. 
Salary based on experience. Excellent 
benefits. Females and minorities en- 
couraged to apply. Send resumes and 
tearsheets to M.R. Madison, The Seattle 
Times, PO Box 70, Seattie WA 98111. 
No phone calls, please. All inquiries will 
receive a response and tearsheets will be 


returned. 
M/F/H An Equal Opportunity Employer 








E & P CLASSIFIEDS 
The Industry's Marketplace 
(212) 752-7050 








EARN MORE than enough to make your 
stay in beautiful Boulder, CO worth- 
while. Send resume and salary require- 
ments to: Boulder County Courant, PO 
Box 7398, Boulder CO 80306. No 
phone calls. 


FL WEEKLY wants experienced ad sales- 
man. Salary-commission. Send full 
resume to 0.B. Brice, NEWS, Lake 
Wales FL 33853. 


NEW ZONE 1 upscale regional lifestyle 
“a seeks ad director whose sales 
leadership will set an example oe 
ox 7 ; 








rest of the staff. Resume to 
Editor & Publisher. 





“SHOPPER” CAREERS 


Please send resume with $ history to: 
Multi-Media, 7616 Lindley Av, Reseda 
CA 91335. Or leave day and night #s at 
(213) 344-7177. 





ADVERTISING 


NYC Spanish language daily seeks a 
bilingual! promotion-minded 
experienced retail ad space salesperson 
to manage its retail ad staff. Must be a 
leader and motivator with organiza- 
tional skills. Salary negotiable. Resume 
and full details to Box 7088, Editor & 
Publisher. 








Classified Phoneroom 
Supervisor 


Spanish-language daily seeks an 
experienced bilingual phoneroom super- 
visor. Proven leadership ability with 
strong background in telephone sales 
training and motivation required. 
Excellent salary and benefits package. 
Send resume and full details to Box 
7087, Editor & Publisher. 








ence quickly and efficien 





NATIONAL ADVERTISING 
ACCOUNT SUPERVISOR 
(Outside Sales) 

The preferred candidate will have a background in advertising 
sales—minimum two years advertising experience (national 
advertising preferred). Job will require sales presentations on 
local basis to area/district managers in the transportation cate- 
gory. Ability to organize, follow-up via phone and correspond- 
tly imperative. Knowledge of Bay Area 
is a plus. The individual will be required to have his/her own car 
with a good driving record. Send resume to Oakland Tribune, 
Personnel, PO Box 24034, Oakland CA 94623. EOE. 
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STAFF ARTiST—need person able to 
produce news graphics b guicey and 
imaginatively for papers with 100,000 
circulation, new oleae com- 


mitment to color. Should have at least 1 
experience with dai 
nowledgeabie about 
resume and Xeroxed copies or news- 
ep srsene stuart. Bee 7021, Coe 
t ° 


paper and be 
use. Send 





CARTOONIST 


CARTOONIST: West Coast daily seeks 
conservative editorial page ist. 
Box 7141, Editor & Publisher. 


CIRCULATION 


CIRCULATION MANAGER—for Ohio 
20-30,000 daily-Sunday paper with 
weekly TMC package. Successfui candi- 
date “must have hands-on experience” 
and excellent track record in sales pro- 
motion, training, collections. Position 
offers excellent unity to advance 
within a group. If you are locked in on 
small paper or “well trained” second 
man on larger paper this could be “your 
opportunity.’’ Send resume with 
experience, work references and salary 
history te Box 7095, Editor & Publisher. 
CIRCULATION SUPERVISOR 
International publications firm seeks 
— I. Ae smge B. a. and 
manage distribution ign language 
daily newspaper in the US. Candidates 
must have extensive experience in pub- 
lications field (minimum 4 years), 
understandi ol shops istics, and 
promotional/sales skills. Applicants 
should send resumes, references and 
— history to Box 7094, Editor & Pub- 
isher. 

















preg gall ae apne 
chain weekly newspa . Must 
know all phases of building a Successful 
circulation cam _ Send a resume to 
John Murphy, 1857, Baltimore 
MD 21203. 





CIRCULATION manager wanted for 
expanding communi i 
historic Bardstown KY. opportuni 
er place to start. 
ripps-Howard community newspaper. 
Apply in writing to Gerald Lush, General 
, 110 W. Stephen Foster Av, 
KY 40004. 





CIRCULATION DIRECTOR 
Experienced professional needed to 
manage circulation depariment in a 
growing California community. The 
position requires an individual with 
excellent communicative and leadership 
abilities, a thorough knowledge of 
circulation, and experience in os 
and planning. Excellent salary an 
bonus opportunity available. Complete 
benefit package offered. Send resume 
including salary history to Box 7077, 
Editor & Publisher. An EOE. 


NATIONAL PUBLICATION is expanding 
its circulation staff, particularly in Zones 
5,6 and 9. Various positions available 
inciude single copy sales, home and 
office delivery, customer service, mail- 
room supervision and the ability to relo- 
cate. College preferred. Sales 
and circulation experience a plus. If 
qualified, send resume and salary re- 
quirements to: Box 7071, Editor & Pub- 
lisher. Equal Opportunity Employer. 

NATIONAL PUBLICATION is expandi 

its circulation staff, particularly in Zones 
5,6 and 9. Various positions available 
include single copy sales, home and 
office a customer service, mail- 
room supervision. Some positions re- 
quire extensive travel and the ability to 
relocate. Coilege degree preferred. Sales 
and circulation experience a plus. If 
pa en send resume and salary re- 


——_ to: 
7071, Editor & Publisher. Equal 
Opportunity Employer. 
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HELP WANTED 


HELP WANTED 


HELP WANTED 


HELP WANTED 





CIRCULATION 


CIRCULATION 


DATA PROCESSING 


EDITORIAL 





DIVISION MANAGERS 

One of Florida's fastest ing news- 
eves is seeking a few select individuals 

Division Manager assignments in its 
home delivery and single copy 
operations. Ri sibilities include dai- 
ly supervision of empl and delivery 
agents within a confined geographic 


area. 
Qualified candidates should have 
experience in the newspaper business, 
ideally with a varied circulation back- 
ground. Degree in business manage- 
ment or marketing preferred but not 
essential. 

Salary commensurate with experience. 
Outstanding benefits and incentive pro- 
grams, excellent potential .for advance- 
ment, and a work environment that only 
Florida can offer. Send resume to Box 
7144, Editor & Publisher. 

CORPORATE CIRCULATION 
SALES ADVISOR 

If you are currently a Circulation Man- 
ager of a 10,000 to 20,000 circulation 
newspaper and have had at least 5 years 
experience as a circulation manager, you 
may want to taik with us. 

le are looking for just such a circula- 
tion manager to become our Corporate 
Circulation Sales Advisor. As such you 
would work directly with our circulation 
and general managers in developin 
circulation sales. It would require trave 
to the extent that you would leave your 
office in Ithaca, New York on Tuesday 
and return on Friday with the last week of 
each — spent in Ithaca for follow-up 

, etc. 

This is an exciting and challenging 
opportunity that allows you to test your 
circulation sales skills in the 25 loca- 
tions where Park Newspapers publish 25 
daily, 11 with Sunday editions and 18 
weekly newspapers. 

If you feel you have the interest, talent 
and desire to see your sales ideas put 





into use with immediate results, are able’ 
‘to work with a lot of projects at the same! 


time and enjoy travel, then get in touch 
with us. Please, no phone calls. Write to 
me, J. Allan Meath, Executive Vice Pres- 
ident, Park Newspapers, Inc, PO Box 
550, Ithaca NY 14851. Include a 
resume and data on salary expectations. 


SALES PROMOTION MANAGER 
Experienced prcfessional wanted for 
established metro in desirable Zone 9 
location. Responsibilities include 
design of carrier and District Manager 
promotion Lely skype development of 
sales training for carriers and District 
Managers, coordination of circulation 
‘marketing efforts and editor of carrier 
newsletter. We are seeking a creative, 
enthusiastic motivator who works well 
with people. Must be able to generate 
ideas and good writing skills. 
Competitive salary and benefit package. 
Send reply in confidence. Include 
resume citing career goals and past 
accomplishments. Box 7084, Editor & 
Publisher. 


ZONE MANAGER 


M-E-S metro in Northeast is looking for a 
zone manager to work with challenging, 
aggressive and productive circulation 
department. We are showing gains on all 
three papers and desire to expand our 
management staff to accelerate our rate 
of increase. Our management philoso- 
phy provides both room to work and room 





10 grow. 
We are looking for a creative and 
enthusiastic motivator who works weil 
with people. Send resume and cover let- 
ter explaining your accomplishments 
eS goals to Box 7140, Editor & Pub- 
isher. 


WE HAVE the best AM daily in our east- 
ern Zone 6 area—we need a manager to 
help our circulation climb. Must be 
experienced in city and rural routes, 
single copy sales and TMC, ready to 
accept a chalienge. Growth potential 
here and within smaller group. Box 
7056, Editor & Publisher. 


EDITORIAL 


EDITORIAL PAGE EDITOR— 
experienced, conservative and hard: 
working writer interested in writing on 
local, state and national issues. Contact 
Thomas T. Byrd, Publisher, The 
Winchester Star, 2 N. Kent St, Winches- 
ter VA 22601; (703) 667-3200. 














CIRCULATION 





Leading U.S. newspaper is seeking an innovative professional 
to create sales incentive programs for all Circulation personnel 
including supervisors, district managers and youth carriers, as 
well as single copy sales representatives and telephone sales 


personnel. 


Responsibilities wiil include, but are not limited to, the creation 
of sales themes for periodic promotion meetings, the produc- 
tion of a monthly newsletter for both carriers and dealers, and 
dealing with vendors to purchase incentive merchandise. 


Qualified candidates will possess multiple years of related 

experience in addition to the leadership qualities and skills 

needed to motivate all sales personnel. 

Apply by sending detailed resume and salary requirements to: 
Att: Employment 


Newsday 


THE LONG ISLAND NEWSPAPER 


Long Island, NY 11747 
Equal 








Employer M/F 





DATA PROCESSING 


DIRECTOR 
Mid-sized daily on beautiful West Coast 
of Florida is seeking a Director for the 
Data Processing department. Qualified 
candidates will have extensive back- 
ground in Atex News Production Sys- 
tems and HP Business Systems. 
Experience with integrated micro com- 
puters and strong program abilities are a 
must. Previous supervisory experience is 
also required. This is a growing Knight- 
Ridder newspaper that is looking for an 
individual who is knowledgeable of cur- 
rent trends in DP and desires to work ina 
progressive, ever-improving 
environment. Send resume, salary his- 
tory and letter of interest to Robert Beck, 
Vice President/General Manager, The 
Bradenton Herald, PO Box 921, 
Bradenton FL 33506. 
EOE M/F/V/H 


AT HOME WRITER 

The Sacramento Bee, a 225,000 morn- 
ing daily, seeks an experienced reporter 
for its At Home section. At Home is a 
weekly feature section focusing on fine 
living in and around the home. We're 
looking for someone who is people- 
oriented with a sophisticated writing 
style; someone who can make readers 
feel how other people live. Knowledge of 
home/interior design desirable. 
Expertise in the field helpful but not 
essential. Competitive salary and 
benefits. All replies held in confidence. 
Apply in writing to: The Sacramento Bee, 
Personnel Dept, PO Box 15779, Sac- 
ramento CA 95852. An equal opportu- 
nity employer. 


EXCELLENT copy editor who can help 
others become excellent copy editors. To 
supervise sports copy desk of metro AM. 
Box 7118, Editor & Publisher. 








EDITORIAL 


EXECUTIVE SPORTS EDITOR—Zone 9 
AM daily is seeking person to lead sports 
staff. Great challenge for right person. 
We want someone who can help our 
sports staff reach its potential. Strong 
writing, editing, layout skills essential. 
Successful applicant must now be sports 
editor of 50,000 + daily or top assistant 
at larger paper. Salary: $33,500. Senda 
full week's samples of recent sports sec- 
tion, letter detailing your present 
responsibilities, resume to Box 7120, 
Editor & Publisher. 








“HOW TO GET HIRED IN JOURNAL- 
ISM” For information, write: Northwest 
eng, Limited, Box 3658-J, Lacey 
WA 98503. 





EDITORIAL WRITER 

Zone 9 ~ of 140,000 plus is looking 
for a skillful generalist —_— to write 
editorials in the mood of enlightened 
conservatism. We are right of center but 
not predictably committed to the con- 
servative knee jerk. We want someone 
who thinks clearly in addition to writing 
well. Good salary and benefits for the 
right (no pun) person. Replies con- 
fidential. Send resumes and salary re- 
a to Box 7059, Editor & Pub- 
isher. 


—_—— 





ATTENTION AMERICA'S 
BRIGHTEST COPY EDITORS 
The Boston Herald, America's brightest 
new newspaper, is searching the country 
for talented copy editors. We want peo- 
ple who can make a tabloid package 
sing. They must be the tops at layout, 
ma ~~ the most of a photo, and writing 
powerful headlines. For people with 
ideas and ambition who thrive on pres- 
sure and hard work, the new Boston 
Herald offers the chance of a lifetime. If 
you think you have what it takes, send 
samples of your work to: 
Leslie Hinton 
Associate Editor 

The Boston Herald 

One Herald Square 

Boston MA 02106 


EDITORIAL ARTIST with at least two 
years experience looking for more 
responsibility? We're looking for a hand- 
s-on art director to iead three-person 
Staff at a graphically-aggressive, Zone 9 
paper. We want a combination of edito- 
rial judgment and artist ability. Tell us 
why you're the right person for this job 
and include a resume and clips. Send 
Song to Carol Butterfield, Pouch 
6616, Anchorage AK 99502. 


EDITOR 
For the Webster Times, an 8000 paid 
award-winning Central MA weekly, 1 of 
14 publications of Worcester County 
Newspapers. We need a shirt sleeve per- 
son who can lead a staff of 8 and is 
experienced in ail facets of editorial 
management. Send resume and clips to 
a al 25 Elm St, Southbridge MA 











EDIT YOUR OWN weekly in Connecticut. 
If you are committed to excellence and 
excited about putting your mark on a 
newspaper, we're for you. os 
opportunity for journalist with 1 or 
years of experience. e tential for 

wth. Reply to Box 7117, Editor & 

ublisher. 


ASSISTANT STATE EDITOR 

The Dallas Times Herald seeks an 
aggressive, mature, creative editor to 
work with its experienced State Staff of 
10 reporters in cities across Texas. 
We'd like to talk with you if you're an 
outstanding wordsmith capable of han- 
dling projects, news features and break- 
ing stories with equal ease; if you can 
work with young reporters as well as ma- 
ture professionals; and if you have a 
reputation for quick reflexes and first- 
Class news judgment. We like ‘‘can do” 
people who enjoy challenge, seek 
responsibility and practice teamwork. 
Applicants should have at least three 
ears’ editing experience on medium to 
large papers; those with experience in 
the Southwest are encouraged to apply. 
Send resumes, salary requirements and 
examples of stories you have directed to 
State Editor Sylvia Rector, Dallas Times 
Herald, 1101 Pacific, Dallas TX 75202. 
No telephone inquiries please. 


ASSISTANT CITY EDITOR 
Southern newspaper with 55,000 daily 
circulation, 87,000 on Sunday, needs 
assistant city editor with sharp editing 
skills, management potential and ability 
to work with young reporters. Send 
resume and samples to: Box 7069, Edi- 
tor & Publisher. 


BUSINESS WRITER 

Our business reporter has been hired b 
the Wall Street Journal. That should tell 
you something about the caliber of per- 
son we need to fill her shoes. As the 
largest newspaper in MT, we cover busi- 
ness, labor, utilities, economic issues 
and energy development more thorough- 
ly and more aggressively than anyone 
else in the northern Rockies region. If 
you rate yourself among the best in busi- 
ness journalism and would like to join an 
award-winning news team, we'd like to 
hear from you. Send application, resume 
with salary history and references and 
non-returnable clips to Rachael Brad- 
bury, Director of Human Resources, The 
pgs 5 Gazette, PO Box 2507, Billin 
oe 103. Deadline is April 6, 1984. 














BUSINESS WRITER 
Capital city newspaper needs 
experienced reporter to cover regional 
business news in growing market. Send 
resume, writing samples to: Box 7067, 
Editor & Publisher. 


COPY EDITORS 
Growing southern daily needs 
experienced editor for copy desk. Must 
be strong on word skills, able to write 
sharp headlines. Send resume, samples 
to: Box 7068, Editor & Publisher. 
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HELP WANTED 


HELP WANTED 


HELP WANTED 





EDITORIAL 


EDITORIAL 


EDITORIAL 





SPORTS EDITOR with outdoor writing 
skills needed now by smail Colorado 
mountain daily. Must have writing, lay- 
out, photographic and darkroom skills. 
Send resume, references, clips, tear- 
sheets to Marvin Clemons, Daily Press, 
PO Box 5, Craig CO 81626. 


COPY EDITORS-NEWS/SPORTS 
Award winning 30,000 plus daily, news 
leader in lower Zone 5, soon moving to 
AM publication 7 days a week. Appli- 
cants must be skilled in layout, VDT, 
able to write sharp heads and edit quick- 
ly. Experience preferred. Excellent 
benefits and — for career growth/ 
major news chain. Located in university 
town and plenty of outdoor activity. Box 
7145, Editor & Publisher. 


COPY EDITOR 
AM Texas daily of 22,000 needs a per- 
son with strong editing and layout skills. 
Send resume and tearsheets to Box 
7113, Editor & Publisher. 


BUSINESS WRITER 

The Sacramento Union needs an 
experienced, versatile business reporter 
to cover a wide range of beats on a moti- 
vated 4-person staff in a growing busi- 
ness center. Desk experience a real plus. 
Top scale is $602 weekly. Send resume, 
clips to Chris Wye orig PO Box 2711, 
Sacramento CA 95812. 


BUSINESS EDITOR 
Business Worcester, a monthly business 
magazine for central Massachusetts, is 
seeking an editor. If you're energetic, 
creative, and organized manager with 
business writing and editing skills to 
match, send resume, clips, and salary 
requirements to: Dan Kaplan, Business 
gl Box 1000, Worcester MA 

















CITY EDITOR ‘ 

If you have the management experience, 
news judgment, drive and determination 
to lead our excellent 40-person reporting 
staff, you had better move quickly. The 
successful candidate for city editor at 
the Kingsport Times-News will join a 
newspaper committed to editorial 
excellence and settling for nothing less 
than meeting that commitment. Ability 
to manage and motivate and strong copy 
editing skills will give you an edge. Send 
resume, work samples and salary 
expectations to Ted Como, Managing 
Editor, Kingsport Times-News, Box 479, 
Kingsport TN 37662. No phone calis 
please. 


COPYEDITOR WITH LAYOUT SKILLS 
needed for aggressive southern Califor- 
nia daily with 30,000 circulation. 
Position is one of four on the news desk 
editing and headline — local and 
wire stories. Also need good layout skills 
for strong horizontal make-up. Send re- 
sumes, salary requirement, references 
and sample pages to Managing Editor, 
PO Box 590, Santa Monica CA 90406. 


CO-WRITE liberal comic-strip on men- 
women. Continuity/gag a day. Doehrer, 
419 Linden, Wilmette IL 60091. 


SPORTS DESKMAN/REPORTER. Zone 
2 daily seeking energetic, sports- 
oriented person to fill #2 slot on 5-man 
staff. Layout, VDT experience a must. 
Full-range of sports knowledge vital. 
Local coverage emphasized. Good start- 
ing salary, benefits. Box 7100, Editor & 
Publisher. 


SPORTS EDITOR ‘ 
Zone 5 Sunday (120,000 circulation) 
seeks experienced sports journalist to 
direct competent 5-member staff. Job 
responsibilities include planning and 
organizing to maintain an exceptional 
sports section, editing, plus bys 
weekly column. Starting salary in $25K 
range plus excellent employee benefits 














Reply in confidence to Box 7102, Editor 
& Publisher. 





THE DAILY JOURNAL, English language 
~— Caracas, Venezuela, seekin 
candidates for interviews in US week o’ 
April 9. Immediate openings: 
—Wire editor. Handles international 
pages ney. Desk experience 
a must. 
—Reporter to cover Congress, political 
parties. Fluent Spanish a must. 
—Desk = iving section. Some 
Spanish helpful. Eye for layout. 
—Applicants for future openings in other 
itions also will be considered. (The 
lenezuelan currency has been devalued, 
—— that salaries now have a very 
low dollar equivalent. A single person 
can live modestly on the income.) Send 
resume and clips to Sally Weeks, Manag- 
ing Editor, The Daily Journal, c/o Jet Car- 
(M-7), PO box 520010, Miami FL 
3152. Phone 562-6981. 





MANAGING EDITOR, NYC business wire 
service. Newspaper or wire service back- 

ind. $45M. PO Box 453, Bay Sta- 
ion, New York NY 11235. 


REPORTERS-EDITORS wanted for 
South Central Florida agricultural com- 
munity . Must be a generalist 

jobs for 





pers. M 

rather than a speciaiist. 

entry level college grads or escapees 
from the big, fast-paced cities and con- 
Crete jungles. Interested? Contact Man- 
gy bw or, INI/Florida, 209 West Oak 
+ pea FL 33821; (813) 494- 





REPORTER—General assignment 
reporter wanted on Indiana daily. 
Experienced, or journalism school train- 
ing preferred. Must have Midwest back- 
ground. Phone or write Dan Blom, Edi- 
tor, Pharos-Tribune, Logansport, IN 
46947; (219) 722-5000. 





MANAGING EDITOR 


We are looking for an 
innovative professional with, 
ideally, law and journalism 
qualifications to discuss new 
newspaper venture in Zone 6. 
Reply in confidence to Box 
7060, Editor & Publisher. 


NEWS EDITOR—Vigorous, respected 
independent California daily seeks dedi- 
cated, productive newsperson for #2 
position on 12-member staff. Ideal com- 
munity in scenic, growing area. Extra 
benefits (profit sharing, health, dental, 
pension). Box 7142, Editor & Publisher. 


NATIONAL WIRE EDITOR 

The Tampa Tribune is locking for an 
experienced editor with strong back- 
ground in national and world affairs and 
a flair for writing. Send resume, refer- 
ences, clips and a brief autobiography 
to: Denise B. Costa, News Editor, The 
{oregs Tribune, PO Box 191, Tampa FL 
33601. 




















NEWSPAPER MANAGING EDITOR. 
National hobby weekly, 23,000 paid 
circulation. Editorial planning, editing, 
feature writing, reporting, rewriting, lay- 
out. Work with a staff of 35 national 
correspondents. Excellent working con- 
ditions, fringe benefits. Send resume, 
current salary, letter explaining why you 
want to move. Personnel a * Ox 
10, Albany OR 97321. EOE M/F. 


NEIGHBORS editor needed for central 
New York's largest AM daily. Three years 
daily news/layout experience required, 
including time as a department head. 
Will lead staff of suburban and city 
reporters writing both for daily pages and 
for solidly established four-zoned weekly 
Neighbors sections. Career by erg 
for ambitious editor. Excellent benefits. 
Send resume and tearsheets to Mike 
Connor, Managing Editor, The Post- 
Standard, Clinton Square, Box 4818, 
Syracuse NY 13221. 


QUICK, perceptive, fast, thorough repor- 
ter with knowledge of commerce, 
industry, labor for dynamic business/ 
labor beat in midwest industrial heart- 
land. One-two years experience with 
some business, economics education. 
Metropolitan, 70,000 PM. Box 7139, 
Editor & Publisher. 


REPORTER with good writing and 
rae | skills and camera capability 
needed for weekly on resort island in 
Sunbelt. Excellent salary and benefits. 
Send resume, clips and references to: 
Charles W. Martin, PO Box 5446, Hilton 
Head SC 29938. 


GRAPHICS EDITOR 
Be part of redesign team. 
clips, tearsheets to: 
Steve apes, News-Journal, 
PO Box 431, Daytona Beach 
FL 32015. No phone calls. 
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REPORTER/RESEARCHER 
Specialized financial trade publication 
seeks writer with experience or aptitude 
for coverage of financial topics and 
federal tax law. Relocation to suburban 
poe amen — wpe peer none and 
employment history with salary require- 
ments to Box 7063, Editor & Publisher. 








GENERAL assignment news reporter. 
Journalism school graduate or news- 
ag experience required. Background 
in feature ee photography help- 
ful. Send cover letter, resume, 3 writing 
samples, references and salary require- 
ments to Jerry Chapweske, Managing 
Editor, Williston Daily Herald, Williston 
ND 58801. 





REPORTER for nation’s largest daily law 
newspaper. Must have strong back- 
ground in law and — Good pay 
and benefits. Send resume and > 
Editorial Department, Los Angeles Dail 
sonnel PO Box 54026, Los Angeles ch 





REPORTER— intelligent, energetic 
individual needed for Ogdensburg, NY 
bureau of The Watertown Daiiy Times. 
Competitive salary, professiona! atmos- 
here. Call Jim Kevlin, state editor; 
315) 782-1000. 


SOUTH CENTRAL Fiorida community 
newspaper group seeks copy editor slot 
person to edit and design copy and art for 
several weekly newspapers serving agri- 
cultural towns. Must be excellent speller 
and writer with working knowledge of lay- 
out tools and procedures. Interested? 
Contact Managing Editor, INI/Florida, 
209 West Oak St, Arcadia FL 33821; 
(813) 494-2434. 


GROWING, seven-day, AM sports 
department with an emphasis on lively, 
accurate copy, sharp headlines and 
attractive design is seeking an 
experienced copy editor dedicated to 
those qualities. Send resume to Per- 
sonnel Director, The Times Heraid- 
Record, 40 Mulberry St, Middletown NY 
10940. 

THREE TO FOUR days of desk weekly 
plus some reporting and features on 
10,000 PM daily. Looking for 
imagination and initiative. McCook (NB) 
Daily Gazette; (308) 345-4500. 


GENERAL ASSIGNMENT reporter, 
experienced preferred. The Tribune- 
News, Box L, Holbrook AZ 86025. 














EDITOR/REPORTER 
Professional self-starter for challenging 
features department at mid-sized dailies 
in northwestern Pennsylvania. Resume, 
samples to Toni Fijal, a 
Features. Times Publishi ., 205 W. 
12th St., Erie PA 16534. No telephone 

staffon 


Calls. 
LIFESTYLE EDITOR for 4 
40,000 circulation NC daily. Must be 
community oriented, strong in feature 
layout and knowledgeable in use of 
color. Weekly food entertainment 
sections. Please write eg | Editor, 
Gastonia Gazette, PO Box 1538, Gasto- 
nia NC 28052. 
ISSUE-ORIENTED quality weekiy in 
interesting locale needs ic, 
ough and imaginative reporter with a pro- 
ven track record and the ability to write 
in-depth takeouts and situationers as 
well as crisp, clear straight news stories 
with perspective and eloquence. Must 
have experience, pee pon x. Send 
salary require- 
, Managing Editor, 
The Southampton Press, 1207, 
Southampton NY 11968. 


KNOCK MY SOCKS OFF! 

If you're an artist-designer who can help 
us become the best-looking newspaper 
around, know color, graphics and how to 
— = > illustrate stories, and know 

value of a great phot , we want 
you to be our AR DIRECT ‘OR. Salary 
range: $26-32,000. Write and send 
examples to: Bruce Reynolds, Daily Rec- 
ord, 55 Park Place, Morristown NJ 
07960-0903 or call (201) 538-3030. 


LOS ANGELES bureau of Korean Month- 
y Women's Magazine seeks in Los 
ngeles an editor/Dureau chief to gather, 
write, and edit news and feature articles 
in US for publication in Korea. Requires 
1 year experience in job offered and 2 
= in journalism/writing; BA : 
itingual (Korean/English). Salary: 
$2 per month. Send this ad and your 
resume to Job #10-10154, PO Box 
15102, Los Angeles CA 90015 not later 
than April 10, 1984. 
MANAGING EDITOR-REPORTER 

to cover night meetings, edit copy, write 
headlines, lay out Pros S 
weekly in metropolitan New Jersey. 
Write your background ience, sal- 
ary desired. Box 7092, Editor & Pub- 
isher. 


MANAGING EDITOR sought for smali 
western NY daily. Advancement oppor- 
tunities. Send resume, clips and salary 
requirements to The Journal Regi 

413 Main St., Midina NY 14103. 

MEDICAL/SCIENCE WRITER for wales 
metropolitan daily in a region filled with 
world-ciass medical, industria! and com- 
puter centers. Must have five years 
experience and the ability to help shape 


a rapidly growing sphere of 
Good salary and benefits in a family. 
oriented region. Zone 2. Send resume 
and clips to Box 7114, Editor & Pub- 
lisher. 

EDITOR for nation’s largest weekly Jew- 
ish publication. Above average starting 
salary and benefits for experienced pro. 
Lifetime position. Will pay relocation 
costs. Write Chairman of Board, Jewish 
Exponent, 4th Floor, 226 S 16th St, 
Philadelphia PA 19102. 





























COPY DESK EDITOR, financial wire 
service. Newspaper or wire service back- 
ground. To $34M. PO Box 453, Bay Sta- 
tion, New York NY 11235. 


MANAGING EDITOR 
Professional publication 10 times per 
_ circulation 20,000. Excellent 

nefits, 35 hour work week, salary 
$1887 to $2365 per month. Masters’ 
degree desired, 5 or more years 
experience writing and publishing. Send 
resume. M.C. Snyder, California Nurses 
Association, 1855 Folsom, Suite 670, 
San Francisco CA 94103. 








EDITORS for two weekly newspapers in 
Arkansas. Two years segqrting 
experience with knowledge of !ayout, 
35mm camera, and darkroom are 
essential. Salary, mileage allowance, 
and group insurance. Send resume to 
= Media, PO Box 607, Berryville 
AR 72616. 
SHAKEUP: We have. Can you? Smail 
PM, Zone 2, needs city editor, other desk 
nel, will interview reporters also. 
Need dedicated quality people who can 
learn and help us improve. Box 7138, 
Editor & Publisher. 
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HELP WANTED 


HELP WANTED 





EDITORIAL 


EDITORIAL 





CITY EDITOR—innovative, with sound 
writing and editing skills and ability to 
inspire re rs to see beyond the ordin- 
ary. Would be a key member of news 
team directing 2 Atiantic Coast dailies 
with circulation topping 100,000. Two 
or more years supervi experience 
mandatory. Box 7122, Editor & Pub- 
lisher. 
DREAM SPORTS JOB 

if you're a writer with a hot, lively style 
and know sports, this is the job for you. 
We're an u le alternative magazine- 
format wee! — outdraws the daily in 
our market. Our fresh and professional 
reporting, our sophisticated style and 
dynamic graphics have built us a steadily 
growing and loyal audience which dotes 
on our news, political, lifestyle, and 
entertainment reporting. Now, we're 
adding sports. Our first sports editor will 
launch a new sports section that will 
deliver to our Zone 6 readers a fresh, 
feature-oriented, in-depth coverage of 
sports that will be as unique and dis- 
tinguished in our market as the rest of 
our reporting is. There'll be the satisfac- 
tion of working with a top-flight art 
director who wants your section to sing, 
and an editor who looks forward to 
developing your ideas. Our sports sec- 
tion will present scores and stats in an 
exciting way, but your writing skills will 
be what really gives it zip. Our prep scene 
is strong, there are several local colleges 
with strong programs, and in our sun- 
shine, you pool years how big outdoor 
sports are. Good salary, good benefits, 
and plenty of good food and sunshine. 
Se - salary requirements, resume 
to Box 7035, Editor & Publisher. 





CREATIVE newsperson tired of current 
routine who wants to break into business 
world with high pay up front creatin; 
business conferences in oil, gas, relat 
industries from Houston. Send resume 
to Dr. Lee, 1101 Post Oak Bivd., Hous- 
ton TX 77056. N 

COPY EDITOR needed for growing PM 
daily in sunny Naples, FL, on the Gulf. 
Must be talented, hard-working, able to 
handle heavy loads. Minimum two years’ 
experience. Send resume, samples of 
ee Cecil, Naples Daily News, 
PO Box 7009, Naples FL 33940. 


SPORTS REPORTER, 1-2 years 
experience, wanted for growing Zone 2 
—*_, Have the immediacy of a daily 
without the pressure. Primarily sports; 
some general assignment. Photo and 
darkroom experience a must. Excellent 
benefits package and workin 

environment. Please list all wor 

experience and salary requirements. 
Position available May 1. Write J.W. 
Johnson, The Wayne Independent, PO 
Box 122, Honesdale PA 18431. No 
phone calls. _ 


SUBURBAN CHICAGO weekly group is 
seeking dedicated young pro desirous of 
management opportunity to take over 
newly created number 2 slot in bustling 
central newsroom. Will handle regular 
beat plus assist ME in every way to 
expand on award winning record. Must 
know VDT, layout and have demion- 
strated background in basics. Write fully 
poe clips. Box 7133, Editor & Pub- 
isher. 


WIRE EDITOR and COPY EDITOR: We 
are looking for two editors who want to 
contribute to the generation of quality 
copy. We're a Zone 1, PM daily of 
30, circulaton, we're growing and 
we're looking for skilled editors who can 
be an asset in that growth. We're looking 
for editors who want to improve copy, not 
simply change it; people who care about 
the final product, but don't feel that it’s 
necessary to spend all morning working 
on one story. Candidates must also be 
able to write a crisp headline that pulls 
the reader into the story it flags. Layout 
knowledge is essential. One year or more 
of desk experience at a daily newspaper 
is a must. Full information, including 
headline and layout samples and saiary 
requirement in first communication to 
Box 7130, Editor & Publisher. 


TEXAS GULF COAST PM daily seeks 
copy editor with minimum one-year desk 
experience, preferably on wire desk. 
Must be solid speller and grammarian 
and have excellent headiine and layout 
skills. Proficiency with VDTs a must. 
Resume, work samples, employment re- 

uirements and references to Managing 

ditor, Port Arthur News, PO Box 789, 
Port Arthur TX 77641-0789. 














COPY DESK CHIEF. We are looking for a 
pragmatic perfectionist—someone who 
can meet deadlines while doing every- 
thing possible to make the copy clear, 
concise and complete. We want some- 
one who shudders at dull leads 
announcing: “The City Council voted 
last night...’"" We want someone who 
thinks the way the reader thinks and who 
wants to bring that reader back to the 
paper the next day. The job is a new one 
on our staff. It is a midnight shift that 
involves supervision of severa! — edi- 
tors. The paper is a 58,000-circulation 
Gannett paper in Central New Jersey, 35 
miles from New York City. Only 
experienced editors will be considered. 
Competitive salary, good benefits, 
opportunity for advancement. An equal 
opportunity employer. Send resume, 
tearsheets and saiary history to Charles 
Nutt, Executive Editor, The Courier- 
News, PO Box 6600, Bridgewater NJ 
08807. . 





SMALL DAILY seeks energetic reporter 
for city beat. 1 or 2 years experience 
eferred. Must develop a beat and write 
st. Pay according to ability. Advance- 
ment, layout experience probable. Let- 
ter, resume, clips to Box 7129, Editor & 
Publisher. 





WEEKLY NEEDS sportswriter with 
energy to write and lay out sports sec- 
tion. Must cover high schoo!, coliege, 
club and recreational events with 
straight news and features. Car and 
camera required. Send letter, clips, 
resume, three references and salary 
needs to Peter Boody, rong 4 Editor, 
The Southampton Press, Box 1207, 
Southampton NY 11968. 
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THE SPORTS AND LEISURE 
Department of The Erie Daily Times 
(47,000 PM) is looking for a writer/ 
editor who also has layout and VDT skills. 
Ours is a young, aggressive staff that is 
responsible for a jen sports tabloid 
and an entertainment tab, as well as five 
daily sports sections per week. Good sal- 
ary, benefits, and excelient working 
conditions. Send resume, clips, and sal- 
ary history to Kevin Cuneo, Managing 
Editor of rts and Leisure, Erie Daily 
Times, 205 W. 12th St, Erie PA 16534. 


WRITERS : 

New projects at one of America’s leading 
publishers create a need for several top 
notch writers. An exceptional opportu- 
nity for individuals with high talent and 
ambition. Full benefits, company fitness 
center, excelient environment. Located 
two hours from NYC. Send resume, best 
writing samples, salary needs in strict 
confidence to William Gottlieb, Manag- 
ing Editor, Prevention Health Books, 3 

E. Minor Street, Emmaus PA 18049. 


WASHINGTON CORRESPONDENT 
Newspaper group has pi ter for 
regional reporter in its Washington 
Bureau, 3 years experience required, 
state capitol coverage a plus. Resume 
and clips to: Editor, PO Box 7608, 
Washington DC 20044. 


FREELANCE 


STRINGERS, freelance writers/ 
photographers needed for trade news- 
paper covering fire protection, rescue/ 
disaster service, emery health care. 
Ail Zones. Write FIRE & EMERGENCY 
one 19 Joslin Street, Providence RI 

















HELP WANTED 


HELP WANTED 





LIBRARY 


PRODUCTION 





Florida's best newspapers are seeking a 
night assistant librarian—an 
experienced professional who can super- 
vise a night staff in indexing, reference 
services and pe pe and who can 
aid in future planning and development 
of on-line data base. We believe a news 
library is more than a room full of clips 
and photos. It’s a dynamic data base 
designed to meet the needs of an edito- 
rial staff. 
_ newspaper library experience and 
leadership skills are required. MLS 
degree and knowledge of electronic stor- 
age and retrieval systems are desirable. 
Send complete resume including salary 
history telling us why you should have 
this highly desirable job to: 

James Scofield 

Chief Librarian 

St. Petersburg Times 
& Evening Independent 
PO Box 1121St Petersburg FL 33731 
EOE M/F 





PHOTOGRAPHER 


MAINTENANCE SUPERVISOR 
Daily newspaper located in coastal com- 
munity needs an experienced supervisor 
for maintenance department. Applicant 
must have expertise for maintainin; 
computer systems as well as a variety 0 
production equipment. For confidential 
consideration send resume and salary 
history. Box 7062, Editor & Publisher. 


QUALITY CONTROL MANAGER 
The Tampa Tribune needs an individual 
well versed in all facets of quality con- 
trol. Important responsibilities will be 
involved with newsroom and production 
departments. Will need color scanner 
and aay seme yy color separation 
expertise. Recent RIT or ANPA egies | 





heipful. Engraving, plateniaking an 

ress experience usefui. Excellent 
benefits. Send resume and salary history 
in confidence to Mr. Fred Fuller, Produc- 
tion Director, The Tampa Tribune, PO 
Box 191, Tampa — 








MEDIUM-SIZED Zone 6 daily has 
openings on 3-person photo staff. 1 or 2 
years experience preferred, color 
experience a must. We are photo- 
oriented and expect high quality work 
from energetic, congenial staff. Must 
own cg own get Excellent 
benefits. Re a resume, references, 
clips, portfolio to: Ron Jaap, Chief 
Phot age Reporter-Telegram, PO 
Box 1650, Midland TX 79702. 


STUDENT NEWSPAPER at major midw- 
est university needs full time photo advi- 
sor. Must have at least a bachelor’s 
degree plus experience on a daily. Must 
know complete photo operation 
including PMTing. Year-round position 
involving a five-day morning paper. Sal- 
ary in low-$20,000s. Contact Allen 
Swartzell, State News, 346 Student Ser- 
vices Bldg, E. Lansing M! 48824. Phone 
(517) 355-2157. 


PRESSROOM 


PLATE/PRESSROOM 
SUPERINTENDENT 
Responsible for NAPP plate letterpress 
operation in Racine WI. Supervise staff 
of 10 for camera-plate and pressroorn 
with Goss Headliner Mark |!. Camera 
work also includes all velox and color 
separation production with reverse 
optics. Responsible for drafting and 
administering budget and maintaining 
inventories. At least 6 years of press 
experience required and some manage- 
ment experience helpful. Send replies 
and resumes to Susan Dembowski, 
Human Resources Manager, The Journal 
Times, 212 4th St, Racine WI 53403. 

Deadline for application April 10. 











Looking for an opportuni 





PRESS FOREMAN—Supervise press 
crew, camera, platemaking, labeling 
departments. Small newspaper plus 
commercial press work. Must schedule, 
organize, handle paperwork. $35,000 
Salary plus bonuses. East coast sub- 
urban. Full details first letter. Write Box 
7132. Editor & Publisher. 


PRESS DEPARTMENT MANAGER 


Major metropolitan newspaper has 
opening for highly skilled manager with 
thorough technical knowledge of Metro- 
liner presses and operations and an 
established track record of quality, effi- 
ciency and timely performance. 
Outstanding operation with strong man- 
agement team. Excellent salary, bonus 
and benefits. This is an extraordinary 
opportunity for an experienced manager 
to move up to a challenging and 
rewarding position with a leader in the 
industry. 
To apply, please send a short letter out- 
lining re background to Box 7093, 
Editor & Publisher. 

An equal opportunity employer 


_ PRODUCTION MANAGER 
Relpbes. the community publication 
of The Sacramento Bee, seeks a skilled 
manager for its production and service 
operation. Previous management 
experience in newspaper production 
necessary. Knowledge of composing, 
paste up and camera required. Must be 
able to develop and work within a 
budget. Strong people skills essential. 
Ability to work under deadline pressure 
necessary. Competitive salary with 
bonus and excellent benefits. All replies 
held in confidence. Apply in writing to: 
Neighbors, 10 Fullerton Court, Sac- 
ramento CA 95825. An equal opportu- 
nity employer. 


PRODUCTION MANAGER (ASSISTANT) 
to prove your- 
self? Fast growing 212,000 circulation 
Shopper chain searching for talented, 
ambitious professional who can promote 
our papers to advertisers and readers. 
Don't tell us how many years you've been 
in the business—show us you have the 
abitity, experience, motivation and ideas 
to succeed in a highly competitive mar- 
ket. Rush resume to Steve Ferber, Nas- 
sau and Queens Publications, Inc, 26 
Jericho Tpke, Jericho NY 11753. 











PUBLIC RELATIONS 





PUBLIC RELATIONS 


EXECUTIVE PUBLIC RELATIONS 


ACaribbean Government Information Service & News 
Bureau requires a senior executive to be 


MANAGING DIRECTOR 





Rinnith thave st " ditt 
lave Substantial 
* inf 





Prd " 
tions or gi Vag 


int media; also in public rel: 


: be familiar with counselling government 


ministers, conceiving special promotions and publicity projects; and be qualified to 
operate a total government information service domestically and overseas through our 
offices in the Caribbean, the U.S. and U.K. Tourism and aviation publicity experience will 
be an advantage. The successful applicant will be expected to relocate to the Carib- 
bean, be responsible for the Bureau's budget and accounts, liaise with the govern- 


ment's advertising agency, and coordinate all staff activities. Send resume, recent 


photograph, salary history and names of at least three ref 





to the chai 


IMPS CORPORATION 
P.O. Box 330106, Coconut Grove, Miami, Florida 33133 


EDITOR & PUBLISHER for March 24, 1984 
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POSITIONS WANTED 


POSITIONS WANTED 





PRODUCTION 


SALES 


CIRCULATION 


EDITORIAL 





PRODUCTION COORDINATOR 
Supervisory skills, as well as a solid 
background in computer systems and 
general newspaper production 
experience required. Must be able to 
coordinate production —— composi- 
tion, press and mailroom. References re- 
—, Competitive salary and benefits. 

one 4. Send resume and cover letter 
with = requirements to Box 7104, 
Editor & Publisher. 


PRODUCTION coordinator for Press and 
Mail Room of midwestern daily. New 
offset press and most modern Mail Room 
equipment. 7 day union operation. Must 
be experienced in Press and/or Maii 
Room operations and have supervisory 
experience. Box 7064, Editor & Pub- 


lisher. 


PUBLIC RELATIONS 


DIRECTOR OF Public Relations and 
Publications, Bucknell University—to 
direct activities promoting Bucknell 
through print and electronic media. 
Experience in news and feature article 
writing and editing desirable; special 
consideration to candidates with record 
of success in promoting national 
institutional visibility. Applications with 
resume and salary history by April 20 to: 
David Powers, Search Committee, Buck- 
nell University, Cooley Hall, Lewisburg 
PA 17837. 














SALES 


WANTED: Sales director for small New 
England daily. —- at $20,000. 
Shirtsleeve job. Highly competitive 
situation. Box 7096, Editor & Publisher. 


TELEMARKETING MANAGER 
Classified specialist needed to manage 
our expanded telemarketing 
department. Northwest suburban Chica- 
go newspaper group (65,000) in 
excellent market and position for 
extraordinary growth. Looking for a clas- 
sified sales pro who really knows how to 
manage. Send resume and salary history 
to Box 7119, Editor & Publisher. 











MAGAZINE MANAGEMENT 
OPPORTUNITY 

Our nationally known magazines are cry- 
ing for the attention of a sales craftsman: 
Someone who can capably work with 
some of the bi t ad agencies in the 
country; handle heavy phone sales; and 
still get out in the field and direct-sell our 
regional accounts. We need a rea! sales 
pro—someone who can formulate a 
marketing strategy, and is personally 
strong enough to carry it out. Stron; 
Sales, promotion, organizational, an 
management skills a must! Great loca- 
tion, super salary/incentive package for 
the right candidate. Send resume, cover 
letter and salary history to Box 7075, 
Editor & Publisher. 


POSITIONS WANTED 


ADMINISTRATIVE 


ENTREPRENEUR background, early 
thirties, wants career with major com- 
pany. Marketing and sales management 
in competitive major market situations, 
knowledgeable in production and 
circulation, plus daily, weekly and TMC 
experience. Desire challenge, opportu- 
nity, responsibility. Free to relocate and 
travel. Box 7106, Editor & Publisher. 


PUBLISHER, specialist in Management 
a Wandering Around, desires position 
where talents will allow him to rise in the 
organization. Advertising/Marketing 
background supported by excellent 
human resource utilization. Box 7112, 
Editor & Publisher. 


VETERAN experienced number one or 
two man on medium to small daily. 
Weekly, TMC, shopper leader. Knows 
newspapers from front door to bottom 
par Write Box 7070, Editor & Pub- 
isher. 




















CIRCULATION 


CIRCULATOR seeks opportunity to 
establish dynamic door to door sales 
operation with publication in eastern 
Zone 2. Box 7046, Editor & Publisher. 








INK SALES 


We are one of the world's leading producers of printing inks and 
currently have an excellent opportunity for a capable individual 
to sell printing inks to newspapers in the southern CA and San 
Francisco Bay area. 





| An 
ey MF 


This position involves approximately 60% travel. Although 
news ink sales experience is preferred, you can also qualify 
with a strong sales aptitude and a background in newspaper 
production. You must be a good 
effectively relating to customers on all levels. 


We offer an attractive salary (commensurate with experience), 
company car, expenses and incentive program, and liberal 
benefits. For immediate consideration, please send resume 
with salary history and requirements in confidence to: 


MIKE JONES 
Western Regional Sales Management 


SUN CHEMICAL CORPORATION 


News Ink Division 
12963 Park Street 
Santa Fe Springs, CA 90670 


communicator capable of 





AGGRESSIVE young District & TMC 
Manager, 2 years experience at 10,000 
daily seeks better opportunity at number 
a 2 position. Box 7143, Editor & Pub- 
isher. 


CIRCULATION MANAGEMENT 
Young career oriented circulation pro- 
fessional seeking circulation sales man- 
ager’s position with large daily or circula- 
tion "prt slot with a daily news- 

aper of 18M to 50M circulation. 
‘nowledgeable in all phases of circula- 
tion management with emphasis on 
implementing and maintaining a com- 
puterized circulation department, DM 
training, carrier and motor route sales 
——. ABC, AM and PM Delivery, 
MC, and carrier training. Exceptionally 
eager to join an enthusiastic manage- 
ment team and to deliver excellence in 
circulation management. Solid resume. 
Box 7061, Editor & Publisher. 


PUBLISHER with 22 years circulation 
po seagate seeks new position. Strong in 
sales service and collections. Available 
3920 (814) 454-7262; (814) 838- 











EDITORIAL 








Sun Chemical 
Corporation | 


EDITOR & PUBLISHER for March 24, 1984 


ASSISTANT SPORTS EDITOR, 70,000 
PM, seeks sports editor job or metro 
sports desk job. Strong manager, orga- 
nizer. APSE winner while sports editor at 
AM. Box 7086, Editor & Pub- 
isher. 


COLLEGE GRAD seeks job as sports writ- 
er for a weekly or daily. Experience 
includes sports editor of college paper 
and writer for community paper. Any 
Zone. Contact: Steven C. rit RD1, 
Box 540, Williamsport PA 17701; (717) 
322-6317. 


DESKMAN, 46, wants to get back into 
newspapers. | recently ended a long year 
with a weekly specialty publication in 
Arizona. That move was to have been the 
last. The next one will be. | am tired of 
moving. | seek a decent wage ona decent 
publication. If want quality, hard 
work and integrity, you may want me. | 
am available immediately. Cliff Larimer, 
20 Wrangler Court, Chico CA 95926; 
(916) 343-1174. 

EDITORIAL-PAGE EDITOR—prolific, 
professional, provocative, pragmatic 
non-ideologue; finest writer; flair for 
a adds yore to page(s). Box 

037, Editor & Publisher. 


EDITOR—Leader, teacher, innovator, 
motivator; 20-plus years experience all 
phases; mature judgment; youthful 
approach; community-active. Box 
7066, Editor & Publisher. 


EDITOR/WRITER, 3 years of news, fea- 
ture, investigative reporting, experience 
in Latin American issues, fluent Span- 
ish, Italian, French, seeks reporting job. 
Box 7136, Editor & Publisher. 

FULLTIME PR director by day and free- 
lance writer by night seeks newspaper 
reporting position. Ready to relocate 
— USA. Box 4623, McAllen TX 























MBA-Equipped reporter seeks job as 
business/finance writer on medium to 
large daily paper. Three years pro- 
fessional experience, including 
= iting. Box 7109, Editor & Pub- 
isher. 


MEDICAL WRITER—May nursing school 
grad with BS in Public Administration/ 

ass Communications. 4 years writer/ 
editor weekly, 5 years part time radio. 
Prefer staff, consider freelance. Kurt 
eae 6027 Andro Run, Ft. Wayne IN 





HUMOR COLUMNIST, 29, at small dai 
seeks audience. Samples avail- 
able. Guaranteed: No columns on writ- 
er's block, TV or cute things the little 
Pong said. Box 7125, Ecitor & Pub- 
isher. 


DEFT, versatile feature writer with metro 
seeks move from West to East. Column 
experience; 6 rs on dailies. Box 
7137, Editor & Publisher. 


ENTERPRISING Business, politics or 
any beat writer. Extra hard worker & 
writer. Robert Galin; (818) 762-5513. 


SPORTSWRITER seeking a position with 

a =. Have two — ee in 

college sports information a — 

publi Write to Russ Meisner, 10270 
. 74th Pl., Arvada CO 80005. 


STAFF JOB sought by freelance writer. 2 
rs and VDT experience. Box 7101, 
ditor & Publisher. 


SPORTSWRITER/COPY EDITOR—I 
come from the copy desk of a small daily 
in Delaware. Was sports editor of a week- 
ly for two years before that. Wrote, photo- 
graphed, edited, headlined, laid out and 
pasted up everything. Award-winning 
photography. Seek return to a si 
desk or beat. Steve Katz; (301) 
532-8058. 


TECH WRITER, BA in Journalism and 
recent mechanical engineering grad 
seeks position writing technical materi- 
al, will relocate. RICK WILSON, 47 E. 
40th St., Reading PA 19606; (215) 
779-2632. 


TURNING 30, ready for move into news- 
paper management. Master's degree. 
Over three years management 
experience outside of journalism. Over 
four years experience on dailies as ac 
editor and reporter. Box 7103, Editor 
Publisher. 


























TOP WRITER/EDITOR (19 years) wants 
editorial , CE, ME slot. Knows poli- 
tics, public policy, business, economy, 
courts, education, government. Teach- 
ing leader. Conservative views. Box 
7108, Editor & Publisher. 


TRADE MAGAZINE editor, currently em- 
—_ —_ — — in San 
iego/Los Angeles area. You ,ogeres- 

sive and eager to grow. Box 7065. ditor 

& Publisher. 


VISUAL JOURNALISTS. Art directors, 
designers, graphics editors, artists. 
Photo editors, chiefs, ere meg 
Top talent. Fee paid. rit! lune & 
Associates; (609) 429-4123. 
VASSAR GRAD former college news- 
je editor with business reporting 
ackground seeks news reporting 
position in Zone 2 or 1. Box 7110, Editor 
Publisher. 


YOUR MAN in San Francisco. Top-notch 
neral assignment, features. Hi-tech, 
usiness, politics, more. Quick, 

accurate, a ive professional can 

—— es re a 

credentials. |'m after responsibility. 

welcome. Box 7099, Editor & Publicher 


PHOTOGRAPHER 


UP AND COMING photographer, seeks 
— = on pmo 
ily. Let me bring news copy 
life. Prefer Zones 13 but any offer con- 
sidered. Box 7081, Editor & Publisher. 


PHOTOJOURNALISM 


INTERNSHIP wanted by experienced, 
award-winning photographer. Box 
7098, Editor & Publisher. 





























REPORTER-LAYOUT EDITOR. 29. Six 
rs experience. BS, MS in journalism. 
mfortable with daily newspaper, but 
want new a on large daily. West 
Coast pref , but secondary to right 


offer. Box 7126, Editor & Publisher. 





PHOTOJOURNALIST seeks position on 
mid-to large-sized daily. Seven years 
experience in all types of news phot 


phy in US and overseas. BA i English 

with minor in journalism. Will re to 

any Zone. Box 7124, Editor & Publisher. 
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SHOP TALK AT THIRTY 








Advice for shopper 


By Jack Cohen 


Although shopping guides are 
many decades old now and well 
established in local communities 
across the country, they still 
represent the new kid on the block 
when it comes to national and regional 
linage. 

Many media buyers in their offices 
in metropolitan cities still view this 
product as of questionable circulation 
numbers, carelessly distributed and 
only casually scanned — if at all — by 
the consumers they’re trying to 
reach. 

Publishers made a major break- 
through, together with both tradition- 
al and free-distribution weekly news- 
papers, in obtaining co-op advertising 
allowances from national man- 
ufacturers for local retailers, enabling 
them to run larger and more frequent 
space in shopper publications. The 
number of co-op payers appears to be 
increasing each year, and the outlook 
in this area for this industry is indeed 
healthy. 

How did this happen? 

It wasn’t as if the manufacturers 
who use co-op to stretch their 
advertising dollars more efficiently 
suddenly awoke one day and were 
struck with the idea like a bolt of light- 
ning. It probably wasn’t that most of 
the proposals for co-op came from 
their advertising agencies, but rather 
that here in shopper publications was 
a great way to market merchandise 
and services, perhaps more 
encompassing locally, at affordable 
costs. 

I submit the breakthrough on co-op 
for advertising in shopper publica 
tions came from the customers who 
wanted something in addition to tv, 
radio, daily newspapers and point of 
purchase displays. 

The local retailers wanted for 
neighborhood and local area shoppers 
the same kind of financial assistance 
they were getting for running the man- 
ufacturer’s brand name and merchan- 
dise available to them for other media. 

They wanted it for their neighbor- 
hood trade, and where co-op dollars 
were available, that product would 
get better sales effort and display. If 
the retailer found the publication 


newspapers 


yielding results for him, he put intense 
pressure on the manufacturer’s sales 
reps to accredit the paper he recom- 


mended. 

The point of all this is that while 
co-op may, in some sense, be 
described as national advertising, it 
still isn’t the more easily recognized 
copy. That will come in time, I pre- 
dict, when publishers in their own 
individual markets get retail advertis- 
ers together to bring pressure on the 
manufacturers. 

A single retailer — unless he’s a 
major sales leader for the product — 
has a comparatively small voice. A 
group of retailers with greater sales 
for the product will obviously speak 
with a much louder voice. 





In summary, | see the 
free-paper industry a 
healthy and growing media 
force. The increasing 
number of national 
manufacturers accrediting 
shopping guides for co-op 
advertising allowances is an 
indication of that. 








(Cohen is vice president and print 
media director, Doyle Dane Bernbach, 
Inc. and president Certified Audit of 
Circulations.) 








That louder message will be trans- 
mitted from the manufacturer’s sales 
people to their advertising manager 
and their agency. It will be hard and 
long to get that message through, but I 
feel it’s coming in the future. 

It will be met with all the traditional 
objections that shoppers have fought 
and overcome from less sophisticated 
advertising buyers on their local turf. 

They’ve tasted the results their 
copy brings in such a publication and, 
being a fellow local business, they 
know the product’s appearance as 
well as its circulation quantity and 
quality. They’re aware, too, of local 
demography, product preferences 
and other usual circumstances in the 
area served by their local retail 
establishments. 

The national advertiser and his 
agency may go to great lengths in mar- 
ket research, but they have pre- 
determined opinions when it comes to 
shopper newspapers. 

They believe most, if not all, shop- 
per publications throw around box- 
car distribution numbers that in the 
majority of cases cannot be firmly 
documented. If not scattered on 
lawns and driveways, shoppers are 
perceived to be piled on cigarette 





machines at diners or at the end of 
check-out counters at stores. Even if 
the numbers of the net press run are to 
be believed as claimed, how may are 
reaching a readers home? 

Although Certified Audit of Circula- 
tion was founded 28 years ago, with 
VAC coming somewhat later, to pro- 
vide media buyers with independant 
third-party auditing of free- 
distribution publications, it’s been 
estimated that about 80% of shopping 
papers are not audited today. 

The media buyer must ask himself 
why this is so. His suspicions become 
aroused. He’s even more put off by 
so-called sworn statement of circula- 
tion which publishers submit to the 
various media directories he may con- 
sult — such as SRDS — when he sees 
the average per-issue circulation 
number for the preceeding six or 
twelve months ending in three zeros. 
Not only is that a round number, but it 
is a virtual statistical improbability. 
His intelligence is insulted. 

While I’m naturally biased toward 
Certified Audit of Circulation for its 
not-for-profit membership associa- 
tion status and that it is closely gov- 
erned by a tripartite board of directors 
with advertisers, agencies and 
publishers in equal number, shoppers 
remain handicapped until more pap- 
ers bear circulation certification 
according to generally accepted audit 
practices. 

The reputable publishers who may 
be saving a few hundred dollars, and 
the disreputable ones with invalid 
circulation claims, may be seriously 
impairing the credibility of the whole 
industry on the national and regional 
scene. 

Let me make another suggestion to 
those shoppers who are audited. Use 
audit reports as a sales tool they were 
meant to be. While they may serve 
internationally as management 
information and may be considered 
an annoyance by the circulation 
department, the advertising sales 
force should be instructed to make full 
use of them to determine your paper’s 
reach and penetration. They should 
be an integral part of your sales kit. 

The CAC staff at Fairfield telis me 
of some ludicrous cases, fortunately 
rare, where it gets calls from publish- 
ers inquiring why they haven’t yet re- 
ceived copies of their audit reports or 
publisher’s statements. 

The log at the office shows they had 
been shipped weeks or months pre- 
viously as delivery receipts proved. 

CAC, in these cases, had followed 
the publisher’s instructions to send all 

(Continued on page 26) 
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Washington, D.C. Always in lights. 


A center of world focus and always important to the Corporate Communicator. 
EDITOR & PUBLISHER reaches Washington too. The Library of Congress, the 
White House and the Capital look to E&P for its authoritative media 
information. 


Washington will serve as host to the 62nd Annual ASNE (American Society of 
Newspaper Editors) Conference, May 9-12. Newspaper editors across the country 
will be participating and EDITOR & PUBLISHER will be there too. 


Reach the press through their basic trade paper, by adding your corporate 
message to our exciting May Sth issue. Contents also will include complete post 
convention coverage of the ANPA (American Newspaper Publishers Association) 
meeting, in addition to our regular features. The time and the place are perfect. 


Industry thrives via good press and E&P delivers — consistently each and every 
week for 100 years. EDITOR & PUBLISHER, the newspaper publication you 
can count on. 


See You in Washington? 


Schedule your ad space now. Closing deadline: April 26th. 


Editor & Publisher © 575 Lexington Avenue ® New York, NY 10022 © (212) 752-7050 








Reporter Rita Rubin goes to a source. 


Medic One 


Every Monday morning readers of the Columbus Citizen-Journal get 
a free house call about their heaith. With their newspaper arrives 
Medic One, a special section devoted to medicine and health. 


Rita Rubin, C-J medical writer, explores such questions as: 


e Should you take an aspirin every day? 


e What are the new techniques in detecting and 
treating breast cancer? 


e What can a chiropractor do for you? 
e What place does sugar have in your diet? 


Other elements of Medic One are a regular feature on how 


Columbus keeps fit, what's new in prescription drugs, and the Kinsey 
Report, a syndicated column. 


Medic One—good medicine delivered weekly. 


Columbus Citizen-Journal 


a Scripps-Howard newspaper 
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